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Scheuer says: 


Display is now at the point where it can give retail business 
the “shot in the arm” that it desires by making Christmas 
displays ultra-attractive. Use the full power of your 


windows to draw traffic into your store. 


\s always in the past. you can count on SCHEUER for 
fixtures that will add that extra zest to your displays. It 
has always been my goal to produce the finest in display 
fixtures. and to reach this end the finest skill is used in 


the production and styling of the complete line. 


(mong the new line is the entirely different and versatile 
shelf displayer which makes possible a multitude of shelf 
arrangements heretofore not possible. This alone is an 


example of SCHEUER leadership. 
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( 





SCHEUER 
FIXTURES 


a= 307 WEST 38> ST.. AT EIGHTH AVE., NEW YORK CITY 18 


ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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X-563 ‘Santa's Sleigh and Rein- 
deer.'’ Size: 16 feet long, 36 inches 
deep, 57 inches high. Excellent for dis 
play windows or interiors, suspended 
or on floor. Bright colored reins, and 
glitter decorations, for your fashion or 
toy Christmas’ windows or interior. 
Price: $237.50; 6 or more $225.00 
each. 


New! Exciting / 
for CHRISTMAS 


X-559 ‘Symmetrical Crysta- 


X-561 ‘'‘WLS Crysta- foam Holly Leaf Wreath." 





foam Fashion Reindeer.” 
Size: 42 inches long, 5 inches 
high, 21 inches deep. Price: 
$35.00 each, 6 or more 
$32.50, 12 or more $30.00 
each. 


X-556 "WLS Crystafoam 
Holly Leaves.” Size: 22 
inches long, 12 inches wide, 
1 inch thick. Natural leaf-like 
shapes. Price: $2.00 each or 
$20.00 per dozen. 


X-558 ‘'Crystafoam 
Christmas Candle Cluster.”’ 
Size: 65 inches high, 15 inches 
wide, 7 inches deep. Three 
individual candles, form a 
cluster at various heights. 
Ribbon sprayed a deep Christ- 
mas red, with holly berries for 
decoration. Price: $22.50 
each; 6 or more $20.00 each. 


20 page Fall and Christ- 
mas catalogue... 265 
designs... 50 “How To 
Use'’ Suggestions... 
Send today. 





WLS Crystafoam, the newest, 

nitekiae setlee tar tere! spectacular 

display material for Christmas. 

Traditionally Christmas with 

scintillating sparkle unparal- 
leled in modern display. 
Designedto fit your budg- 

et. Order now for 
immediate or later 
delivery. 


346 N. JUSTINE ST. - 


Size: 5 feet outside diameter, 7 
inches deep. Designed from 
WLS Crystafoam Holly 
Leaves X-556, bow and 
ribbon. Where the leaves 
are joined, are miniature 
ornaments simulating 
holly berries. Price: 
$39.75 each; 6 or more 
$37.50 each. 


X-557 "WLS Crysta- 
foam Christmas Bell." 
Size: 24 inches high, 18 
inches wide, 2 inches deep. 
Crystafoam moulded, bell 
shape. At the top is an 
attractive Christmas rib- 
bon and sprig of holly 
Price: $3.75 each; 6 or 
more $3.50 each. 


™ 
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Pass This Issue Along OUR NEXT ISSUE THE COVER 


You get the most value from DISPLAY The most unusual paint showroom in the world Eight shadow-box treatments were used in a 
WORLD when you share it with others. See will be the subject of one article in the October beautiful Christmas series last season by Gene 
that it reaches other executives of your organi- issue . . . together with a pictorial comparison Moore, Bonwit Teller, New York City, in a dif- 
ration and the members of your department. of old and modern display for the same mer- ferent and interesting version of the theme. 

chandise . . . a continuation of the “Help from Each display was based on a proverb, this one 
Cc : magazines’ series .. . late Christmas ideas... being: ‘‘Pride goeth before a fall". Shown was 
0 reports on contemporary display from various a haughty damsel galloping off into the night 
: parts of the country ... and a number of other to meet her lover. (Color photograph by Vir 


features of equal interest. ginia Roehl Studio.) 
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display is coming into its own 


with our help! Fifty years ago, the Trimmer just ordered some 


Window Dummies from Williams. Today, the purchase of Mannequins and Displayers 
has become a vast, practical science. Display directors, fashion coordinators, 
merchandise managers, advertising people AND store owners all have a voice in it. Now, the new modern 
broad-glassed structures of suburban community stores make one tremendous Display 
of their interiors. Consequently more and more top management personnel are found appraising 
“Dot’s Crystal Palace” with a critical eye, calculating what new uses can be made 
of our ever-fresh Display ideas. The Williams showroom is a storehouse, 


a laboratory, a theatre—a place where Display Ideas are hatched and 





developed by the foremost designers and sculptors of our ingenious profession. 


‘ 
De Wlbnw pure, Dot Williams, president + 498 Seventh Avenue, New York 18 - Mary Brosnan Mannequins 


4 DISPLAY WORLD SEPTEMBER, 1949 


Beautiful HOSIERY Deserves 





The first important step in selling hosiery is 
good display. Fairy Forms do full justice to 
your finest hosiery — give maximum sales 


appeal to any hosiery. 


And the line is complete — a full selection 
for the most effective display of any type ol 
hosiery — women’s, men’s, children’s, juvenile, 
infants . 

Find out why the leading stores across the 
country have consistently used Fairy Forms. 
Profit by their proved record of successful 
selling. Write for free Fairy Hosiery Form 


literature and prices. 


IN CANADA 
United Last Co. Ltd., P. O. Box 3000, Montreal, P. Q 


SHOE FORM CO. INC., AUBURN, N. Y. 
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Light... fluffy... realistic sparkling snow from Metal 
Goods...made of pure white plastic...and ready to 
add a glamorous wintery touch to your displays! 


Flame resistant and easy to handle, easy to clean up, 


* Over 1'/20 bushel at the it's the ideal display material. Available NOW in the 


bushel price. 3% Ibs. gross. new BONUS-BUSHEL cartons. 
2 lbs. net. 


R AT \ON 5201 Brown Ave. St. Louis, Mo. 





METAL GOODS CORPORATION, 5201 Brown Ave., St. Louis, Mo. 


Please quote me prices on ‘'Bonus-Bushel’’ Snow 


Name 


Firm 
Street Address 
City Zone State 
| am a jobber {] My jobber is: 
Name 


Street Address 
City 


State 


— ee ee ee ee ee ee ee ee ee ee ee ee 
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MANIKIN REFINISHING 





7 CTORY-ON-WHEELS” 


A MOBILE SHOP 
EQUIPPED TO SATISFY 
YOUR MANIKIN NEEDS 
QUICKLY, CONVENIENTLY 
AND INEXPENSIVELY 


SEND COUPON FOR DETAILS 


! MADISONIA 
| 164 WEST 25th STREET 
Y NEW YORK CITY 1 
INC. : Send complet e details of your services 
| 


|] 
164 WEST 25th STREET - NEW YORK CITY 1 Ee eRe eee CaO maa PG aAte aes 


ee DALLAS poner SAN FRANCISCO & STORE................ ce cece cece e eee eens 























GIANT SIZE (2iaz 









Can bring you, too 


AMAZING RESULTS 
thru TRIPLE COVERAGE 
a TIME 

—~_ LABOR 

MONEY 


Make a KILLING this fall with Displays 
that stop them DEAD! 








af * is in a class by itself not only does it stop customers dead 
in their tracks, pulling them in to buy but you get it at 
minimum cost. In fact, the price is lower than that of any 
other snow material on the market and here is why! 


You get it in thin sheets that produce the same visible surface that thick sheets do, 
(which are more expensive) and at the same time it keeps its Sunday punch going, full 





blast! Attracting customers to your displays like moths to a flame 
SHEET Thin sheets are available to be used for colorful background displays. Gives 
fullest front appearance at lowest cost. Builds a sturdy, gorgeous, attractive 
display that holds up like the Rock of Gibraltar! Sheets 100° long by JU” thick 

Variety of different widths 

Any width, any thickness 
TUBES, RINGS and WREATH BASES 32", 3''pi ar thickness 
F tube ‘Presto’! a stunning merchandise stand Displays shine like emeralds. Just 
die like magic, your merchandise becomes twice as attractive to the eye! Tube supports up 


to 100 pound weight. Four-inch solid tube center. Each tube one inch thick. With or 
without box of solid covers. Shipped nested. 


Hundreds You can have rings cut as fine as silk or as thick as oak any way you want it. 
wi Dress up your floor window. Lay your goods out in rings. See your display “‘sing”’. 
Writing for Suspend merchandise in mid-air. It catches the customer’s eye like an oasis in the 


desert At such a low, low cost, these rings actually pay for themselves as soon as the 


availa ! I following sizes FREE Samples. first evustomer is brought into your store by this astounding eye-stopper 
WHY OT PANELS Here are false backgrounds for your use when you need them Back- 
N grounds that liven your windows. Panels in any size desired, made to 






PANELS Height—12” - 12” - 12” - 12 

s . 2” - 12 - 22 f ght to your display. Can be used to divide your windows into different sections 
heets 100° long x 1” thick r ut right in 1 ispla ar 

wide $4.65 Plus 4 solid center, 12 YOU? in a few seconds. Just slide panel into place an entire new section is created your 

wide $5.52 high. display will beam like a glacier in the sunlight. 

wide $6.40 COVERS 
a” wide $7.41 Add richness to Christmas displays. 
Minimum shipment 12 to match Tubes $4.50 WREATHS Come nested in cases of 20 and 40 
heets any specified width One each of the following = ® € € Smaller quantities available Assorted sizes and widths. 

diameter: 18” - 16” - 14 
ASSORTED SHEETS is - I «S$ - ¢ All LETTERS Ready cut in various sizes. Stand or hang 
(Mixed Cases) 1 inch thick them up. Saves you the cost of expensive 

10” long, 1 inch thick, rang- 5 A A od L — signs 

from 16” - 24” Case WREATHS 


packed to contain minimum Full case of 40 Nested 213.50 ° Giant Size logs can be trimmed down to 
$65 ‘ Write for Free SHAPES any shape or size. Large logs are sold on 


115 Sq. Ft $65.00 Diameter-18” - 14 1] 


Va MIXED CASE 8 
Sheets cut 50° long, 6 sheets Width—2” - 144" - 1 l Sample Packet af ag 


per case. Mixed widths 16’ uantitty 0 © > i ae a2 e : ° Saves v slenty of $ § 
. ' o Also available in haif case containing replica CUT IT YOURSELF — a _— - aa = 


a weight basis saving you up to 50% the cost of using 
smaller and thicker blocks. 


4 45 Sq. Ft. per case : 
$17.50 lo’s, same SIZ diameter : : ; ; ; 
aoe > 1 cut inte any widths, lengt design, you choose ailor-make 
Resin " ; width and depth 6 quan- * b ; 
= “i Marking Extra per tity each size per case $7.04 oO tu es. your displays. Available in different design markings, such 
neet (100° sheets) $ .60 as “‘brick’’ design. Can be colored, trimmed, sawed, routed, 
lor Marking Extra per LETTERS 


, + blocked, bent, drilled, gouged, milled easy as pie! 
heet (100 sheets) $1.00 eight ‘Thickness List Pri The Artificia 
Puts BIG tra dollars right t 
: BIG SAVINGS von poc het in aaa occieny, pA 







ted Tubes, case of 7 $12.50 : = 4 NOW 
icked as follows P 2 rae more buyers into your store with novel displays created by 
hiameter 18” - 16” 14 Ps 1 . 33 yourself Saves you money on the cost because you can 
. «oe ee lO. ( P 37 buy it as a log and cut it yourself, or buy it ready-cut 
hickness—1” - 1] 1” - 1” ; *’* 3 Cash in 
1 1” ? - 42 NOW! =e ee ee eee 
: 8 l 38 
8 l 54 
; gs Miami LOGS MAIL THIS COUPON NOW 
<i : ni 
= r lami 
: ] 96 0. E. LINCK CO., Dept. DW 9 








are shipped untrimmed but cut into sheets ac- Clifton, N. J 
cording to your specifications, keeping the cost 
at a price that is way down LOW. You get more 


for your money too—Use the left over pieces for 


Please send me the FREE sample Packet “*A‘’ con'aining replica 
of tubes. 


making ornaments, designs, shelving, ete. Sold 
on weight basis. 

MIAMI SNOW co ; 
4 realistic snow. Available in bulk bags con- 





taining 144 bushels. $3.50 per bushel 


fo. TIN, 


nis is HOW FREE SAMPLE—Write for Free Sample packet Address ' 
Aiami SNOW Logs “A’’ containing replica of tube packaging. 

: hi See for yourself how tubes make your displays 

es ipped to you. more outstanding like the Statue of Liberty! City and Zone State 


O. E. LINCK COMPANY, Clifton, N. J. 
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NOW? DISPLAY “@ 
COLOR 


... AT IT’S BEST 









ri 
” 


EYE-APPEALING 
COLORS 


The Corrugated Display Material Here are a few of the 
Many Uses for Win-Do-Dec 






~~ 
= 
* 
a 
« 
* 


WIN-DO-DEC is a flexible corrugated paper that is 


specially coated to produce distinctive EY E-APPEALING Floor coverings and backgrounds. 
colors. Guide lines are printed on the liner side to assist Shelf and show case decorating. 
in cutting numerals and letters. WIN-DO-DEC is avail- Floats and amusement centers. 
able in a variety of colors that makes it possible to blend Manufacturing Display units. 

with almost any color scheme already identified with a Covering posts and walls. 
product. For displaying merchandise. 


Write for your FREE color chart! 


THE AJAX BOX COMPANY Wlanuspacitirers of CORRUGATED PAPER PRODUCTS 


2210 30-7 wentON eve. CHICAGO 16, ILt. 








SE Ire - 


TE RICE 
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JOHN G. MOCK 
Display Manager 
BEDELL 

Portland, Oregon 
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Wek 
"Since uSing your Beau Monde 
Manikins, we have had many compli- 
ments on their appearance in our 
windows. They display our merchan- 
dise, both fashions and sportswear, 
more adequately than any figures 
we have used to date. They are 
easy to care for and clean and wear 
clothes wonderfully well." 


PARIS INSPIRED 


eal Monde 


MANIKINS WITH MAGNETISM 





The new Beau Monde Manikin 
Brochure is now ready. 
Write today for your copy. 


Korreet-way displays, Div. OF AMERICAN FIXTURE & MFG. CO., SAINT LOUIS 3, MISSOURI 
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No. 109-B 


7 attractive 
multiple 
colors... 
pastel green & wh. 
dusty rose & wh. 
sunlight yellow & wh. 
creamy flesh & wh. 
bronze-tone suntan & wh. 


JNo. 109-B 


azure blue & wh. 
misty gray & wh. 


Multiple colors ... . $3.95 


Allover Natural Flesh color . $3.25 


(All forms packed 4 and 6 
to a carton) 


st attractive... 


Perfect designing, careful workmanship in new 
lightweight Formoselle fibre-and-plastic, the hard 
surface, easy to clean material that’s chip proof 
and crack resistant. The smart Formo-fleck finish 
comes in seven soft, pastel colors. 


sier to trim... 


Back cavity specially designed . . . garment tucks 
in... Stays in... eliminates 90% of need 
for pins. Saves time, trouble, and damage to 


merchandise! 


st practical... 


A truly all-purpose lifelike form, equally perfect 
for blouses, sweaters or dresses! Adaptable for 
all T-stands. Styled in Hollywood, Formoselles 


weigh only 1 2 ounces. The many superior features 


mean more value for your display dollar! 


95 


each 


Order Formoselles from your 
local display dealer. (Over 250 $ 
jobbers and distributors in U.S., 
Canada and Hawaiian Islands.) 


Punt DISPLAYS COMPANY 


a division of 


Western Pulp Co. 111 


NORTH 


LA BREA AVE. 


LOS ANGELES 36 
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There’s such a simple way to create that festive mood, 
that Holiday feeling. Just take any of the Christmas 
NV) VELO-PRINT papers created by ARROW —mix with a little 
(/ imagination—and the results—a window or interior that 





sparkles with Holiday excitement. 


Three beautiful patterns, twelve unusual color com- 
binations will make it easy to create an arrangement that’s 
different—a display that attracts—and most important—a 
window that sells. 





For the best results, always use America’s most distinc- 
NY tive hand-processed flocked papers— ARROW VELO-PRINT. 





Stop into your favorite display 





jobber to see these attractive 
papers or write to anyone of the 
three distributors listed below. 


KEE 
MAHARAM 
New York 4 Chicago 

Los Angeles 
>> 
JAS. A. COLE 
New York City 

KEE 
ANKERUM 

Philadelphia 


y 





Manufactured by 


ARROW 
P hiladel ph id 40, Pa. 
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NEW RED METALLIC 





NEW STYLE 















NEW METALLIC STRIPE |, = 


TUBES 


DURABLE 


CANDY CANES 


LIGHT WEIGHT 


CANES 
PRICES 








Dia. Length 
Cane of Tube 


i 2142 Ft. 


2" 3 Ft. 
3" 34 Ft. 
4" OB Fe. 
: 7 Ft. 
g" oO Ft. 


Price 


Each 
$3.50 

5.50 

6.50 


10.50 


15.50. 


20.00 





~ a a ; Sl 


ae , aE = 





Length Diameter 

Ye ae ae ae ee oe 
3 ft. $0.40 $0.70 $0.90 $1.20 $1.40 $2.20 kes 
41 ft. 60 .95 1.25 1.60 2.00 3.20 | 
6 ft. 70 1.25 1.60 2.25 2.60 4.20 | 
9 ft. 1.00 1.75 2.25 3.00 3.75 6.00 
12 ft. 1.40 2.50 3.00 4.00 5.00 8.00 
Minimum charge of 75c on less than $10.00 order 


1101 


rt i 
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MUTUAL DISPLAY MFG. CO. 


POWER AVENUE 





CLEVELAND, 











OHIO 

















FAI 




































DISPLAY 
JOBBERS: 


WRITE FOR 


FULL XN a 


PARTICULARS XN 





FANTASTICALLY LOW PRICE 


$75 \ 
EACH — 


6 to a carton ° 
Less than full cartons, 49° 
$4.00 each 


\ 
AND FOR A FRACTIONAL, \ 
| 


You haven't seen anything ‘till you've seen Beauty-Form! Never before in history . . . su-ch an X-quisite, all- 
purpose form at so-o low cost. Satin smooth, crystal clear... versatile perfection that's breathtaking! Simply 
out of this world! 


Almost human . . . Beauty-Form twirls and swivels to any position! Fits any Tee stand! Displays dramatically 
... at floor level or any height! Can be hung with ease for spectacular wall display. Won't chip, peel, crack or 
discolor. Maintains brilliant sparkling look always . . . all ways! Wipes clean with a cloth. Lasts a lifetime . . . 
and then some! 


Dress-up your windows and store interiors! And step-up your sales! Masterpiece of engineering, Beauty-Form 
out-shines, out-displays, out-sells any form ever made . . . regardless of price. Your merchandise will move 
faster . . . your profits will grow bigger (and bigger)! Beauty-Form's absolutely perfect for all apparel . . . 
sweaters, blouses, bras, slips, lingerie . . . a hundred wear-ables! Order today! 





ship express C.0.0 


Ked Wing lroducts BELLEROSE, N.Y. iometes vended ore 
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Just 
Out... 
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r aladdin’s 


« 


| iil [ @ ie ie 
octane € 
Z (— REPORT No. 1 
y VISUAL MERCHANDISING SERIES 
fi This lamp is not capable of producing a genie, but it has 


produced valuable, modern display research facts! 


A In an interior display test with a lamp as the subject, the Pilot 
é Study in Display Research, conducted by the New York 
University School of Retailing, and sponsored by N. A. D. I. 





— revealed that a lamp displayed against a background, 
as if it were in actual use ... stopped 16% more shoppers W 
ain é than a lamp in a raised position at right angles to the passer’s im 
< eye ...and stopped 26% more shoppers than a lamp t 
displayed on the flat surface of a table. = 
oO! 
This is only one of many display facts uncovered by the re} 
a Pilot Study . . . facts that can aid your store in increasing 
oe ... acts the selling power of its displays. By investing one-third of your 
XY : store promotional dollar in good display, you can increase 
prove it POSTPAID traffic and volume. For no other media is as effective as 
GOOD DISPLAY AT THE POINT OF PURCHASE! 
der your copy today of this valuable This cloth-bound, illustrated book 
factual »n-the-sp stuc of disple é ic 
fee ccialid vgieainepiieanione GIVES YOU POSITIVE PROOF! 
1 and ere veness will eip you make 


Ss produce bigger and bet- 


y display dolla 
te ales results The $5.00 pre-publication 

f still prevails so send your order PROGRESSIVE 

now to N. A. D. | 11 East Walton Place 

Chicago II, | is 






! 


NATIONAL ASSOCIATION ‘ula 


PRESENTATION 


It of DISPLAY INDUSTRIES | — 


11 EAST WALTON PLACE, CHICAGO, ILLINOIS 
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NEW DISPLAY POSSIBILITIES WITH 


DI-LON 


Wallpaper Extraordinary 


For the decorator who is always trying for 
new and different displays, DI-LON is the 
answer. Used singly or in combination, DI- 
LON will make possible unlimited oppor- 
tunities for striking effects. The real beauty 
of authentic reproductions of fine wood 
grains, interesting marbles, warm leathers, 
raffias and other unusual patterns, stim- 
ulates the imagination of any good decora- 
tor. He instantly conjures up many ideas 
for displays that are different. DI-LON is 
so easily and quickly applied. 





of nearest source of supply. — 
Because DI-LON is sunfast, it is very de- 


sirable for window displays. 








THE DI-NlOC COMPANY - 1700 London Road - CLEVELAND 12, OHIO 


ere: ee 
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There is an Old King Cole Display that fits your 
Christmas promotion picture 


Whether you want a display Jarge enough and 
impressive enough to set the themé for your whole / _) 
store, or gay, festive little pieces to give that final 
touch of perfection, you will find it in og 949 
repertoire. 


~ Qld King Lole’ 5. Santa’ s hélpers >” 
‘\in, New England SHALLETT. GOOGINS 


‘ : 4 | jf 
in_-Mich,; Il., In., One WAN \BATE Sp, : 


Wo Penng,, N. Y., Ohiog& W. Va. — JAMES LAUTZE 


If our representatives don’t \ come your Way, write us 


iy \ ero for keorgplete information. «2 a 


| 
‘S _ oto KING “COLE DISPLAYS, ING._ CANTON, OHIO 
1018 ; o~ | es 
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AT THESE NEW 
LOW PRICES: 


I" Diam., $5.00 Gross 
2'/4'' Diam., $9.50 Gross 
2%'' Diam., $12.00 Gross 
2%'' Diam., $16.50 Gross 
3%" Diam., $21.00 Gross 

4" Diam., $9.00 Dozen 

5" Diam., $13.50 Dozen 

6" Diam., $18.00 Dozen 


The name of "Shiny Brite'’ on every ball is your guarantee that it 


In These 


is the country's top-flight line of metallic Christmas balls and tree 
Pastel Colors: tops. "Shiny Brite'’ is on the ball for most brilliant hues and for 


greatest value. 


Surprise Pink 
Shocking Cerise 
Natural Gold 
Royal Purple 
Emerald Green 
Midnight Blue 


Compare their mirror-brilliant decorators’ colors with ordinary 


ornaments! Compare their glistening silver, corrugated reflector- 


Metallic “Old Fashion” 


Christmas Balls 





type caps and metallic hooks! Compare "Shiny Brite" with others 


and you'll see why this finest ball ornament value in the country is 


Chartreuse such a tremendous success. One size only, 2%" diam- 
Orchid 

eter $22.50 Gross 
Turquoise 


Coronet Red 
Silver Glow 


ORDER NOW FOR CHRISTMAS 


Metallic Pointed 





Tree Tops 
9" High ... $4.50 Dozen 
$7.50 Dozen 


These versatile ornaments in their myriad of iridescent 







{ colors assure original Christmas display motifs in the or- 


Le, namentation of trees, backdrops, props, show cases, col- _'!'1"' High 





umns, doorways and in all windows and interior uses. 


[Fine Satin Ribbons Metallic Foil Papers 














100-yd. Bolt 1000-yd. COLORS: 

7 No. 2 ," $1.25 $10.50 © Surprise Pink ®@ Silver Glow @ Emerald Green 
No.3 " $1.60 $14.00 ®@ Chartreuse ®@ Fuchsia ® Midnight Blue 
N , ars $2.00 $18.00 ®@ Turquoise ®@ Shocking Cerise @ Ice Blue 

=% $y $3.25 $28.50 ® Coronet Red ® Natural Gold ®@ Baby Blue 
No. 9 | . 
: 26" Width 
50-yd. Bolt 1000-yd 10-Yard Rolls 100-Yard Rolls 
No. 40 234" $3.00 $55.00 $1 .75 Roll $1 5.00 Roll 
No. 120 4'4" $4.50 $82.50 


Ream Rolls 
(Prices on 


Vi : 
All colors available, that harmo- {  - : Request) 
nize and match with the metallic f° & oF ; ‘ te 
foil papers and metallic balls. a * \ 


Special colors on request. 


a > 


Pe M odern Display 


810 PENN AVE 


‘ es all 22, me. E 


Equipment 
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PINS 
eCESSAVY 
will Camel y, squid 


1150 South Los Angeles Street, Los Angeles 15, California 


JACK CAMERON, JR JACK CAMERON LOTHAR F. DITTMAR J. DUNCAN WILLIAMS 
606 Hillside Road 2420 Ridgeway Ave 174 Crestwood Road 1909 Ocean Front South 


Glenview, Illinois Evanston, Illinois Fairfield, Conn. Jacksonville Beach, Fla. 




















See exciting new Christmas displays 
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Creations 


by a new house that understands display 


4 





showroom — 10 west 33 street, new york city 1, n. y. 


ohone PE. 6-8268-9 
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$750 IN PRIZES 
HUNTERS’ MONTH 
DISPLAY CONTEST 


| 







































~ ss ~ 


For the fifth year in succession, The Sporting 
Goods DEALER, national trade publication 
for the industry, will again sponsor National 
Hunters’ Month in October. 


Highlight of the month for retailers and their 
window display decorators will be The DEAL- 
ER’S annual contests for outstanding window 
displays and newspaper advertisements featur- 
ing National Hunters’ Month. 


A total of $750 in prizes will be awarded. 


The award for the best window display will 
be $250 in cash to cover a hunting trip of 
the winner’s choice, plus a Browning Super- 
posed 20-gauge shotgun, which has a retail 
value of $244. 

As second prize in the window display compe- 
tition, The DEALER is offering $50 in cash, 
with $25 for third prize, and $10 each for 
fourth and fifth. 


TOENTER 
NOW! 


~ 







me. 


In addition, TRUE magazine, New York, N. Y., is offer- 


ing free display materials to dealers as an aid in decorat- 


Fi ae te 


ing windows. The window containing a copy of TRUE 
magazine or its cover which rates highest in The DEAL- 
ER’S judging will win another award valued at $150. 
This is a full-color blowup, 40 by 60 inches, of TRUE’S 


October cover artwork. 


1 FIRST PRIZE 
Window Display Contest 


1948 
fe] fe) {c] me NC 
Brandeis Store 
Omaha, Neb. 





Rules of the contest are simple. Simply install a hunting window 
any time during the month of October. ‘National Hunters’ 
Month” must appear somewhere in the trim. Take a photograph 
of the window. On the back of the picture, write the name of the 
store, the city and name of the display man responsible for the 
window. Mail photograph so that it will reach The DEALER, 
2018 Washington avenue, St. Louis 3, Mo., by Monday, No- 
vember 21. Makeup of the windows and subject matter of 
newspaper advertisements ate a matter of individual discre- 
tion. A first prize of $25 and second prize of $10 will be 
awarded for the best newspaper ads. 


THE SPORTING GOODS 


DEALER 


2018 WASHINGTON AVENUE 
ST. LOUIS 3, MISSOURI 


1949 
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New 3-Dimensional, 4’’ Molded Plastic 
Squares to Create Dramatic Quilted 
Or Upholstered Effects . . . 


So CLASSICALLY MODERN, so fune- 
tional, so colorful in effect are these 
handsome squares with the appearance 
of genuine leather that they are a 
challenge to your genius for geometric 
design. 

TUFTS are easy to apply to any sur- 
face — a decorative nail-head driven 
through the center hole sets each square 
firmly in place. 


You'll .want this sensational advance 
in display materials for myriad pur- 
poses ... backgrounds, valances, frames, 
shadow boxes, screens, etc., either in 
single colors or in intriguing combina- 
tion. Remember, TUFTS are washable, 
dust resistant, ideal for permanent or 
temporary installations. Economical, too 
— use ’em over and over. 


Be the first in your city to decorate 
with TUFTS! Now at all Maharam 
branches or your local display jobber’s. 


TUFTS AVAILABLE IN A GALAXY 
OF TEN DECORATIVE COLORS: 


Ivory @ Light Blue © Pink 
Beige @ Grey © Red 
Black e Forest Green paocacssive 


MERCHANDISE 
PRESENTATION 


Packed 100 per color, per 
box, $10.00 per Hundred 


“The House of Service” 


4 
FABRIC CORPORATION 
130 West 46th Street © New York 19, N. Y. 
CHICAGO: 115 So. Wabash (Wurlitzer Bldg.) 


LOS ANGELES: 1113 So. Los Angeles Street 
ST. LOUIS: 927 Century Building 
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3 Floors of Showroom! 


Here in one convenient spot you will find what we believe to be the largest showing 
of display material and equipment in America. Three complete floors make up 
our showroom. In the minimum of time you can make a personal selection to fill 
any of your display requirements, from fixtures to mannequins, from novelties to 


staples. Whatever you need, you can find it at Siegel's. 


In The Heart of New York 


Just a few steps off Fifth Avenue, Siegel's is located squarely in the center of 
Manhattan, close to famous stores, the theatre district, well-known garment houses, 
and hotels. Truly you will find display buying at Siegel's the utmost in convenience 


.. and in an atmosphere you will like. 


“WHERE DISPLAY FRIENDS MEET" 


Nat Siegel, Inc. 


79 West 37th Stereo? New York City 18 








THERE’S ALWAYS SOMETHING 
NEW at HANGER HEADQUARTERS! 


THREE MORE NEW HANGERS 
JUST PUT ON THE MARKET! 


500-L (top illustration) Extra-heavy dress hanger guaranteed 
against breakage for two years. Weighs exactly 1/4 pound. 
Compare this with all of the other plastic hangers on the 


market and see the difference for yourself... $1 q 50 
‘ 


17" long. Per hundred a7 


700-L (center illustration) Heavyweight coat hanger made 
exclusively for ladies’ coats. The heaviest hanger of its kind 
ever made. Guaranteed to hold the heaviest type coat — 
including fur coats — without breakage. . . . 1744" long. 


Beautiful clear finish with extra-heavy long steel $97 50 
r 


hook. Chrome plated. Per hundred 


40-L (lower illustration) Plastic gown and bathing suit hanger. 


Here is a crystal-clear gown hanger in answer $f 7 50 
t 


to a great demand... 161/44" long. Per hundred 


NATIONAL HANGER CO., INC. iew'on'tin' 


Representatives: Mr. Morty Fay, 1763 S. W. 3rd Ave., Miami, Fla.; Mr. Harry Intrilligator, 60 South St., Boston, Mass.; Mr. S. Horwitz, 
5370 Pershing Ave., St. Louis, Mo.; Mr. S. Shapiro, 941 Roosevelt Rd., Chicago, Ill. 
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23 
NEW, ENLARGED he 
a / 
Display World i 
pes Patented Neu “ype COLOR LENS 
mL ~~ No. COLOR 
. COLOR CLIP i 
888-2 Blue 
>. 888-3 Green 
Or SWIVELIER sas 
: } ae | COLOR ( * 
. i BER cccoae $1.25 co, ee 
© Universally Adjustable et Re ans 999-1 Red $0.80 
90° Vertical. 350° Horizontal R40 or PAR38 BULBS! 999-2 Blue 0.65 
@ “STOP" prevents wires twisting COLOR KIT—CLIP and Four (4) ggqg Green 0.80 | 
_No Wing Nuts or Set Screws _ < assorted Lenses. Amber 0.65 
ve “STAYS PUT... AT ANY ANGIEI" No. 873—$2.50 ea. Pink 0.65 
CHOICE OF SHADE PORTABLE CLAMP ON LOUVER 
o : d ob Ree. gee No. V 
Oiiase $1.50 
“ a For 
VD ae use with 
ee ““HOOD"’ 
net a shade or ‘‘TORPEDO"’ 
O oda o . shade units! 
nie SCREW IN 
The newly enlarged, cloth bound binder ee)) 
for your copies of DISPLAY WORLD is AT) 
now available. Maroon, with title in gold, apts: 
the binder opens flat as illustrated for ommode O 
easy reference to the pages of any issue. d 999 series COLOR 
Copies can easily be inserted and removed. . 
MAKES YOUR COPIES OF DGET LOUVER anc 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies NS . \ : 
@ Keeps copies clean 
@ Handy for reference ae 
*300 CEs Uveraly Adtortoble | SENSATIONALY NEW RECESSED LIGHTING UNIT 
each postpaid so “GYRO-LITE’’ ADJUSTS TO ANY POSITION! 
Exchange regulations permit the acceptance . [ial Ws 
‘ orders for the UNITED STATES ONLY. ples 
360° 4 
= Horizontal 
DISPLAY WORLD a 
CINCINNATI J, OHIO ‘ 
‘ SWIVELIER COMPANY, Inc. 30 Irving Place, New York 3. N. Y. 
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SALES PROMOTION Thru... 


for all size stores 








MODEL MI4I1 @ Capacity I4xI! inches @ Hand MODEL M/1422 e@ Capacity !4x22 inches e@ Hand 
Inked @ Prints any styles of type as well as cuts in 2 Inked @© Good impressions @ A large machine at low 
or more colors at once. price @ Dial Pressure Control. 


oe 
ee 
ae 
ae 
est 
Ps 
— 
— 
_— 
— 
- 
me 
— 
-— © 
_ 
oe 





MODEL M2228 e@ Capacity 22x28 inches @ Self-Inking MODEL MK1I422C e@ Capacity 14x22 inches. Users 
@ Patented Lock Steet @ Reregistration @ Lever claim 20 to 25% increase in production with this unit 
pressure control @ Geared Pressure for operating ease. over hand inxed models. 


P @ produces Contact Advertising 
Line-O-Seute @ contact advertising Sells Merchandise 


Various Models are produced to meet the needs of every business. The Morgan Co. alone makes sign machines to fill 
every merchandising requirement. We are in a position to make recommendations without partiality to one type of 
machine. One business may need a small machine at low price that does a top quality job, while the busy signing 
department requires a combination of top quality and maximum speed. The Line-O-Scribe is most flexible with 
@ exclusive patented Dial Pressure Control @ Self-Inking @ and Reregistration. 


May we furnish our Tested Sales Promotion System and complete information? Address Dept. B. 


THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO GI 
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Now! SIMPLEX ADJUSTABLE 
COLUMN FRAME 


SUSPEND INTERIOR DISPLAYS IN SECONDS 
WITHOUT DAMAGE TO COLUMNS 


COLUMN FRAMES 
O TY IN TWO SIZES 


oO Cy adjustable, 14° — 22" 


39.5 EACH 


q) adjustable, 20" — 30" 


Z fy 7 sal EACH 


v ron . CAN BE USED AS 
OBLONG OR SQUARE 
























































The new “Simplex Adjustable Column Frame” actually allows the hanging of displays 
from square or rectangular column without marring, scarring, or drilling holes! NO 
TOOLS NEEDED. Adjustment is made by wing nuts in a few seconds. 


This easy to mount frame has fittings for attachment of our decorative grille from which 
displays may be suspended. A wide variety of grille designs is available, in colors to har- 
monize with your interior. 

With “Simplex” it is possible to hang your Christmas or other seasonal displays in a 
traction of the time, and leave no tell-tale marks on your columns when the frame is removed. 


FIRM, DURABLE CONSTRUCTION, MAY BE USED AND RE-USED INDEFINITELY! 


Patent Pending 











710 WASHINGTON BLVD. CHICAGO 6, ILL. 
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Dramatic Christmas ACTION! 


DISPLAYS TO INCREASE SALES 








G-504 — This display is 84'' wide, 36"' high and 4" deep. It is printed in nine different colors on 100 point card stock. The entire 
background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 


1. The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 
wheel and moving arm. 5. Jack in Box jumping in and out. 
2. The Gnome with packages has a teetering action as though to 6. Painter works on drum with up and down stroke. 
save packages from falling. 7. Gnome on horse rocks back and forth. 
3. The Gnome making sled has very realistic hammer action. 8. Tailor puts finishing touch to doll with natural sewing action. 


This 84" display is made in two parts and folds over to facilitate shipping. The package size will be 36" x 42" x 8". The 
cost of this display complete with motors attached is $75.00 F.O.B. our factory. 


Santa and Reindeer Yes, there is a Santa Claus 











G-503—The Santa Reindeer is beautifully printed in nine colors. It is 33''x48''x4" G-502 —This is a very attractive Christmas animated 
and very sturdily constructed with a wooden shadow box frame. The front display 45" wide, 35" high and 5" deep. It is printed 
has a heavy piece of acetate printed to give the effect of a window with in several brilliant colors on 90 point white lined card- 
icicles. The Deer gallop and Santa waves his arm, while in the sky the stars board with a separate wooden frame. The top of the 
are twinkling making it a LIGHT AND ACTION DISPLAY. The cost of this fireplace has a shelf 5'' wide on which there are three 
display complete with motor is $35.00 F.O.B. our factory. decorative pieces that can be removed if you wish to 


use it to display merchandise. The action shows Santa's 
arm in motion pointing to the children as if asking if 
they believe in Santa Claus and they are vigorously 
nodding their heads. The expression on the children's 


faces denotes surprise and wonderment while Santa is 
his usual jovial self. The fireplace is illuminated by a 
a red bulb giving the appearance of burning embers 


making it a light and action display. It is electrically 

operated by a patented Gregory motor, 110 volt, A.C. 
320 BRIDGE ST. BROOKLYN |, N. Y. or D.C. current. It is packed in a heavy duty shipping 

carton. The cost of same is $42.50 F.O.B. Brooklyn. 
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Animated Christmas DISPLAY S! 


ACTION TO INCREASE STORE TRAFFIC 


¥ 


sei steatosis 








Loading Santa’s Sleigh Santa Trimming Christmas Tree 


G 506— Gnome in right hand corner bends back and forth as G507—Santa Claus moves his head from side to side and the 
though driving Reindeer. Santa Claus bends from waist back arm raises up and down as though trimming the tree. Rocking 
and forth. Gnome in foreground is trying to hold Reindeer and Horse rocks back and forth. The Panda wags his head from 
moves from side to side while the Reindeer bucks. Gnome with side to side. Boy on side of curtain and girl on other have heads 
the package bends to the right as though overloaded. Gnome in peeking from behind curtain. 


slei s 2 reachi / help him. = oar: aia iis ie , = are 
the sleigh appears to be reaching down to help him SIZE—48” wide, 33” high and 5” deep. Printed in eight colors 


SIZE—48” wide, 33” high and 5” deep. Printed in eight brilliant on 80 point stock having five figures in motion. COST—F.O.B., 
colors on 80 point board with a varnish coating for protection. our factory, $37.50. 
Has six figures in animation. COST—F.O.B., our factory, $35.00. 


G 506 -G 507 -G 508 - 

Sturdily constructed in 
wooden shadow box 
frames. All displays 
are activated by the 
Dependable Patented 
Gregory Motor ready to 
plug into 110 volts, A.C. 
or D.C. They are packed 
in heavy duty shipping 


cartons, 











= 
- 
G 508 — SIZE—24” wide, 19%” high and 5” deep. Printed in 
Before eight beautiful colors. Three metallic cardboard bells swinging 
back and forth alternately; not in unison. COST—F.O.B., our 


Christmas”  jactory, $12.50. 


No. G505 — This very attractive display is 29” wide and 48” high. The net weight is around nine pounds. It is printed in eight 
brilliant colors on heavy cardboard and mounted on a wooden frame to prevent warping. The wooden frame also protects the dis- 
play in transit. The subject matter is very appealing. The children are looking up the chimney watching for Santa to come down. 
‘he motion is Santa Claus listening at the chimney with his hand to his ear bending close to the chimney and then forward again 
is if in doubt that he heard a noise downstairs. 


lhe cost of this display with motor attached ready to plug in is $17.50 F.O.B. Brooklyn. 


GREGORY MOTORS Ine. ioonuwiny. 
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DISPLAY MOTORS 
555 STEVENSON ANIMOTORS -A.C. 


e EIGHT SHAFT EXTENSIONS 

e FOUR MOTIONS — Fast Rotary — Slow Rotary — 
Oscillating — Indexing 

e MOTORS ARE BRAND NEW — Packed in original 
cartons — Perfect Condition. 


MANUFACTURER’S PRICE $800 EACH 


minmum Babee %o morons OUR PRICE "GOO =<" 


WHILE THEY LAST 










34° DIAMETER 


233 GIGANTIC Ye" THICK 


PLEXIGLASS 
HALF -SPHERES 


e CAN BE USED IN VARIOUS ARRANGEMENTS AND 
SETTINGS IN WINDOWS, DISPLAY ISLES, OR ON WALLS 








ai : ry : va ‘aes | 
rr Eee Te 
CAINS OW WALLS 
WINDOWS [| «OR PILLARS 


PRICED FOR Quick SALE ATOWLY QZ ence — 
Packed 6 per crate. 


Display Corporation Minimum Order — | crate of 6 


521 BROADWAY MILWAUKEE 2, WIS. 
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ALL DRESSED UP and Places To Gol! 


These happy Santas, created by Fanny Pierce Goodwin, will be seen in America’s 


leading stores at Christmas time. They are the festive symbol of the holiday season. 


Order Now! Sturdily constructed. dressed in choice of red or white satin, also 
pastel colors. Small Size—28 inches, $30.00; Medium Size—40 inches. $60.00; 


Large Size—60 inches, $80.00. Also available in flexible sitting position. 





Visit our showrooms for a complete selection of Christmas Displays 


( ee ae 


DECORATIVE PLANT 


CORPORATION i 
136 WEST 24th STREET - NEW YORK 11,N.Y. 


¢ 


= 
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ransforming Neiman-Marcus Into 


Neiman 


Dallas, last vear got off to a 


Hk? Christmas season at 

Marcus, 

formal opening with the annual “Christ 
mas Gifts Walking Show” on the evening ot 
November 22. More than a thousand gift 
suggestions, ranging from cotton handker 
chiets to diamond necklaces, were shown 
against a setting which was truly in keep 
ing with the Neiman-Marcus tradition. Co 
designers of the treatment were Guy Malloy, 
Thelma Malloy; two 
months were required for the designing and 


display director, and 


production of the decorations used 
“Christmas Wonderland” was selected as 
most descriptive of the main floor decor, 


and white ostrich plumes were decided on 


1 ] 
+} 


is the principal ingredient in the treatment 


The plumes were chosen because of thet 


ury appearance which enables them to be 
ised extensively and still not create a 
ip-heavy’ teeling for the decorations. Spe 


cial arrangements for the 


plumes required to be imported were made 


by Stanley Marcus, executive vice-president 
of the store, during a European trip in the 
late summer. 


Christmas tree lamps especially dyed a 
soft pink were used extensively in connec 
tion with the plumes; these provided a soft 
touch of color, while still not detracting 
from the snow-like appearance of the 
plumes 


Instead of the usual column = treatments, 


—Upper left, the snow-queen surveys the trans- 
formed main floor of the store. . . . Upper 
right, part of the main floor as seen by the 
shopper descending the stairs from the mezza- 
nine. . . . Lower left, the base metal tree 
used on the stairs to the mezzanine. ; 
Lower right, part of the elevator treatment 
and the temporary lighting fixtures are seen— 


thousands of 


large balls of spun glass studded with plas- 
tic snowflakes were hung from the ceiling 
at various heights. Over the elevator en- 
trances and store entrance were draped spun 
glass garlands, making a secondary treat 
ment to the major feature of 60 manzanita 
trees. 

These trees were covered with 20 mm 
pink sequin flitter and decorated with var 
Attached to 
the trees were clusters of giant white ostrich 
plumes, giving the effect of 
Each tree was illuminated by ap 
proximately 185 Christmas lamps, the wiring 


ious size balls of spun glass. 


snow-laden 
foliage. 


for which was concealed in grooved sections 
ot the trunks. 

These trees were all of uniform height 
and spread to serve as a background for a 
giant plume tree which was placed in tl 
focal point of the decorative treatment. Th! 
hig tree was fashioned entirely of white 


S 





ylas- 
ling 
é€fi- 
spun 
‘eat 
nita 


mim 
var 
d to 
rH h 


iden 
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Christmas Wonderland 


and took the shape of a pine tree 
The arrangement of the 
impression of a 
while 
plastic were the 
rnaments used, other than blue lights 
gave the tree a cold, wintry glow; 
lighting made the giant 
tree stand out from the over-all pink 
f the rest of the decor, 

around the 

half-balls, 

through 
is could be seen. 


gave the snow 


crystal pendants and 


snowflakes 


base of the tree 
partly buried in 
spun glass which gift sug- 
iding over this scene, high on one of 
lges, was a mannequin refinished to 
le a dainty snow-queen dressed in a 


trimmed with snowflakes 


crown fashioned of frost crystals. 


floor 
was far 


main Neiman 


familiar 


treatment at 
removed trom the 


red and green of the holidays, and achieved 
the effect desired by Malloy that of a 
Christmas 


lalltasy. 

For the “Christmas Giits Walking Show” 
another feature tree was used, made of base 
metal cut in plumes and run up in branches 
to shape the tree; this was 11 feet in height 
and placed 
blue 


was against a 


and white clouds 


small lights to simulate twinkling stars. 


glass among 


spun 


—Upper left, a view of the main floor, show- 
ing the spun glass suspended balls and the 
sequin-flittered plume trees. . . . Upper right, 
Thelma and Guy Malloy, co-designers of the 
Neiman-Marcus decorations, show one of the 
plumed and sequined trees used throughout 
the store; Cecil Rockney, Display Effects, 
Dallas, holds the tree. . . . Lower left, models 
on the fashion show run-way. . . . Lower right, 
the giant plume tree— 


background of 


By 
CARL JACKSON 


from one of the illustra- 
tions, suggested gifts were displayed by 
models who descended the stairs from the 
mezzanine and passed before the base metal 
tree which served as their background while 
promenading on the runway extending into 
the store proper. 

On the store marquee during the holiday 
period was a large tree — 35 feet tall 
made of trimmed 
with silver base metal garlands, convex mir- 
and metal Christmas balls. 
The tree was indirectly lighted and revolved 
continuously, causing a mirror 
reflections to play up and down the street. 

Fifty designed light fixtures 
were made to permanent store 
fixtures during the holidays; were 
composed of a wire frame and trimmed with 
spun metal fringe, and 
pnk and silver Christmas ornaments. 


As can be seen 


green base metal and 


rors, over-size 


series of 


especially 
cover the 
these 
base 


silver 


glass, 
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New York Drives For Business 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


HE month of August has been signal 
ized by 
these 


display 


real merchandising 


covering the customary August 


goods 


bac k 


mid-summer white 
back to college, 
look with early 


turs While the 


spirited, it has 


menu 
and furniture sales, 
to school and a 


fall millinery 


forward 


] 


tweeds and 


decor has often been quit 


not over-shadowed the merchandis« In a 


number of instances props, with a few 


made successful 
Too the r¢ 


ing number of 


changes, have return en 
has been an increas 


bold 


seems 


gagements 


displays using quite 


price cards in the windows, which 


an appealing change to the potential cus 
tomer 
The ( olle p¢ Shop at Bloomingdale's, as 


Phillip Nogga, 


abounded in 


created by interior display 


manage! campus atmosphere 


windows, 


rhe entrance to the spacious shop was com- 
posed of both low and high walls appearing 
between the square columns and all covered 
with a brick textured paper. 

and outside of the 
and yellow 
burlap, 


Trees both in 


shop, the 


PTeCW 
green, orange foliage 


ade of natural sprayed and cut 


into lacy patterns. Grass islands, backed by 
ivy decorated brick walls, made settings for 
football 


sized supermen), a stately professor in cap 


college characters, players (over- 


and gown, and a parade of girls in bright 


—Upper left, by Phillip Nogga, Blooming- 

dale's. . . Upper right, by Edward von 

Castelberg, Bloomingdale's. Lower left, 

by Henry Callahan, Lord & Taylor. ra 

Lower right, by Louis Villela, B. Altman & Co. 

... (All photographs by courtesy of Virginia 
Roehl Studio, New York City)— 


corduroys, sweaters and _ plaids. Raffa 
which had been shellacked was used over the 
firm foundation which made the men on 
the campus. Ten raffia looked ques- 
through their huge spectacles at 
the girls’ faces, hands and legs which were 
covered with from textbooks. A 
painted panorama of colorful campus build- 
ings ran along the top of the ledge behind 
the merchandise counters. 

The 
jected in the 
windows at 


owls 
tioning) 


pages 


well pro 
Lexington avenue 
Bloomingdale's. Edward von 
window display, 
several subjects 
leaving home _ for 
unpacking and 
loafing in the dorm; campus encounters — 
and the pictured display the girls 


college theme was also 


center six 
Castelberg, in charge of 
realistically 
starting 


developed 
with the girl 
of girls 


college; a group 


showed 
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—Left, by Sam Smith, De Pinna... . Left cen- 
ter, by Gene Moore, Bonwit Teller. 

Lower left and upper right, by Sidney Ring, 
Saks-Fifth Avenue. .. . Right center, by Gene 
Moore. . . . Lower right, by Louis Villela— 


m the steps otf the gistratiol 

registration forms in hand, but tl 

riveted on the college letter-man. 
The registration building was red with 
ite trim and the row oi adjoining build- 
, made of wallboard, were painted yellow 

white shutters Camel tone was 

favored by the girls and the hero proudly 

exhibited the appropriate letter “B” of 

low on a red and black sweater. “For Wise 
s for ( 1 

ingdale‘s 

on the window 

Fresh fruits ane 

tuous picture as 

rector Henry Callahan in a series 


Lord & Tavlor windows, when th 


“Tweeds with color added 


ur wav with th ui ] Sei 
brings a wonder 
country lite” 
The tweed tasl 
overed arbors, 


uits, vegetables, grain 


a 
Rich purples and yellows were 


erapes, plums, red cabbage, turnips, limes, 
tomatoes, apples, Italian onions, eggplant. 
okra, vellow squash, Calitornia potatoes and 
lemons \ golden urn, ivy and fruit filled 
also, showed a TeW vials Ot pertume Back 
ground and ceiling were painted dark gray 
and the floor showed a green and black sun- 
burst design Brown accessories comple 
mented a plum and rust striped tweed suit 
and also a dressmaker suit in dark gray, 
while a dark crayon blue tweed with Persian 
lamb stole was accessorized with a small 
black velvet hat 

“Primer Prints” made the theme of six 
Fifth avenue windows at Altman’s showing 
“Big and little sister dresses inspired by 
McGuftv’'s Reader” Very large wooden 
hoops outlined with large black or red ball 
fringe and arranged about wooden poles 
painted in the kindergarten colors made a 
Very 2av appearance Three of the shortet 
poles were mounted with green felt bases 
much like chessmen, and on these were heads 
with felt faces and features of varn hair 


two children heads with provocative express 
ions and the other the wise but pretty teach 
er. Display Director Louis Villela | com 
pleted the school setting witl a decorated 
old-fashioned lunch box replete with ribbon 


tied apple for teacher and held bv a littl 


sitting in the loop 
\ single fashion of black tattet 
shown against a marine blue 


legance of 


Pinna’s was described as “The « 
black adjusts to endless social requirements.” 
\ very dramatic black lacquered tree with 
small glass balls, wild-plum = size and 
church glass colors of blue, blue-green, yel 
low, vellow-green, l-violet and blue viole 
made the one prop Display Director 
Sam Smith. The ti vas set in a box ot 
' 


the box being covered with paper 


! 
ld ] 


, 
Persian design, gold edged leaves on a bli 
; 
| 


1¢ 
1 display tloor was heavy 


et ground. 7 
ravel covered 
(Juite engaging were the interesting props 


[Continued on page TI0] 
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Holiday 


In the next four pages will be found 19 
photographs of Christmas display themes 
from 15 different stores, a utility, and a 
trade school. Each is capable of numerous 
adaptations to fit individual needs. 

Leading off is a window by Gwen Fpting., 
Kirven’s, Columbus, Ga., with lighted 
candles extending from the spun glass 
covered floor. The only other props are 
white manzanita branches bearing Christmas 
ornaments. 

Next is a window by Willi Gasche, Mode- 
huset Regent, Stockholm, Sweden, with 
heavy garlands of pine framing the setting 
of an antique coach laden with gifts. 

The Santa Claus in the shirt display by 
George Allen, Castner-Knott Company, 
Nashville, wore a silk hat and monocle 
Principal color was turquoise for this win- 
dow, with the panel displayer in red with 
a white border. Cuff-links, belts, and simt- 
lar accessories were mounted in each section 
of the displayer to supplement the shirts 

\t the top of the same page is anothet 
display by Gwen Epting, with Santa stand- 
ing on the upper tier of a glass-topped 
pyramid displayer with baroque supports 

One of a series of “Season's Greetings” 
displays by Robert H. Cornall, Jr., New 
York State Electric & Gas Corporation 
xt. The Christmas 


Binghampton, is seen n 


package was 3% by 5 feet in size, with a 
red ribbon and bow, and_ frosted pine 
sprays and cones The kidney shaped bas¢ 
was covered with jewel cloth. The words 
were screen processed in white on green 


Pink was the dominating color in the «1s- 
play of children’s apparel, by John Sims, 


Harzfeld’s, Kansas City The floor was 
covered with pink mica, the background was 
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hemes 


pink seamless paper with a red shadow 
stripe, while pink angels carried Noel” 


ards done in pink and red stripes. 
For a display of evening gowns Frank 
ermilye, Foley’s, Houston, used a_ back- 
ground of black seamless paper against 
were suspended chains, stars and 
vflakes in clear crystal. The floor blocks 
re gray, spatter-dashed in gold. 
Concluding the first two pages is a dis- 
lay by Guy Greenamyer, Jr., Henry's, Inc., 
Vichita. A 7-foot aluminum tree, copper 
ist, was the focal point, supplemented by 


copper flower pots filled with a white frost 


ern and baby’s breath with a lighted silver 


candle emerging from the center of each 


Spun glass was used in and around 
he tree, and spun glass clouds surrounded 
e within an area of 22 by 8 feet. To 
off the display from the rest of the 
Greenamyer used flocked krinkly oak 
ding with Bee-lights 
t is seen a corner window by Edward 
irkin, Korricks, Phoenix, whose prob 
is to create a Christmas atmosphere 
he temperature in the 80s. Each win 
sed a Colonial doorway as the central 
und interest, flanked with pine trees 
snow-covered floor The suspended 
kes and ornaments were in multi 
insel 
curved window treatment seen next 
Red Gault, Taylor's, Raleigh, N. ¢ 
kground was of silver leaves spotted 
hristmas balls The angel at the 
enter seemed to light each candle on 
olving candelabra as the unit turned. 
bo, Pluto, Donald Duck and the rest 
Disney characters reappeared in the 
[Continued on next page] 
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windows of The Hecht Company last sea 
son and as usual attracted old and yor 
of Washington. Harold K. Melnicove is 
director of merchandise presentation and 
Earl Dorfman is display director. 

\ white rattan bell filled with spun glass 
and gift packages was used for each win 
dow in a series by Dan Kaplan, Roth 
schild’s, Kansas City. White snowflakes 
hung here and there, against a deep gree! 
background. 

Henry Ackerman, instructor in the sigi 
and silk screen department of the New 
York Trade School, New York City, 
structed the three dimensional “Season's 
Greetings” display pictured next. It 
by 4 feet by 32 inches in width. The ' 
was an ordinary table covered with dis- 
play paper. A fluorescent bulb served to 
light up the moon, while a set of Christmas 
tree lamps brought light to the windows ot 
the various buildings. The tiny figures ot 
dwarfs were made of papier mache. 

Next is a view showing the Christmas 
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Were os 
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¢ around the door and in the cases of 
Jewel Box” at Foley's, Houston, where 
Vermilye is display director Front 
were decorated with white branches 
with ornaments, while those at the 
were adorned with wrapped Christmas 
iges, and ribbons 
» base metal Christmas ornaments were 
the only decoration in the next 
W, by John Ie Jones, \rcade Fashion 
Winston-Salem, N Ry. The back 
nd was black. 
modern cone Christmas tree was used 
e men’s wear display by Robert E 


The May Company-Crenshaw, Los 


is followed by a display from The 
ent, Spokane, where Del LeSage is 
director \ multitude of Christmas 
was used in his windows and through 
interior, and the displays were re 
ith white krinkly oak branches. 
Gold & Co., Lincoln, Nebr., Willian 
[Continued on page 123] 
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()k tire sixtl Consecutive Veal the 
ingenuity of Reed Schlademan, display 
manager, has awakened shoppers at 
Phe Fair to the fact that the Christmas rush 
will soon be here again Keach vear Christ 
mas dolls that gladden the heart of the 
very yvoune ladv who has someone thought 
tul enough to take advantage of the sale 


are offered on a lay-away plan which has 


annually increased sales tor the store 

Phis year the scene was laid inside Santa 
Claus’ warehouse where his stock of Ma 
dame Alexander’s creations was arranged 
im dramatica lighted showeases on either 
si ft the window, as pictured above Phe 
cent di play ocused attention On the 
fictional character who will soon claim. the 
attention of the Christian world Hlis tel 
phon m the wall, topped with flocked 
white pine branches and metallic balls, was 


already buzzing with excitement, while tout 
little dolls were busv helping Santa wit! 
his advance orders Phe summer display 
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continues to be a startling reminder of t 
approaching gift-giving season. 

Clement Bradley used a bank of six w 
dows at Carson Pirie Scott & Co., e: 
reflecting a favored style in home decoratic: 
Walls and side wings were keyed to a 
definite color scheme in harmony with Mod- 
ern, Regency, Neo-Classic, French Provin- 
cial, Victorian, or Early American interiors 
treated as a foyer where advanced fashions 
in fur coats were on parade. 

The Victorian setting pictured has 
black marble floor shot with red. For accel 
Dutch Victorian chairs with red velvet seats 
and wig stands flank a closed white door- 
way through which a lone mannequin has 
just entered. An interior decorator of the 
period might have frowned on the modern 
rugs laid on the floor but 


white cotton 
Bradley exercised a displayman’s preroga- 
tive and used them to bring the white of the 
woodwork down to the floor to balance the 











color scheme. 


cast dramati 


walls to silhouette the furniture props and 


the mannequin in black 


\n advance showing of tur coats 


presented by John Moss, Jr.. Marshall Field 
he 


& Co., in an atmosphere devoid of t 


stereotyped scene, yet befitting the eleganc: 


reflected by that type of merchandise. 


\n out of doors feeling was acquired 


azure blue walls and a flooring of drifted 


plastic snow Props were constructed 


bent wood ot 


stvled with the grace of weeping willow 
trees Each of the five mannequins dis- 


+ 
t 


plave d parade d black French poodles, dus 
with black diamond flitter. 
cut into lacy medallions and_ flittered 


l 


—Top, by Reed Schlademan, The Fair. . . 

Above, by Clement Bradley, Carson Pirie Scott 

& Co... . Left, by John Moss, Jr., Marshal 
Field & Co.— 


Blue lighting from the sides 
shadows on the turquoise 


Wds 


DN 


f Balenciaga brown and _ black. 


Chicken-wire 
wit 
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—Immediate right, by Vaughn Fletcher, Bon- 

wit Teller... . Extreme right, by G. C. Bowen, 

The Hub. . . . Center, by Clement Bradley. 
. .. below, by John Moss, Jr.— 


the diamond dust was used for tree orna 
ments and to glamorize the poodles. Mod- 
ern goose-neck lamps painted brown were 
supported by tall standards adorned with 
the scintillating medallions. Auxiliary light 
11 added a dramatic touch to a_ color 
combination of low brilliance by accentu 
ating the sparkling elements. 

sonwit Teller is the city’s newest addi 
tion to its northward moving business dis 
trict. Situated opposite the historic water 
tower at North Michigan avenue’ and 
Pearson street, the store enjoys a location 
unobstructed by tall buildings, with clear 
visibility for automotive traffic. The new 
and modern specialty shop tor women and 


Fashions 


children is unusual in the way its luxurious 
interiors of Eighteenth Century French and 
English design are reconciled with its ultra 
modern exterior architecture. 

The exterior of the building has four big 
windows, only one of which is reserved tor 
actual display purposes. During store hours 
the remaining three windows are leit open 
to give a clear view of the interior from 
woth streets. \iter hours each of these 
three windows has two especially designed, 
high, oval platforms for mannequins which 


can be rolled easily into place for window 
settings. Illustrated is the opening treatment 
me display window. The mannequin is 


clothed in lounging aparel of pale lavender 

the baby carriage that holds a miniature 
of the new building is sprayed in tints of 
lavender. A six-panel screen is covered 
with white paper sprinkled with nosegays 
of violets, the same paper that identifies a 
purchase made at this store. The window 
background is pale blue and side curtains 
are white embroidered organdie. 

lhe interiors, designed by William Pahl 
\ssociates, are composed of informal 


ving rooms, libraries, salons, and formal 
ing rooms. Fine woods, fabrics and 
crystal chandeliers create a sumptuous 


sphere, to which dignity and serenity 
re added by antiques from France, Eng 
and Italy, many of them museum 


trances from Michigan avenue’ and 
on street lead to a large oval foyer 
with beige terrazzo inlaid with brass 
Sti French crystal and bronze chan 
lors light the room where pink leathe1 

wttes supply comfortable seats while 
selecting jewelry and accessories. 

t off this room is the handbag salon 
is treated as a library. Chairs oft 
Philip design are covered in leathe 

tique satin. 

large window on the second floor, 
the main salon is located, is hung 

\ ruby red velvet curtains against mauve 
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SHIRLEY WARE 


gray walls and two-toned gray carpeting 
Groups of chairs, couches and banquettes 
upholstered in American Beauty red, purple. 
cerulean blue shot with gold threads, and 
gray shot with gold are arranged before 
major display fixtures, such as two cabinets 
roomy enough to accommodate a life-sized 
mannequin. 

The shoe salon on the fourth floor is 
decorated as an informal living room, a 
curved screen at one end being hung with 
old English prints of shoe styles of a past 
era. A display of shoes is made on a three 
tier lazy Susan mahogany table. Chairs 
and couches upholstered in tortoise shell 
leather, coral-red and chartreuse antique 
satin are extremely effective against dark 
coffee colored walls. 

The third floor is dedicated to the voung 
set, the decoration being in a lighter vein 
Here are bamboo chairs covered in vellow 
erecn and pink-red leather; tables oi 

tContinued on puye 112) 
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| SHIS past year has shown steady im 


provement in the French economy, and 


the return of merchandise available has 
been reflected in a steady flow of new shops 
and boutiques opening all over Paris. 

The past three months have marked the 
opening of the lovely botiques ot Jean 
Desses, Marcel Rochas, and the stunning 
jewelry shop of Noella Riotteau. The open 
ings themselves were in all cases brilliantls 
staged and organized. M. Rochas planned 
his to coincide with the Quinzaine of the 
Rose festival, featuring a new perfume 
“Rose” and banking his entire shop 
with hundreds of red roses. M. Desses 
chose the festive press day in honor of the 
Fables of La Fontaine (DISPLAY WORLD, 
\ugust 1949) to introduce his twin boutiques 
done in blue and pink. Mme. Riotteau’s 
guest list for her cocktail opening was a 
veritable social register, and her shop is on 
of the choicest establishments to be. seer 
on either side of the Atlantic. 


Phe sheer luxury of the Desses shop was 
created by M. Victor Grandpierre, dis 
tinguished French designer. The salon ts 
located in an immense mansion on the rue 
Rabelais and the two shops were effectivel) 


placed in the rooms flanking the foot of t 


marble staircase that leads to the showsned 
itseli 

Phe imteriors ave been done identical 
except for the change of color; the shop 
the left is in blue-gray. and the one on t 
right 1s 11 rose-pin lo entel the I 


—Above, three views of the Desses shop. First 
a detail of the ceiling drape and valance 
Second, a mannequin of light bamboo, and a 
view of the entrance. Third, the valance 
pattern is continued for counters and the stand 
supporting a basket of hydrangeas. ... The 
Place Vendome in deep perspective, as seen at 
Riotteau's— 








949 SEPTEMBER, 1949 DISPLAY WORLD 4} 

















passes through wonderful drapes of stairways. This in itself is a new note, tire length, illuminated with fluorescent 
ivy silk Shantung; portieres are held in incorporating the boutique in the house plan lights, has been cloaked with a continuous 
ice by gigantic ribbons. The entire room rather than decorating it as a separate unit series of white nylon Austrian drapes. The 
is been done in the one color. One of \ major stroke is the ceiling. The en [Continued on page 78] 
highlights is the inspiring job of draping 
the ceiling, with a lovely crystal chan 
1m lier suspended from the center. The 
and inters, chairs and shelves are covered in 
has the same fashion, repeating the valance 
hops er the door and the selling counters. 
lhe shops themselves are on the small 
L the side, but optically quite large through a 
Jean lavish use of mirrors on the two walls 
ning Display mannequins are copies ot those 
ypen- xecuted for Christian Dior a light bam 
antl) hoo head and figure ending in a_ basket 
nned rt, as pictured. The basket theme has 
the n repeated in simple column stands and 
€ baskets of hydrangeas in the front 
shop lows; both basket stand and mannequin 
-SSES ve been left a natural blond color, whilk 
| the hvdrangeas are the exact tint of the 
CLD, ms. An attractive touch was draping 
ques rfs from the wall lighting fixture and the 
aus lav wall units of abstract bamboo in the 
AS a k room. Despite the sheer luxury of the 
one ps, they represent the accessories de 
seer ned by M. Desses to retail under $100. 
Marcel Rochas the designer who intro 
—— d the new 1920 trend last veat has 
ais redecorating his entire maison tor the 
aes t year. The all-over aspect of his build 
ze salons, and shop itself is exceedingly 
ii ple and extremely youthful and= airy 
t last is achieved through an extensive 
” white 
rance to the shop is taced with two 
a lassic columns just suggested on tl 
io f the building. He has carpeted the 
tlo in a sott beige that 
peated thre salons al 
st Vertical stands serve as displayers at Riot- 
>e au's as seen in the first illustration above. 
a econd, the ivy treatment as described in the 
ce rticle; note the small stand by the chair, 
nd vith compacts displayed under the revolving, 
he movable glass. Third, a portion of the 
at rotto. . . . Right, a dressing table and mir- 
ror surrounded by an ivy garland— 
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NEO of the most successful promotions 
ever staged in the Los Angeles area 
was the recent “Come to Lite in Cali 
fornia” extravaganza at Milliron’s-West 
chester. Display Director Anthony Golff did 


each window in a typically outdoor Califor 


nia scene—patio, mountain, beach, tennis 
court. ete Shortly betore seven o'clock the 
curtains were pulled over the windows. At 
seven, the curtains vere opened and live 
madel 


models were seen in place of the mannequins 


Phe models held their pose for a few min 
utes, then stretched lazily and “came to Iife 
Goltt used 2] models and showed 105 con 
plete ensembles Kach model changed five 
times, paraded through the windows, the tea 
room and the sales floor. Needless to sav it 
Va wCeSsa to rh evervtl 11 mut o1 a 
plit ( mad time table But the most inter 
resting point about the entire pectaculal 


promotion was the final result. An hour and a 


ilt atte ( show had = started the entire 





Angeles Re 
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stock of all the 105 ensembles shown ha 
been sold out and the clerks were frantical] 
writing back orders. Golff points out tha 
this is an excellent example of the power « 
display, since the entire promotion wa 
handled by the display department. 

“We're Campus Bound” was the theme 
used for a series of ten back-to-school win 
dows at The May Company. Display Directo 
Stanley E. Thompson used red brick wall: 
as the background in all of the windows. I 
the larger windows the display cards were 
fastened to the back wall with a large pi 
\ large papier mache pen, painted beige and 
brown, was suspended trom the ceiling by 
sisal rope. In some of the windows one of the 
mannequins was seated on the pen; in the 
others, one of the two mannequins stood 


porting 





behind the pen. The floor and side panels 11 
all of the windows were painted beige. In 
the smaller accessory windows, Thompson 
used a large blackboard with a natural wood 
trame tor the copy. The blackboard was sus 
pended trom the ceiling with sisal rope. A 
large construction board clock, with the 
words “Back-to-School” on the face instead 
of the usual numbers, was also suspende: 
from the ceiling by sisal. The hands on the 
clock were large, brightly colored wooden 
pencils. Accessories were arranged on tl 
floor 

We still have our summer weather witl 
us, and swim suits are still being show! 
Display Director William Blackburn did 
Interesting series of under-sea windows 
Bullock’s-Wilshire. 
pended from the ceiling in a swimming pos 


was used in each window. The mannequ!! 


\ single mannequin, sus 


were equipped with green plastic wigs al 
long, green plastic fish tails with steel ret 


—Upper left and center, by William Meisner 
Ohrbach's. Left, by Stanley E. Thompson 
The May Company— 
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windows was covered with a 
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ey used 
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at Hagear 
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i¢ props 


and 
throug 


processed 


shoes in 
ty's. 


Keach 


Sores ot 


hout 


foliage, t 


a series of 12 


window 
a differe 


arrangements 
the 


entire 


series, 


» display 
win- 
featured 
nt color, 
remained 


The 


pyramid effect with the processed fol 


give the 


terior treatments throughout the 


autumn 


“feel” was 


fashions are in the spotlig] 
lwav-Crenshaw, too, where 
Ernest Nardini used a large 


used in 
store 


it at the 


Display D1 


. gnarled 


tump as the central prop in the large 


window. 
the baffle 
| 


il owed to drop to the floor to add to 


Foliage and 


at the 


MOSS, 


top of the 


fastened 


window, 


itumn effect. Leaves, moss and foliage 


floor 


combined 


with the rust-colored 


round panels to complete the window. 


Ohrbach’s, 


Display 


Director 


William 
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—Left and right, by William Blackburn, Bul- 

lock's-Wilshire. . . . Center, by Anthony Golff, 

Milliron's-Westchester . . . right, by 
Stanley E. Thompson— 


Lower 


used red Chinese 


Meisner 


black lacquer frames to emphasize 


wallpaper set in 
the ap 
peal of the real silk print dresses that were 
on display. Frames holding the colorful wall 


paper were suspended from the ceiling and 
also served to hold the white display card 
which was lettered in “Pagoda” style. A 
small black lacquer showcase, typically 


] 


Chinese, was placed in front of the wall 


paper panels and filled with suggested ac 
cessories. 

Tosca” was used by Dis 
Smith as tl 


Columbia 


The opera “La 
Paul ¢ 
promoting 


e setting 


play Director 


for a display phono- 
window 
dressed in the 


\ miniature stage 


graph records. On one side ot the 


was a mannequin one of 


gowns used in the opera. 
with a scene from 


La Tosca” was set in the 


NATIONALLY 
MERTISED 
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background against a dark red panel. An ar- 
rangement of albums 
books for music lovers was at the other side 
of the window, interspersed with glitter 


records, record and 


For a display of French Provincial turni 
ture, at The May Company, Display Director 
Stanley E 
decorated in the California version of French 
Provincial the copper 
on the dark rose-red brick wall in the back 


The diamond paned window in th 


Thompson did a complete room 


even to mugs hung 


ground. ‘ 


with rose and brown 
The rose 
scheme was used in the 

rug the floor and in the uphol 
fabric, matching the color of the bricks 


7 he 


room had a larg¢ 


background was hung 
and 


1 


gingham ruffled curtains same 


brown color OVa 


hooked on 
stery 
and the dark oak beams in the ceiling. 
fireplace at one end of the 
copper coal scuttle in which ferns were 
planted 

Rattan poles with colorful rafha tropical 


birds served as the main props in a series of 


[Continued on page 84] 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: 


Properties: An air of enchantment 





Arrangement: Three units are noted in this dis 
play — a reminder to do Christmas shopping and 


mailing early. 


Properties: Mannequin is shown in the act of mail 
ing packages. The mailbox is painted white and is 
piled high with colorful Christmas packages. The 
tree on the right dramatically extends its snow 


aden branch across the display. 








Arrangement: This womens shoe disp 





Properties: 
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Arrangement: One detinite unit is noted in t 


@ 
) 
+ 
3 
+ 
) 
3 
O 

- 
) 
3 


mens soecia 


Properties: The sleigh is cut out of wallboard and 
painted red. White shirts on torms and a few ties 


are displayed on the sleigh. A blanket of snow 





vers the floor. Large copy card is shown at 


Arrangement: This men's Yule-tide window display 


consists of two units simply and neatly arranged. 


Properties: Heavy fir trees are banked on either 
ide of the merchandise and serve to frame it. 
Lounging robe and an assortment of men's toiletries 


a1ong with copy card are the only items shown. 











Arrangement: Three units make up this men's wear 
display. The display has formal balance and i 


neat in arrangement. 


Properties: A large picture frame is shown on 


either side of the shirt display and behind each of 








the frames is shown a manneauin in business suit. 





ri c 


Men's turnishings are shown on floor of window 








directly below shirt display. Copy card is placed 


at lower left. 
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Behind Display At Bonwit Teller 


ISPLAYS at Bonwit Teller’s are fresh, 


original, a changing pattern of design 


to promote top quality merchandise 


The department handling display for the 


New York City store is relatively small, 
working in close harmony under the super 
Vision ot (rene Moore, display director 


staff, 
well 


There are 12 persons on the display 


including Moore and his assistant, as 


as a construction man with his assistant 


[wo members of the department are spe 


cifically slated for handling interior dis 


plays, but the group works as a unit to 


iccomplish the overall job ot display for 


the company 


(Changes are planned tor all windows in 


thie Fifth avenue shop once each week 


There are 21] street windows, and the regular 


schedule calls for changes to be effected 1 


the eight front windows along the avenue 


very Tuesday night Fight of the = side 





By CLARA BALDWIN 


windows are done on Thursday 
with the 
the little 
set up on Fridays 

Certain key 


MIterio}l are 


mornings, 


balance of the side windows and 


windows adjacent to the entrances 
throughout the store's 
scheduled tor 


Cases 
display change 


regularly each week; others are handled at 


longer intervals 


The department is also responsible for 
located in 


eight win 


displays at the Bonwit store 


White 


] 


(LOWS 


Plains, where there are 


These are scheduled for change ap 


two weeks, with displays 
with the 


othe T 


proximately every 


designed to tie in display 


at the 


otten 


program main store, times re¢ 


—Displays at Bonwit Teller range from classic 
simplicity to such flights of fancy as a ‘'Fire- 
man Red" bathing suit scorching a hole in a 


safety net— 


quiring a special set of displays of their 
own. 

Moore is also in charge of display tor all 
the Bonwit Tellet now num 
one each is located in New York, 


White Plains, Boston, Palm Beach, and Chi 


stores, which 


ber five 


cago. Still another store is to be added next 
year in Cleveland. With the exception ot 
White Plains, the out of town stores have 


their own display personnel, working under 
Moore's Moore 
interior lay-out for the Palm 
In order to accomplish so heavy a pro 
members of the staff 
are highly skilled artists, capable of han 
detail of a display 
In addition to this fact is the 
spirit of cooperation and willingness on the 
part of member of the 
department, which makes it possible for the 


supervision. designed the 


Beach store 


gram, must be and 


dling any assignment 


extraordinary 
individual 


each 


group to tunction as a harmonious unit. 
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—Gene Moore, display director for Bonwit 
Teller, examines a counter display and super- 
vises the dressing of a group of mannequins— 






































































When choosing staff members, Moors 
els that a fundamental art training with a 
kground including emphasis on color and 
sign is a requisite. Most everyone on 
is present staff has an art background, 
ith two members trained at Cooper Union, 
ich Moore remarks parenthetically is one 
the best schools. 
Further as to background, Moore feels 
it display personnel should know con 
ruction, so they will be able to visualize 
design as finished and sense the proper 
ilues when the idea is worked out on 
vindow scale. 
In speaking of the proper values, he 
resses the point that display is like paint 
ng for the theatre; it needs to be strong, 
vith good contrasting values. 
In line with that theory, he teels that 





lecor should explain itself. As a practice, 
Moore places litthke emphasis on the copy 
ird. Im most instances he uses a narrow 
sign close to the window glass or a streamer 
ird fashioned much as a title is placed 
inder a painting. He feels that signs are 
eldom read unless women have come shop 
ing for some specific item, in which case 
ey are conscious of all details and will 
a id every word carefully. 
The fun part ot the job” is creating 
' as tor the next design unit or set of 
a isplays, according to Moore. At that time, 
sf e and his assistant collaborate, going into 
% i close conference in Moore’s office where 
“ v discuss ideas until the right one comes 
ilong. It is not unusual in these idea ses 
ae sions to start by making all kinds of 
i ludicrous suggestions betore the more work 
he ible and appropriate ideas are put into 
re ipe \fter such a session the two often 
- ne up with more good ideas than they 
ind use. 
- following the selection of an idea, de 
nt ns are drawn up and sketches turned 
ey er to the construction man to be worked 
the 
the Bonwit’s display department creates its 
the WH properties Where it 1s not possible or 


ractical for such properties to be built or 

hioned within their own premises, a de 

sign is turned over to an outside concern 

manufacture, but the design is always 
riginal., 

Originality holds true even tor such prop 

ties as mannequins. In creating a new set 

nannequins, a model is selected to pose 

i sculptor who is to work out the new 

The model is selected tor adaptability 

She must be an individual who is young, 

tty, yet at the same time capable 1 

aring sophisticated. (Moore cites Vivien 


as an ideal type.) With a youthful 
do and teen age clothes, she is. the 
nue. But with a chic hair styling, suave 


rel, she becomes a glamorous sophisti 


is customary for Bonwit’s to order a 
f new and original mannequins about 
a year, and to order 17 or 18 at the 

These are worked out with the man 
turer in a variety of poses and tacial 
essions. Generally there will be about 


[Continued on page 87] 
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oley's Christmas Exterior 


By FRANK VERMILYE 


Foley's, Houston 


OLEY’S Christmas exterior display, one moth Christmas card \rching over the 
of the largest and most elaborate dec entire length of the building was a sled 25 
oration jobs ever undertaken in_ thi feet long loaded with toys and with a 10- 
South, transformed the front of the big store foot Santa Claus waving greetings from it 
into a beautiful scene resembling a mam Santa’s eight reindeer, each 16 feet long and 


V; 


KENTUCKY 
wissour 
TEVAS 





12 teet high, appeared to be galloping over 
the Houston sky-line simulated on the mat 
quee below. The reins connecting the rein 
deer were made of many brightly colored 
reflector plastic ornaments strung on wire 
The reproduction ot Houston’s skyline 
and a part of the countryside was created 
by means of painted buildings, 16 feet high, 
and hundreds of lighted shrubs. At each 
corner of the Foley building were placed two 
fully lighted Christmas trees, also 16 feet 
tall, which had huge Christmas packages 
I 


laced under them 


Pp 
Probably as spectacular alone as_ the 
7: 


Santa, deer and skyline, was the giant 2: 
foot wreath made of frosty white krinkly 
oak; this was suspended directly in the 
center of the facade The wreath came 1n 
eight sections, each being constructed ot 
34-inch iron rods for frames, then covered 
with krinkly oak and hundreds of lights 
\ssembling the wreath and placing it 1 
position was one of the major feats of the 
whole Christmas trim. It was put togethe: 
down on the sidewalk and carried into th 
street by 30 men. A line to the job on top 


| ¢ hued a P We 100) 


—An idea of the size of Foley's Christmas ex- 

terior treatment is given by the photograph 

above. The sleigh alone was 25 feet long. 

Note the reproduction of the Houston sky- 

line on the store marquee; most of the build- 

ings were 16 feet in height. . . . Left, the 10- 
foot Santa is hoisted into place— 
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Millions Of Sparkling Crystals 
; For Your Cold Weather Displays 















W 
et The way to make an eye-catching The versatility of Frostee Sno Blocks Frostee Sno Blocks are durable and 
display for cold weather merchandise makes them doubly useful and_re- hig 15” x 22” x 6”. They can be 
is to use Frostee Sno Blocks and duces your display costs. You can stacked and skewered together with- 
ai Flakes. They are pure white. spark- make a big display using a dozen or out expensive frameworks. You can 
ae ling white. The millions of tiny more Blocks to show winter clothing. cut them into shapes and _ letters. 
erystals reflect colored lights shining Later you can make two. six-block They are light in weight. fireproof, 
ye on them. Place light back of Sno displays to show anti-freeze, mufflers. and wont discolor or harm anything. 
a Blocks and their opaqueness creates or frozen foods. Use the same Blocks Can be vacuumed for further use. 
unbelievably alluring effects. They to make small showcase displays of Frostee Sno Displays will delight 
veem to change from white to delicate purses, gloves. or perfumes. The you with their creative possibilities. 
shades of your favorite colors. A more ingenious you are, the more Their first cost is low lower when 
Frostee Sno Display is a must at this uses you will find for Frostee Sno used again for other shopper-stopper 
season. Displays. displays. 
00 
Call your display jobber today. Or write 
us for a free copy of the 32-page 0° 
"'Frostee Sno Displays" idea book. It shows Sne cempany 
: you how to create low-cost, eye-appealing 
2 spring, summer, fall, Christmas and winter — — ve 
, displays. oe S cere ee ee 
ANTIOCH, ILL. 
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Dealer Cooperation 


In Display 


By MEADE JOHNSON* 
General Sales Manager, Yale & Towne Mfg. Company 


"Yale & Towne and seven other brand-name advertisers partcipated 


in these eight-week tests. 


To my knowledge, nothing before or since 


has happened which can better prove the value of point-of-purchase 


display. 


No other form of advertising was employed at the time. 


Yet on the strength of the window displays alone ten retail stores 
increased their business in Yale products by over 100 per cent!" 


ALE & Towne has for many years 
supported extensive display advertising 
programs in the belief that they 
brought real results 
It was only recently, however, that we had 
confirmation the proof positive that we 
were believing in the right cause. The proot 
positive that point-of-purchase display is 
i sales-building, profit-building advertising 
medium was given to us in the controlled 


Point 
Institute in the 


tests undertaken last summer bv the 


ot-Purchase Advertising 
Rochester-Syracuse Survey 


Yale & 
name advertisers participated in these eight 


Towne and seven other brand 


week tests. To my knowledge, nothing be 


tore or since has happened which can bet 
value of 


No other 


ter prove. the point-ot-purchas¢ 


display form ot advertising was 
emploved at the time 

Yet, on the strength of the window dis 
plays alone ten retail stores increased theit 


business 1} Yale products by over 100 pel 


cent 

Moreover, during the four weeks follow 
ing removal of the displays, these ten stores 
reported a 50 ner cent increase in. thei 
sales of Yale products 

Phis remarkable carry-over effect was 
ilmost matched by the spill-over effect. the 
window displays had on other stores in the 


irea; tor the test disclosed that during the 


eriod of the display the ten non-display 

stores in Rochester reported an increase ot 

44 per cent in their sales of Yale products. 
Phe results ot the Rochester test are 
hown on this chart The red bar repre 

sents the ten display stores in) Rochestet 
ote, sales went up to 202 per cent while 
Address Point-ot-Purel ‘ Advertising Inst: 
e Svmpe 


In the first 
stock 


sales 


the display was in the window. 
post-display period, they ran out of 
trucking strike 
dropped slightly below normal. 


and 
During the 
second post-display period, stocks being re 


because ot a 


plenished, sales bounced back to 172. pet 
cent. 

The blue bar represents the ten non-dis- 
play stores in Rochester To me this spill- 
over effect is one of the most. interesting 


aspects of the test. 
Undoubtedly those who have not followed 
this test will be interested in the 


effect on sales of competitive products. In 


closely 


the display stores sales of competitive prod 
ucts cent during the 
display period, dropped to 90 per cent dur- 
ing the 


went up to 131 per 


first post-display period, and came 
hack to 97 per cent during the second post 
display period 

Rochester, com 


In non-display stores in 


petitive products dropped to 36 per cent of 


normal during the display 
first 


and returned to 87 per cent during the se 


period, 69 per 


cent during the post-display period, 
period. 
tests 


obje Ctive ly 


ond post display 
\s | told 


Way, Were 


vou, the which, by the 
Fact 
Yale & Towne 
confirmed 


supervised by 
did not make 
they 
validity of the 


Finders, [nc 
display-conscious:; but our 
beliet im the point-of-pur 


chase display medium and affected much ot 
our present thinking about displays 
effect of the 


have 


Perhaps the most important 


tests was the fact that we been able 
lo oresent the fmdings to retailers through 
out the United States as 


oof of the importance of display 


a completely un- 
bh AS¢ d 


and to thereby establish an acceptance of 


display material 


I suppose all advertisers who rely. to 
DI 
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some extent, on point-of-purchase displays 
are confronted with the basic prob- 
lem. The problem has two sides to it: first, 
the design and building of display ma- 
terial; and second, the use of your display 
material at the point-of-purchase. 

At Yale & Towne the problem has a 
number of unusual that are not 
perhaps true of manufacturers in other lines, 
The lock and hardware business 1s different 
merchan- 


same 


aspects 


from most others in terms of its 
dising possibilities. Hardware retail out- 
lets generally stock an extremely 
variety of products. In most instances, no 
single product or line of products accounts 
for more than a small percentage of the 
store's annual volume. 

Some of the products are sold directly to 
consumers while many other products are 
sold to builders, architects and maintenance 


wide 


people. Hardware products are utilitarian 
and hardly ever luxury items. Few hard- 
ware products are outright impulse items, 
although point-of-purchase display — helps 
convert some items into impulse items. 
Finally, the hardware products 
usually involves factors 
including style and design, durability, func 


sale of 
a complex set of 


tion, and finish or color. 
Because of the functional 
ware selling the rule for all our point-of- 
product sampling. A 
display is seldom used unless it includes 
the actual product itself. When the dis- 
play is designed for interior use, on counters 
or store islands, the product inte- 
erated in the display that it 
touched and even operated by the customer 
We say at Yale & Towne, “Show it and it 
sells.” To a large extent people “buy what 


factor in hard- 


purchase display is 


1S SO 


can be seen, 


they Sec. 
In a sense, we are applying in our dis- 
play program a principle of self-service re- 


tailing. The packaging program introduced 


a couple of years ago and our new Cata- 
loging program are geared to attract con- 
sumer attention to our products, to help 


consumers understand at a glance the tunc- 
application ot products, and to 


for both consumers and sales 


tion and 
make it easy 
clerks to identify products on display with 
those in packages and ¢atalogues. 

Yale & Towne’s colorful hardware pack- 
ages and catalogues are display agents that 
as silent salesmen. 
technical 


serve 

They contain no descriptions 
It was a big surprise to some to find that 
everybody understands English but only an 
expert understands hardware terms. 

In designing our displays we are always 
alert to the restrictions ot the 
retail outlets that deal in hardware. Prod 
Shelves usually 


Floor 


physical 


ucts crowd in on all sides. 
bulee. Stock organization is difficult. 
area is generally limited. 

these 


our displays to 


limitations many of them are 
that they can be placed in unused places 
and on narrow 


To accommodate 


designed S¢ 


) 


11 corners, on columns, 


made in suc! 


and they are 
sold directly 


counter areas 
a way that products can be 


from the displays. 
the 


For such products, for example, as 
Yale “Ziplock.” which is a bicycle pad- 
lock, every carton containing six products 
has a cardboard display merchandiset = 

yy «tHe 


a product on it that can be set up ¢ 
[Continued on page 77] 
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t New Liner Molded Plastie Displays 


PANELS ¢ FACES ¢ PLAQUES - IN BRIGHT TRANSLUCENT COLORS 


... PERMANENT 


..- WASHABLE 


FOR CHRISTMAS, HALLOWEEN AND THANKSGIVING 


No. 225 
"SANTA HAS HIS EYES 
ON YOU." 
Reverse — Drawn so that 





Eyes Follow Observer from 
Any Angle. Size 11/4" x 
14%,". Truly an Eye 
Catcher! 


SAMPLE PRICE 75c. 


Store Decorations and Displays 


No. 700 


Half Pumpkin. Two Colors 
and Formed to Depth of 2". 
Contour Trimmed as shown 
to 12!" x 1514" maximum 
or as Rectangular Panel 
151," x 19". 

SAMPLE PRICE 75c. 





Christmas Decorations for Store and Home 


SANTA CLAUS FACES 





No. 125 


Plastic Face mounted in 
Heavy Cardboard Wreath. 
Lithographed Three Colors. 
Size 14" x 17%", overall. 


SAMPLE PRICE 65c. 








No. 600 


Face with Die Cut Wreath. 
Same Colors as in No. 125, 
but slightly smaller in size: 





BY," x11". Priced right for 
Volume Resale. 


SAMPLE PRICE 25c. 


Same as No. 125 but without All-Plastic Face and Wreath 18'' Diameter. Complete 
Wreath. with Shadow Box and Electrical Connections. Packed in 
SAMPLEPRICE 50c. Individual Corrugated Carton. SAMPLE PRICE $2.50. 
No. 530—Same as above but without Shadow Box, 

etc. SAMPLE PRICE $1.25. 


PLASTIC CHRISTMAS SCENES 





“- No. 625 No. 626 
B \ =n 3 Colors. Size 5!/2"'x 6l/.". 3 Colors. Size 5!" x 6l/,". 
ay z a4 | SAMPLE PRICE 25c. SAMPLE PRICE 25c. 
~ & aZ if 





THIS ATTRACTIVELY PRICED LINE HAS MANY USES FOR DECORATING AND DISPLAY FABRICATING 


DEALERS PRICES ON REQUEST. For Samples and Descriptive Circular, Please write to: 
LACTONA INCORPORATED, Plastics Division, Fourth and Broadway, Saint Paul 1, Minnesota 
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...on and off the record 








—Mrs. Van Sand, display 
director of the Lerner Shops 
chain, visiting the Bulkley, 
Dunton & Co. exhibit at the 
Paimer House during Dis- 
play Market Week— 


—Not Paris, despite the can-can 
girls . . . but photographed at 
the cocktail party given visiting 
displaymen during Display Mar- 
ket Week by Lucien LeLong, Inc., 
Chicago. At the left is R. J. 
Considine, Lelong display di- 
rector, and at the right is R. C. 
Kash, editor, DISPLAY WORLD. 
Photograph by Fred Kuehn— 


a 


—More than 30 years 
with Goddard Brothers, 
Lynn, Mass., as display 
director is the record of 
Arthur M. Dixon, shown 
at his drawing board 
while working out still SS 


—Adri Del , displ 
rian Delsman, display onlin dhalieg— 


director of Famous-Barr, St. 
Louis, Joseph Apolinsky, 
display director of Love- 
man, Joseph & Loeb, Bir- 
mingham, and W. L. Stens- 
gaard, president of the 
firm of the same name, get 
together during Display 
Market Week— 


—Trying on the pillory and stocks 
for size, Charles Sherman, David's 


Fifth Avenue, New York City, and Y 
Mrs. Sherman are photographed re 
outside the old jail in restored 
Williamsburg, Va., while on vaca- 
tion— 
—Bert Nusbaum turns 
from inspecting one of 
his displays for Morris EVI 
Brothers, Miami Beach, 





Florida— 
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ANNIVERSARY SALES 












ANGELS! FOREVER ANGELS! 
Spring, summer, fall, .winter, 
Easter and Christmas ... . 
every season or any special 
event and these little angel 
characters will play the part 
for all it's worth. They'll en- 
hance your show windows, do 
wonders for interior, case or 
department displays. Dozens 
of poses all done in silk floss 
finish (they're flame - proof) 
unbreakable, lightweight and 
Mo beautiful! Approximately 42 
st SH# overall in size. 
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mphasis On Pastels 


UR special Christmas window which 
tells “The Story of the First Christ 
mas’, was the writer's own design 
It is, I believe, one of the first mechanical 
displays to have music and continuity syn 
chronized with the action in the window by 
the use of an especially built timer 

The window shows units of a pipe organ 
floating in clouds ot blue spun glass, giving 


the scene an ethereal atmosphere. Seated at 


the organ is an angel playing Christmas 
carols \s Santa Claus tells “The Story ot 
he First Christmas,” organ unit No. 1 
hts up and shows moving figures depict 


ing the angel appearing to the Virgin Mary 
he story proceeds, unit No 
showing the shepherds watching their sheep 
Unit 3 shows the three Wise Men on their 
way to Bethlehem The large center pipe, 
which can be seen from both sides of the 
shows the crib, the Wise 


corner window 


lights up, 


By F. E. SCHMID 
Rosenbaum Company, Pittsburgh 


Men, the Virgin Mary, and the Christ 
Child. Each pipe unit has a gauze front, 
and nothing can be seen behind it until the 
light inside the unit goes on. Since this 1s 


a corner window, the three units on one 


side of the center pipe are duplicated on 
the other side so that the scenes depicted 
may be seen from either street. It takes 
nine minutes to see one complete showing. 
Phe coloring is of heavenly blues which give 
this display a mystical atmosphere, and 
lightning flashes beneath the clouds as the 
story 1s untolded 

The display was overwhelmingly accepted 
by the public in Pittsburgh Phe window 
frontage was crowded to the curbstone from 
early morning until midnight, and we re 
ceived hundreds of letters congratulating us 
on such a beautiful presentation ot the story 


of Christmas 


The color combination of the first floor 


for the 1948 holiday season was chartreuse. 
silver, and white a very soft harmony 0! 
color. The columns were covered with char- 
treuse satin, with small circles of char- 
treuse sequins scattered over the satin. An 
&-foot aluminum bracket, painted chartreuse 
and sequined in silver, extended from each 
column out over the aisle. The bracket 
supported three groups of three, five, and 
seven candles in white, thus giving a total 
of 15 lighted candles on each bracket. The 
foliage on the bracket was chartreuse and 
silver. Around the bottom of each column 
was a band of silver leaves, frosted with a 
On the column, with the 
giant tassels, hanging 
Tew 


touch of sequins. 
bracket, were three 
from a white silk rope entwined with a 
scattered chartreuse balls and silver leaves 
and attached to the top of the column with 
silver and chartreuse foliage. The tassels 
[Continued on page 86) 
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10618 EAS VAS, 


to build greater 
buying 
traffic 








The biggest selling season of the year 
is upon us. Will your windows say “STOP, 
LOOK AND BUY’’? 


Remember, from now until Christmas you’ll want to use 
every trick of the trade to pile up profits. If you’re fresh out 
of ideas for hard hitting, winning windows, don’t worry! 
Sherman has all the bright new answers, plus a bagful of 
time tested accessories you can always depend on. 





























Decorating with Sherman materials is so easy and so eco- 
] nomical. Whether you want your windows to reflect drama, 
] to portray scenes of delicate beauty, or to tie-up with holi- 








use days, Sherman can work for you, pulling the customers in, ‘ 
of turning the merchandise over — in other words, SELLING! 
a SEE THIS NEW WINTER LINE AT YOUR DISPLAY DEALERS éis 








FREE! Sherman gives you a great helping hand 
with the big Winter ‘““DISPLAY GUIDE.” It’s 
a treasure chest of selling designs that are speedy, 
-~\ economical, and distinctive! Send for your free 








| copy today! 





NEW YORK 
CHICAGO 
LOS ANGELES 
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Here And There 


SHOW C6 ts at i railroa 
still anothe Vas a street s¢ 
TO t rawilgs were 
e1ou per an the sketche 
ilk luted paper made 
wha vere covered witl brow and 
ip r 1] He had 
bh paper, cut oa 
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ad station, 


ere Phe 
] 


covered 11 


S were li! 


the col 


islands o1 


Irregulat 


hapes and tying up cach unit with the nex 

\Ian S. Blackford, Jr., Sosnik’s, Winston 
Salem, N. ©., reports that the “Sapphire 
hosiery window seen next created a decided 
stir of interest and a nice volume of sales 
“During the store’s entire 35 years history 
and prestige,” he says, “there has nevet 
before been this type of a display in one ot 
its major windows. Its unusualness was 
noticed and many tavorable comments were 
received 

‘The window background and floor ar 
painted in charcoal black, with the easel 
panel, branches and hosiery legs painted u 
moonstone gray; the draped material 1s oi 


hush pink Stockings are draped in_ th 
branches, with a card giving the color ot 
each The sign is gray with strawberry 


pink lettering.” 

“Indirectly from Paris” read the show 
card in the display by Dan Kaplan, Rot! 
schild’s, Kansas City, and the Eiffel tow: 
reproduced in wire immediately establishes 
the Parisian theme. But to add to the 
display a street scene of a section of Parts 
was sketched on seamless papel for a back 
eround. Furthering the tie-up the cut-out 


yt 


letters forming the word “Paris” were ¢ 
from photographs of different scenes in tl 


French city 


—Upper left, by Sanford M. Rothman, Madi- 

son's, Akron... . Above, by Allan S. Blackford, 

Jr., Sosnik's, Winston-Salem. . . . Below, by 
Dan Kaplan, Rothschild's, Kansas City— 


ee ee 
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eFLAMEPROOF PRESERVED ePASTELS 


Flameproof and preserved. Made on heavy rope. 
Dia. Price 
3-4” with red berries oo yd. 
5-6” with red berries 1.10 yd. 
8” with red berries 2.00 yd. 

Put up in 5-10 yard lengths. 

For pastel shades add 50% more. 

For frosted effect add 25% more. 

NATURAL HOLLY ROPING 
(Green painted) 

Dia. Price 
6” with berries S 2.25 vd. 
8” with berries 3.00 vd. 


Dia. Price 
12” $10.00 dz. 
14” 13.50 dz. 
16” 21.00 dz. 
8” 24.00 dz. 
All above. packed one doz. to carton, 
24” 3.50 ea. 
30” 5.00 ea. 
36” 8.00 ea. . ; “se 
12” 13.00 ea. Everlasting. artificial. long needled. 
18” 20.00 ea. 


FOR 
BETTER 
QUALITY 


XMAS 


e METALLIC FINISH 





PRINCESS PINE ROPING 


(Dyed green) 


For pastels add 50% more. 
For frosted glittered, add 1/3 more. 


NATURAL PRINCESS PINE GREEN WREATHS 


Red berries or cones or mixed. 





Imported Green Holly Wreaths 
Red Berries 


Natural Princess Pine Wreaths 
With Moss Stuffed Frame 


flameproof pine tree. 





Dia. Price Dia. Price | we 

12-13” $.2.00ea. 18” $ 3.50ea. heavily flocked, 

15-16” 2.75ea. 24” 5.90 ea. 

99” 1.00 ea. 30" 9.00 ea. a to 10 ft. tall. 

3()”” B50ea. 36" 12.00 ea. 

36” 10.50 ea. 8” 28.00 ea. 

Qo” » ™ . 

” annndatan {lso made in sprays to match. 
Flameproofing Powder : 

1% Ibs. to a gallon of water 75 Ib. 





e IMPORTED TREE 
ORNAMENTS 


e SNOW 
e TINSELS 


e PLASTICS 
e ICICLES 
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Special Orders Made From Your Sketches 
Write For Price List 
Visit “The House Of Naturals” 


ARTS and FLOWERS’ DISPLAYS Inc. 


*REG U.S. PAT. OFF. 
MANUFACTURERS---IMPORTERS---CREATORS 


WEST SETH ST., 5th Ave. NEW TORE 19, .Ms. F; 


Near 
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ETAILERS know that the most im- 
portant single factor influencing satis 
faction is to “give customers what they 
want and need.” The emphasis is on the 
word want. Many times customers maj) 
have need for some new development, but 









must be thoroughly convinced before the 









EAR 


SCHAFFER AND BOND INC. 


need becomes a want. It may be necessary 


to give customers a few reminders and im 





portant selling points as to why they should 
have the item, but in the final analysis thes 
make the decision to buy or not to buy. Col 
lectively these decisions by customers point 
out buyers’ mistakes and help set up the re 
tailer’s guide lines for the future 


The theme “Give the customers what they 
an well be applied to a 


want and need” 
manufacturer as well as a retailer. In the 
case of a manufacturer whose product 1s 
sold to and through retail channels the for 


mula might read somewhat as follows: 


Give Retailers The Help They Want 


By VERNON H. JONES, Manager 
Store Planning and Merchandising Laboratories, Goodyear Tire & Rubber Co., Akron 


1. Find out what people want or would traffic for what people want when This means that in developing a dealer-help 
vant 1f available they want it; program it is first necessary to find out what 
2. Manufacture what people want (d) Make it easy tor people to buy what the retailer wants and needs. To go about 
3. Plan to distribute this wanted merchan they want through proper displays this the manufacturer must learn more about 
dise in the right proportion by locality which expose wanted merchandise retailing. A few manufacturers are employ- 
4. Advertise and build more preference for and feature the story in close rela ing the services of at least one thoroughly ex 
this merchandise on a broad scale tionship to sales opportunities. perienced retail man and making him re 
5. Help retailers to follow-through and The direct customer in the case of. the sponsible for dealer merchandising activities 
distribute efficiently what their customers manutacturer is the retailer. In planning any Others are retaining highly efficient service 


want by assisting them to dealer-help program it seems wise, then to organizations who concern themselves witl 


i) Select the right traffic location as a give the retailer what he wants and needs . helping a manufacturer get more distribu 
supply point for a maximum number and this means to help him give his custo tion through retail caannels. These organi 
of people at a minimum expense mers what they want and need zations develop and furnish dealer-help 

(h) Buy and stock a balanced assortment Yes, retailers want help and need help plans, then follow through certain phases 
of wanted merchandise; from manufacturers, but it must be the right with retailers. Some even go so far as to 


ofter a retail training program for manufac- 


(c) Promote, advertise and build) more kind of help if it is to see the light of day. 
turers’ salesmen, so as to put these men in 


position to act as merchandising advisors as 


iv aw of On 
Looe tan a part of their selling activities. 
r ip ia » 4 
QA = Regardless of who prepares the dealer-help 


b “il é 
Fj. _ Re i plans, or how good they may be, they are ot 
a little value unless they are used. Their value 





tet FoR POwR SERMIEE 


GooDs” YEAR - a to the retailer must be sold. 
aio “vce rauae Here are a few suggestions to help in the 
, planning and selling of such a dealer-help 
= program: 
: The first basic principle is to give retailers 
what they want and need, being careful not 
to overload them to serve your selfish in 
terest. Keep in mind that each retailer is in 
business to sell merchandise at a profit to 
himself by having his store fill a definite 
need in the community. He buys a certain 
product because the merchandise is wanted 
and needed by his customers and he feels 
that he can make more money by satisfying 
more customers through selling this product 
[Continued from page 115] 


—Above, a dealer-help program should be 

aimed at providing a complete, coordinated 

service . . . one that fully exploits traffic 

opportunities and makes a store work as a 

"selling machine’ . . . Left, a specific ex- 

ample of manufacturer-retailer cooperation 
at work— 
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Aere's a booklet thats packed wutth raler-tmagination! 





Send for Your Free Copy 





Today... 


This new booklet. formulated 
on the work of A. E. Hurst. 
is filled with up-to-the-minute 
display and sign ideas. It 


covers the field from interior 





and window display to 
unusual sign treatment and 
outdoor posters. It’s full 

of reasons-why, how-to-do-it. 
pictures, suggestions — 

all to help you plan more 


inviting displays. store # , 
g play l DOUGLAS FIR PLYWOOD ASSOCIATION 
4 VACOMA 2. WASHINGTON 


fixtures. and outdoor signs 


. 4 


that are “stoppers A 


Manufactured with completely waterproof phenolic 


Douglas Fir PLYWOOD resin adhesive, especially for permanent exposure 


io weather and water, Exterior-type Douglas fir 





For Outdoor Signs 


EXTERIOR-TYPE 
Douglas Fir Plywood 





plywood will help you build striking, longer-lasting 


outdoor signs. Several appearance grades are avail- 


LARGE able. For most sign applications, PLYSHIELD will be 
LIGHT Panels most versatile—the grade with one face suitable 
for finishing. Other grades of Exterior are available 


STRONG 


for uses where both faces are to be finished. 





Send to the office nearest you: Tacoma Bldg., Tacoma 2, Wash.; For Displays and Fixtures 





are available for uses where both faces of the panel 


| | 
| 848 Daily News Building, Chicago 6, Ill; 1232 Shoreham Build- _| 
| ing, Washington 5, D. C.; 500 Fifth Ave., New York City 18. | setae 
ouglas Fir Plywoo 
| DOUGLAS FIR PLYWOOD ASSOCIATION | 
| Please send me my free copy of the booklet ‘Sell with Plywood” | be versatile, durable pees is a in sev- 
| eral appearance grades ideally suited for interior 
| NAME | display work. For such application, PLYPANEL will 
| be most useful. Use PlyPanel as well for distinctive 
| ADDRESS real wood paneling of walls, ceilings, partitions. 
| | PlyPanel grade of Interior-type plywood has one 
| CITY ZONE STATE ! face suitable for a variety of finishes. Other grades 
u 


ee are to be finished. 
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Foreign Display 


Holiday atmosphere is the basis for the display of footwear by 
Panther Shoe Company, Ltd., Maitland, South Africa; the shoes 
rest on over-size aces bearing the Panther name, with cut-out 
playing card pips on the wall and balloons, serpentine and 
masques here and there in the display. 

lor a display of Kayser gowns John M. Strother, J. Richard 
son & Co, Pty. Ltd... New South Wales, used navy blue flat 
fuchsia crepe for the background and the sidewalls. The shadow 
box had a white frame-work, outlined with lace half-doilhies ; 
navy blue felt background was adorned with silver stars. Thi 
Hoor was covered in navy blue felt, fringed with magenta colored 
wool 

\hlen & Holm, A.B., operates 20 stores in Sweden, and_ the 
central illustration shows a display from one of the firm’s Stock 
holm units, 

Below, left and right, are two exhibit settings created by 
\rnost Valenta, Prague architect with a fine flair for this type 
of work. Note the wire figure of a man outlined against the 
modern hand in the left unit. Superimposed on the large picture 
of a man is the map of Czecho-Slovakia. An even more inter 
esting technique is) seen in the last ilustration, scenes from 
Czecho-Slovakia being mounted in plastic cubes and supported by 
metal rods in a C-shaped stand: the rods extend through a map 
of the country 
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These are the 
lamps that 
light the 
Greatest Show 


on Earth... 


America’s 
Store 


Windows! 


REVEALED TO THEIR GREATEST 
ADVANTAGE WITH SYLVANIA 
BIRDSEYE REFLECTOR LAMPS 


SUPER 
SPOTLITE 


P 


CONCENTRATOR 


> 


INTENSIFYING 
SPOTLITE 


REFLECTOR 
SHOWCASE 


2 7 - m iin 
SLL GALA in New York too, to get details about the lamps 


City, is a store that sells fine male attire... built-in reflectors that enhance your win- eae 
another of the many stores that use Sylvania dows at the lowest pos- 

Birdseye Reflector Lamps for the exciting sible cost! Just send the 

touch that creates sales! It will pay you, coupon today. 


ew York 18, N.y 


Ad 
0 Fifth Ave., 
he ¢ en: Forward al} , 
ine. (Bw? Birdseye petticulars ab 
> (Eng. Bulletin Qosg tector Rian 
Name 


Address 


ELECTRIC [= 


FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES, SIGN TUBING; ELECTRIC LIGHT 
BULBS; PHOTOLAMPS; RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES 
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WORLD 


Title Registered U. S. Patent Office 


Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 





OUR PLATFORM 
1. The Promotion of Display. 


2. More Display Cooperation by Manufac- 
turer and Merchant. 


3. Advancement of the Display Business. 


4. Practical Service to the Display Profession 
and Industry. 


5. Greater Appreciation of Display's Power in 


Merchandising. 
6. Absolute Independence of “Our Editorial 
Columns. 


DISPLAY 
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This Question 
Of Market Week 


During the past three months there has 
been a great deal of discussion among dis 
play manufacturers, jobbers and displaymen 
relative to the subject of Display Market 
Weeks how they are held, benefits derived 
trom them, how they could be improved and 
soo on ad infinitum 

Krom several manufacturers have come 
various statements suggesting that Market 
Weeks should be held only in New York 
City, and they have advanced many reasons 
to support their claims. From others in the 
middle West and from the West coast have 
ome equally logical reasoning why the 
National Association of Display Industries 
should continue to alternate Market Weeks 
between Chicago and New York, as has been 
the custom since the association was formed 
some Vears ago 

from still other manutacturers have come 
suggestions that New York and Chicago 
should not be the only cities where NADI 
Market Weeks are held, and requests To! 
onsideration of other communities have 
been made even to include cities as. re 

ote as Los Angeles 

Undoubtedly there 1s a great deal to be 


said tor the arguments advanced bv. these 


various individuals and it is easy to sec 


how they can be rationalized tor each pal 


ticular section of the country 


However, it can not be denied that New 


York City and Chicago are looked to as 


principal display centers by displaymen rep 


resenting a very large section of the country 


ind a large percentage oft the nation’s popu 
} 


lation. 1 


ese displaymen realize that where 
arge numbers of display manutacturers are 


ogical 


oncentrated, there will be tound a 


} 


center tor the origination of new and unusual 


DISPLAY WORLD 


display treatments and new display mater- 
ials. They also realize that Chicago and 
New York displaymen, logically enough, can 
be depended on to be among the first to 
incorporate in their windows and interiors 
the new materials so readily available to 
them. 

Of course there are other cities where a 
number of display houses are located, par- 
ticularly in California, but the relative re- 
moteness of this section of the country from 
the middle West and East seems to eliminate 
the area as a third center where Display 
Market Weeks might conceivably be held 
under NADI sponsorship. As a matter of 
fact, the California Display Industries long 
ago realized this handicap of distance and 
for the past several vears has been sponsor- 
ing its own annual Display Market Week in 
January. 

From the standpoint of displaymen_ the 
present set-up 1s probably most desirable. 
\ great many of them like the 1dea of alter- 
nating the June show between Chicago and 
New York, while keeping the annual 
December event in the latter city. A great 
number of displaymen have commented at 
numerous Market Weeks that they would 
really enjoy a return to the custom of several 
years ago when the International Association 
of Display was Sponsoring an annual conven- 
tion and moving the site around from St. 
Louis to Washington to Cincinnati, Kansas 
City, Buffalo, or any one of a dozen other 
communities. However, most displaymen 
are content with the present arrangement. 

Regardless of the pro and con discussions 
which have been going on there appears little 
chance of getting away from the present sys- 
tem. The NADI is made up primarily of 
Chicago and New York firms and it certainly 
seems logical to continue alternating the 
June show between the two cities. Although 
it is true that New York firms predominate 
in the NADI it is also true that they have 
the December Market Week every year and 
have to go out of town for the June show 
only once every second year. 

While some New York firms have indi- 
cated that they will not take part in any 
shows held outside their own city from now 
on, there 1s very little doubt that when 1951 
comes around and the show is scheduled for 
Chicago again that they will be on hand 
as usual. 

Displaymen and manutacturers alike are 
unanimous in agreeing that something must 
be done with regard to the numerous sec- 
tional meetings, store group meetings and 
similar sessions which have taken a great 
deal of time on the part of the displaymen 
\t the present time the 
Visual Merchandising Group (of the Na 


during past shows 


tional Retail Dry Goods Association) and 
the NADI are trying to work out some 
scheme whereby something can be done on 
this problem. It is to be hoped that their 
efforts are successtul because in the past 
displaymen have not had time to shop 
Market Week thoroughly and manutacturers 
have felt that since they were spending their 
money to hold the shows they should) be 
free trom outside interruptions as much as 
possible 

Phe argument has been brought up that 
the shows are not particularly successful 
from a financial standpoint on the part of 
the manufacturer. This is true for some 
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firms and not for others, and varies a great 
deal depending on the products a given firm 
is offering. For that matter many of the 
firms do not look upon the shows as a place 
for immediate profits in the form of selling 
but regard them as a chance to build good 
will among their clientele. 

Regardless of the attitudes taken by th 
various manufacturers and the displaymen, 
it seems very likely that things will continu 
as they have for the past several years. On 
the whole the arrangement has been about 
as satisfactory as can be expected. 

Giant Lamp Highlights 
Movie Premiere Display 

One of the largest incandescent lamps ever 
used for display purposes highlighted the 
world premiere of the motion picture “Come 
to the Stable” in New York City recently. 

The 50,000-watt General Electric lamp was 
used by the Rivoli theatre to represent a 
giant star, symbolizing the religious theme 
of the film. The light was installed on the 
theatre marquee and mounted on a wood 
pylon, where it could be seen far beyond the 
immediate theatre district. 

Current for the lamp was supplied from 
an air-cooled transformer, which _ trans- 
formed the power voltage available to the 
115 volts required by the unit. 

The big lamp measured 34 inches in 
length, 20 inches in diameter, and 8 inches 
across the base. Due to the large amount ot 
heat generated, it could be operated for 
only ten seconds at a time. 


Fashion Training Course 
To Open September 26 

The ninth annual ten weeks job training 
course, “Fashion Jobs,” sponsored by the Fash- 
ion Group, Inec., and open to young men and 
women, begins Monday evening, Septembe: 
26, and continues Monday evenings through 
Dec. 12. It will be held at Carl Fischer Con- 
cert Hall, 165 West 57th street, New York 
City, 7:30 p.m. to 9:30 p.m. 

Aimed to equip young people to enter or 
further their careers in the fashion industry, 
the fashion training course provides an out 
line of the entire industry, analysis of ramifi- 
cations and job requirements, thorough back- 
grounding on all types of jobs available and 
how to apply for them, as well as a survey of 
the field. 

A panel of three experts in each specific 
field lectures at each session, with a discus- 
sion period following. Topics covered include 
fashion markets, fabric styling, designing, 
buying, fashion coordination, display, tele 
Vision, publicity and editorial work. 





St. Louis Guild Opens 
Fall Activities 

Under the directon of Joseph Mercurio, 
Garrison-Wagner Company and president of 
the St. Louis Display Guild, the first fall 
meeting of the club was held the evening 01 
September 14. One of the features of the 
session was..a discussion of furs, given |) 
W. F. Trampe, Fouke Fur Company. 

Club members are cooperating in promot 
ing the annual horse show, held each year to! 
the benefit of under-privileged children, 
special window displays during September 
22-October 9. 
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THE MOST WANTED ITEM FOR 
CHRISTMAS BY DISPLAYMEN 
FOR INTERIOR OR EXTERIOR 
USE 


Immediate Delivery 


Diameters of Tubes 
Lengths Zz cs 4" 6" 8" 10° 12" 14" 16%" 22" 


3 ft... $.20 $ .35 $ 50 $ .65 $ .90 $1.25 $2.50 $3.00 $3.50 $4.00 $7.50 
4% ft... 30 50 65 .90 1.25 1.60 3.60 4.50 5.25 5.75 11.25 
6 ft... 40 .65 .85 1.25 1.75 2.25 4.75 6.00 7.00 7.75 15.00 
9 ft... 55 .90 1.20 1.55 2.25 2.85 685 8.90 9.80 11.10 22.50 
12 ft... .70 1.20 1.55 2.05 2.95 3.70 9.10 11.85 13.00 14.70 30.00 


For less than $10.00 there is an acaditional Handling Charge of $.75. 
Contact Us Or See Nearest Distributor 


MUTAL DISPLAY MFG. CO. 


1101 POWER AVE. CLEVELAND, OHIO 


WALL BOARD TUBES 





















ARROW P-22 HAND STAPLER 
Heavy Duty Industrial Plier Type 
Reaches Into “‘*HARD-TO-GET-AT” Places 





Same machine uses two size staples, 44” and 5/16” 


$6.00 (Slightly higher in the west and Canada) 








A POWERFUL Gun Tacker THAT 
SHOOTS A STAPLE WHEREVER 
A TACK CAN BE DRIVEN 











Profitable Dealer Items for Staple Repeat Business 
Altractive window displays and other promotional mate- 
rial are waiting for you. Write for our new cataleg 
sheets and brochure. Dept. D 

Canadian Distributor: 

Lightstone Sales, Montreal B. Sternberg, Los Angeles 


Areraow FASTENER COMPANY... INC. 


en 77-3144 a 


we 30-38 MAUJER STREET 


3/16" 


same machine tekes 3 size staples 


California Distributor: ONE LOADING EQUAL TO 150 TACKS 


EVergre 








Greviaces® 


HAMMER ano TACKS 





UPHOLSTERERS 














CARPENTERS 








Locks To Fit 
In Pocket 


(AN 


INSULATORS 












T-32 $8.50 














4/16" 5/16" 




















De, 


U] 


BROOKLYN 6, N. Y. 


VENETIAN BLIND MAKERS 
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HIS tirm recently completed a carpet 
showroom which has received much 
favorable comment And = turther to 


prove the old adage that a_ thing well 
le 


] 


displaved 1s halt SOIC We offer as evidence 


DISPLAY WORLD 





SEPTEMBER, T1949 


By HOWARD ABRAMS 
Orchard & Wilhelm Company, Omaha 





MOHAWK — 








Carpet Showroom Boosts Sales 


substantial gains in this department, with 
the best part ot the selling season yet to 
come as this is written 


This “Mohawk” 


designed t 


show 
colortul 
and = most 


wholesale carpet 


» show the 


room was 
“Mohawk” line in_ the 


pleasing mannet 


simplest 


The entrance to the room is impressive, 





lending an air of luxury and_= invitation 


which buyers like. Inside the large slab 
doors are interesting display and decorative 
treatments, highlighting the colors and pat 
*Mohawk’s” 


soft, graved-green walls and unusual wall 


terns in extensive line. The 


papers go with the header treatment and 


pattern scheme 


1% 


geometri 


The entire decorative motif of the show 
room 1s modern — with the accent on the 
merchandise as may be seen by the use 
of many small rug platforms to facilitate 
display, personal examination, and _ selling 
geometric de 
signs on the wall flow in a graceful curve, 


Headers over the cut-out 


meeting at the photo-mural in the center 
ot the room 

Dropping down from slots in the headei 
sanded plastic, back-lighted 
and edge-lighted to illuminate “Mohawk” 


are sheets ot 


slogans: 

“Mohawk sets the pace for style and de 
“Beautiful colors and 
trom the looms of Mohawk.” 


sign” and textures 
Fluorescent lighting is used tor the ge1 
eral showroom, emploving the “warmtone™ 
tube which simulates incandescent lighting 
showing th 
colors correctly and without distortion. 


very closely, so desirable in 


The inside, between the door broadloom 


treatment, successfully hides large struc 
tural posts, provides the necessary height 
to break up monotonous horizontal lines, 


lends color to the wall, and shows broad 
\ novel shadow 
box arrangement of tools, as seen in th 
photograph at the left. is inserted into t! 
broadloom at 


loom to its best advantage. 


eye-level as a reminder 
the dealer handling carpet laying equipment 
The Orchard & Wilhelm Company show 
room was designed and executed by t 
writer, in conjunction with C, P. Swil 
vice-president, and the manager of t 
wholesale carpet department, Carl Klatt 
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(Jorkda largest exclusive manufacturers 
of water-mired paints 
i Sg . 
17117 
] ] “T <j a 
/ BBE 
Ras Bee Se 
eek: 
GIVE YOUR DISPLAYS 
New Ez 1 New Erltince/ 
Cw Ceauly! New Orlane. 
af 
With VIVID Decorators Colors 
VIVID Decorators Colors offer unlimited possibilities for 
strikingly beautiful effects. 
They’re new, rich, exciting! Use them for Showrooms, 
Backdrops, Displays, Photographic Settings, Art and Dec- 
orating Projects of every description. 
They go on fast and they go on smooth. Paint them on 
VIVID with a brush or blow them on with a spray gun. Apply them 
to any surface: wallboard, wood, plaster, bricks, or canvas. 
Qyats VIVID Colors dry fast, carry no odor, and do not rub off, 
COLORS run, peel, or flake. When you’re done, just clean the brushes 
In Canada, Wesco Vivid Colors are available under the water faucet, and wipe up any paint splatters 
saat a aire cata with a damp cloth. 


WESCO WATERPAINTS, INC. —Trenton, N. J., Matteson, 
inois, Good Hope, La., Berkeley, Calif., Los Angeles, Calif., 
ittle, Wash., Portland, Ore., Montreal, Can., Sydney, Australia 


WESCO COLORED TEXTURES 


Use them to restore old worn backgrounds. Just one coat of 


esco Vivid Decorators Colors. 


Wesco’s Texture Paint hides cracks and scars, and gives a wide 


ime 





dress 





range of beautiful textures or stipples. No primers or sealers 
ty and Zone State 





er Ane needed. Just brush on and stipple with brush or roller. A variety 
! $s 


a i i ai ii anc cd a of lovely colors. Write for new color card. 





5 
| 
| 
| 

Please rush us one of the new color cards showing the 17 new 
| 
| 
| 
| 
| 
| 
| 











. . « your choice 
boldly 
of 3 original 
interior 
displays 
@ GUARANTEED 
100% 


against break- 
age in ship- 


@ featherweight - 
costs next to 
nothing to ship 


i. = 


@ Ideal for counters, islands, —w 
each display is 12" high 


holiday colors 
bl 


@ fireproof 
lasts a lifetime _ 


“angel seat’ 


PLE + set V-15 


of disploY® 
ov aia 
\M TODAY! 


FOREMOST DISPLAY CO. 


222 West 16 St., New York II, N. Y. 


@ 
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Change Of Ownership 
For Buffalo Firm 

Irvine Goldstein has a 

; took over the ownership and 

| ( Dutch ¢ 

Buffalo 3, o1 

ontinue the firm under it 


nnounced that he and 


nent of Samu 
negton street, 
same display lines will 
the jobbine firm as before 
| ies Of the firm will 

hanged any great extent. 
Goldstein has been associated with th 
firm for a number of vears as a salesman 
traveling the territories of New York Stat 
and parts of future he 
activities to covering local 


Pennsylvania. In 
will confine his 
trade 

Booke has been 


actively engaged in the 


jobbing business in another city, selling his 


business a short time ago to join Goldstein 
in the purchase of the Buffalo firm. 


Maharam Launches 
New Plastic Squares 

Maharam_ Fabric 
branches have just 


"Tufts," 


Corporation and _= it 
launched “Tufts,” new 
4-inch moulded plastic 
squares that look so much like quilted or 
leather that it 1s hard to tell 
In 11 colors, ineludine 
adaptable fo 
window backgrounds. 


three-dimensional, 


upholstered 
them from the latter. 
black and ivory, “Tufts” are 
almost any purpose 


valances, trames, shadow-boxes, screens. 


ete., either in single colors or in combina 
tion 

The plastic squares are applied by driviny 
through the centei 
dust-re 


and over. 


an upholsterer’s nail 
hole They Are 
sistant, and can be used over 

\rthur Maharam reports that the 
response on this new product has been ex 


washable and 
initia! 


ceptionally gratitving 


—''Styrene’’ 
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Transpari-Parts 
Reorganizes 
Transpari-Parts, designer and produce 


limensional sales-aids, models a 


as, announces reorganization and i 
former partner 
Walter 
eral manager, and new headquarters at 5 
Fifth avenue, New York City. In a lett 
to customers regarding the 
states that “With the 
t order-taking 


oration, with Lewis 


Barry as president, Thomas as gt 


change Bar 
passing of the ¢ 
today need 


sales forces 


( 
help in making prospect interest, not mere] 
finding it and sales management is re 
discovering the value of solid devices for 
quick visualization of product features.” 


Kauffman Vacationing 


In Europe 

An extended vacation trip through Europe 
Howard Kauffman, 
Yeager Company, 
Estoril, 
Naples, 


is being enjoyed by 
display manager for The 
Akron. He is visiting Lisbon, the 
Madrid, Seville, Granada, Rome, 
Capri, Sorrento, Amalfi, and Paris. 


Eve Grimes malian 
Arm Operation 


Mrs. Eve Grimes, Grimes Display Service, 
New York City, is convalescing following 


an operation to relieve bursitis in one arm. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 








— a plastic material — was the predominating decorative used in this striking 
display by Wells Werner, Oppenheim Collins, New York City. 


Jeweled ''Styrene'’ was used 


for the ——- made display easel, and the same material for the snowflakes and icicles. 
. (Photograph by courtesy of Display Production Centre, New York City) — 





AID eG 


Pe te te 
skh 


For style—wise windows... 
for the mannikin which 
portrays the trends of 










tomorrow .. . it’s Decter 
Mannikins...pocket-pleasing 
though created by 

skilled craftsmen. 


} 1) ( | | I 1000 South Los Angeles Street 
Los Angeles 15, California 


Mannibi UV company.. wdlies ... Wilams... Clihdrans Wheanthina and sens 
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Los Angeles Firms 
Plan January Event 


BM 






‘ ro ar = ; a, ae 
iB WAY tor successful selling! Iwenty-tw ) Southern California displ 
E firms have signed up as sponsors of t 
b fourth annual january market under t 
: sponsorship of California Display Industri: 
L WITH NEW Available in single in Los Angeles during the week of Januar 
4 29. The Alexandria hotel will be the si 











SALON 


of the show, with an entire floor of tl 

hotel to be taken over for the purpose. 
Frank Dunn is chairman of the grou 

planning the event, with Ned Wiener 
chairman of the show committee arrangin: 
ie for the exhibits, and Leo Weyman headin 
the entertainment committee; Weyman ; 





eee es 






F U R N l T U R E z chairs, gangs, lounge 


pieces and accessories 





oe L 
E chairman of the board of the CDI. Richard 
ye Fitzgerald is handling advertising and pub 


licity. 

Among the numerous features scheduled 
is the selection of a “Miss California Dis 
play” from among a group of movie starlets 

Firms which have signified their intention 
to participate in the show are: 

California Display Studio, Carrata Com 
pany, Emil Corsillo, Inc., Craftmasters, 
Crystalline Plastics Company, Decter Man 
nikin Company, P. L. DeLuca Company, 
Fitzgerald Display, Flowers of Hawaii, 
Grant and Sons, Inc., Al Halverson, Inc., B 
A. Jacobs Company, James H. Jacobson, 
Maharam Fabric Corporation, Fred Mattson. 
The Morgan Company, Nardini Studio, Pa 
cific Promotions, Showeard Machine Com 
pany, Dave Starkman, Tabery Corporation, 
and Weifeld Creations. 


HERE IS an exciting new line of salon furniture— 
Royalchrome plated square tube designs. Custom 
designed for modern salons, the Royalchrome quality 
standard prevails . . . offering lowest maintenance, 
extra long wear, and your best furniture investment 
by far. For special literature on these designs and the 
regular Royalchrome line write our Display Division. 







Shoe Fitter 
to Match 
Gang Chairs 










ero \ (ee reve 


€ 
FURNITU® 





* 
ROYAL METAL MANUFACTURING CO., '75F NORTH MICHIGAN AVENUE + CHICAGO 1 


New York - Los Angeles - Preston, Ontario 





iene aaoatliae Neem "Not Liquidating”, 

i = | Says Chelix, Inc. i 
Rumors in the field that Chelix, Inc., New a 

York City display firm, is liquidating ar 

called groundless by Chester Augenblick 


You SHOU LD SEE and Felix Dunlap, partners in the firm. 
eee Because of ill health, Augenblick is taking 


a leave of absence which may continue fo1 
a vear. Dunlap will continue to operat 


HOW the firm under its present name, but becaus« 


of Augenblick's absence will remove to 
i 


smaller quarters and dispose of some of the 
REED and RATTAN company’s equipment 
\t present Chelix, Inc., is located at 361 
West 58th street. 








Both Cupid And Stork Busy 
At Maison Blanche 
Kmile Alline, display director for Matso1 
Blanche, New Orleans, reports: “Two wed 
WORKS WONDERS dings and two babies in two weeks in ou 
display department. Whitney Buras at 
IN YOUR Norbert Reilly became the proud fathers 01 
yaby bovs with o weeks time, and witl 
W WwW baby ys within two wee Ie, 
INDOWS AND INTERIORS those same two weeks Fred Winters ot o 
department married Joycelyn Perry at 
Audrey Masson became Mrs. C. Kopp.” 





We invite DISPLAY WORLD 
readers to make frequent use of the 
A Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
bad consultation on display problems. No 


3 West I8th Street © New York I1, N. Y. * CHelsea 2-6264 a is made for this service. of 
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1a 
The Vew Vatural 
te ew altura 
: Chr 
lin rristmas 
; 4 
Decorati 
at ecoralions 
ale Bie ne j Hs . Colorado Pine wreaths and garlands for a natural and 
Dis ns ge cheerful display all through the Christmas Holiday season. 
ets Ne a Excellent for use either in windows or interiors. Wreaths 
—_ i) gia I ee I ii. | are made extra heavy — natural green lacquered; solid white 
Beh ee Oe Je a il or red; natural green flocked white; all with a contrasting 
m : 2 ° ah . ° 
oe a 4550 - . cone trim. Treated for fire resistance. 
an he an ee Additional Colorado Pine items include Pine Christmas 
ny, ; °° " trees with round block stands, Pine branches and natural 
‘ail, Pine Garlands. A bright accent for all Christmas decora- 
3 tions would be our assortment of natural and painted pine 
on. cones in all the Christmas colors. 
ty Write for price list of our complete line of Colorado Pine 
die and Spruce wreaths, garlands, trees, branches and cones. 
ion 
@ MT. MORRISON, 
y C COLORADO 
are 
Ins 
fol 
at 
a i 
The New Dramalite is a simple, functional, 
to 
the carefully engineered lighting instrument for 
commercial or domestic applications. 
a...The functional form housing is designed to 
accommodate general service lamps as well 
as the PAR-38 and R-40 lamps, including 
the longer R-40 with the skirted base. 
a b..-A simple concealed swivel joint permits 
turning the light 115° from the vertical, 
while the base rotates a full 360°. This per- 
mits a maximum directional contro! never 
before attained in similar types of fixtures. 
- ¢.. The-.new..egg-crate./ouver.and color filter _ 


holder, available as an extra ($3.00 list)..-; 


gives positive cut-off at 45°, a feature un- 





obtainable in comparable existing fixtures. 


d The rotating base fits over any standard out- 


let box in either the wall or ceiling. 





The New Dramalite is available in a variety 


CENTURY LIGHTING INC aio west 55 st., NEW YORK 19,N. Y. 


of pendant, portable and flexarm models. 626 N. ROBERTSON BLVD., LOS ANGELES 46, CAL. 
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VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 3-5968 


Complete 
photographic: files 


Window 

and Interior Display 
Service for Department 
Stores and Specialty 
Shops — mailed weekly 


Reprints 
always available 


at moderate prices 


Studio Still Lifes 


Complete 
information and samples 


sent on request 
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CTING on the theory that full appre 
clation of perfumes comes only with 


fundamental knowledge of its 
tradition and ancestry, Angelique & Co., 


Wilton, Conn., has had created a “Perfume 


SOME 


Panorama” itinerant display which will soon 


be seen in various cities through the co- 
operation ot leading department stores. In 
each city an important window will be de 
voted to the exhibit for a full week. In 
some cases, tie-in lectures and demonstra- 
tions will he arranged at schools and clubs. 

\ spokesman for the company says: “We 
sincerely feel that ‘Perfume Panorama’ will 
stimulate greater general interest in all per- 
recreating the romantic atmos 


which some great perfumes were 


fumes by 
phere in 
Once the imagination has 


usually be 


born public’s 
stirred, it can 


enthusiastic, 


been properly 
trusted to grow 


receptive to other related ideas.” 


more more 


Called a “massive three-dimension paint- 
ing in action”, the display is of the diorama 
type and is appropriately framed in natural 
Through carefully 
planned time, lighting and 
movement the display dramatizes the prin- 
cipal steps in the preparation and distribu- 
The setting 1s France in 


wood and antique gold. 
sequences in 


tion of perfume. 
the 1800s and careful research has resulted 
in accurate reproduction of the landscaping, 
costumes, and of that period. 

In the first scene a colortully clad peasant 


cuts blossoms at 


architecture 


dawn Because Grasse, 


—The opening scene in the ‘Perfume Pano- 

rama’ shows a peasant gathering blossoms at 

Grasse, France. Other scenes show a _ per- 

fume factory, French perfume shop, and the 

perfume in use. . . . (Photograph by courtesy 

of Claude D. Adams & Co., New Canaan, 
Connecticut) 
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Panorama 


l'rance, inspired the display, the flowers are 


characteristically jasmine the toremost 


Hower of Grasse as well as roses, lilies 
of the valley, and torget-me-nots. 

Next, the lighting becomes brighter and 
a flower-laden wooden cart waits to carry 
its contents to an old-fashioned French pet 
fume factory. Smoke puffs from the stack 
of the plant and lights blink off and on to 
simply the activity and = intricate 
extracting processes that take place in the 


express 


manutacture of perfume. 
follow portray the 


fragrances. One 


The two scenes that 
distribution and use. of 
shows a typical French perfume shop in a 
quaint street, while the other shows a lovely 
lady in her boudoir spraying her favorite 
fragrance about her. 

Although the exhibit is a perfume fantasy, 
the life-like figures, brilliant colors, motion 
and lighting effects were created primarily 
to give interesting, realistic touches. Over- 
all size of the frame is approximately 3 
feet high, 5 feet wide, and 2 feet deep. 





Clint Clark Resigns 
Stensgaard Post 


Clinton B. Clark has resigned as an 
account executive for W. L. Stensgaard & 
\ssociates, Inc., Chicago. His duties have 
been assigned to others in the organizatiot 

Clark, tegether with his son, in future w 
devote all his time to the manufacture, 1! 
stallation and operation of the “Rocket Fx 
in department Thess 

attractions operat 
from a suspended monorail over toy depart 


trains stores. 


are children’s 


pre ss” 


which 


ments and have been used with much su 
- P - 

cess by a number of Clark als 

plans to develop a unit for outdoor us¢ 


stores. 


amusement parks. 





oa 
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NOW 


Get hetter signs and showcards... ; 
with complete assurance of 
long-lasting economy 


This is one of the most sweeping guarantees you have ever 
seen — one without the usual small type and endless qualifi- 
cations. It promises flatly that you will get at least five years 
of satisfactory service from your Showcard Machine without 
spending a penny for repair. It even guarantees against wear. 




























We can make this guarantee because we’ve watched hun- 
dreds of Showcard Machines render trouble-free service for 
as much as 19 years. We know its simple, uncomplicated 
design has nothing to get out of order. We know its carefully 
engineered construction provides rugged strength to with- 
stand many years of hard use. 


Today’s aggressive merchandising calls for more sales- 
stimulating, smart-looking signs and showcards — at the 
lowest possible cost. That’s exactly what the Showcard is 
delivering for many of the world’s leading merchandisers — 
essentially what this guarantee assures you. 


Remember that the Showcard Machine is almost unlimited 
in scope; is unmatched in speed and ease of operation; can 
often save its own cost the very first year. You'll want to get 
your order in right away. 








Witoens 
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DONT 


if ——$———————— 





YOUR DISPLAYS 





enjoy famous 
"Sun Protection 
plus Visibility” 


WITH hnfta - Chem 


TRANSPARENT SHADES 
This “miracle material’ actually 
shuts out fading rays.... lets you 
turn display merchandise into prof- 
itable sales instead of costly losses! 
AND — economical, long-wearing 
Infra-Chem Transparent Shades fit 
inside windows. No awnings or can- 
vas strips needed . . . shoppers get a 
clear view of your best advertising! 
Get fui facts on profit-boosting 
“Sun Protection plus Visibility.” 

Mail coupon or write TODAY! 


SAMPLES 
BROCHURE fe 


ESTIMATE 











§ YES—Rush me new brochure, samples of J 
Infra-Chem, and estimate data. All I 
without charge. 1 

WAMe POSITION ~ | 
i ae | 
STORE NAME 5 
ADORESS TS-255 (497 P 


RANSPARENT SHADE CO. 
501 N. Figueroa St., Dept. 109-J 
Los Angeles 12, California 


*CAUTION: Infra-Chem is our secret, 


exclusive process. Beware imitations! 
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Two Resign Posts 
At Staples-Smith 


Ruth Scott and Vera White have made 
known their resignations from the staff of 


Staples-Smith, Inc., New York City dis- 
play firm. Miss Scott was with the firm 
three years as a sales representative and 


handling publicity and sales promotion. She 
covered much of the country on selling trips 


for the company. Miss White was sales 
representative working out of New York 
City to Baltimore, Washington, Philadel- 


phia, Newark and Boston. A statement con- 
cerning the plans of each is expected to be 
made soon 

An addition to the staff of Staples-Smith 
is William H. Cook, formerly with the in 
dustrial Lippincott & Mar- 
gulies. He will represent the firm on the 
West coast and will handle architectural and 
industrial design accounts. 


design firm of 


Botanical Decorative 
Issues Catalogue 


A catalogue showing the firm’s line of 
Christmas display decoratives and set pieces 
Botanical Decorative 
South Franklin street, 
Copies will be sent on request. 


has been released by 
Supply Company, 31 


Chicago 6 


''Factory-On-Wheels" 
Announced By Madisonia 


mobile 
mannequin refinishing shop has been made 
known by Gilbert Laurence, Madisonia, Inc.. 
164 West 25th street, New York City. The 
“factory-on-wheels” will cover various terri- 
tories, picking up mannequins in 
repairs at the store and returning them in 
finished condition within 24 hours. Full de 
had by writing the company. 


\ new service in the form of a 


need of 


tails may be 
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—A "Little Red School House” wiih "On 

Campus" and "Off Campus" doors was the 

backdrop for the Neiman-Marcus college 

fashion show held in August. The little simu- 

lated brick building was in red, and the sides 

were flanked with evergreens. Guy Malloy is 
display director— 


Nick Duva Recovering 
From Heart Attack 

A serious heart attack recently hospital 
ized Nick Duva, assistant display manager 
at Oppenheim Collins, New York City. At 
last reports he was 


] 


convalescing satisfac 


torily. 








—In a country where skiing is second-nature for most of the population, this window of ski- 


wear attracted much attention. 


It was used by Nordiska Kompaniet, Stockholm, a single back- 


ground panel supplying the dramatization— 








lege 
mu- 
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fashions 
for 

any 
hour 





‘ 


mangnani’s °*Versabelles™ 
wear them all smarlity 


Dress the “Versabelles” in play clothes. day clothes, evening 


clothes or lingerie. Dress them in’ round-the-clock 
fashions . . . and assure day-long attention to your 


windows. For these ingeniously versatile mannequins 
wear clothes of any kind smartly; they sell clothes of 
any kind quickly. Nothing could be more display- 
wise. more fashion-wise. more economy-wise. Remember. 
anytime is “Versabelles” time! 


“figures that really figure... in sales” 


magnani mannequins 


236 West 40 Street, New York City 
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Cast Latex Displays 
By New Process 


Cast latex displays which can be manu 


factured in sizes ranging from 3 to 15 feet 
being produced by a new process by 
Products Inc Sterling, Il. The 
displays are said to have many 
faithiul 


Textures 


idvantages in durability and in 


lor and detail in reproduction. 


fine as fish scales and as detailed as 
grained leather have been successfully 
produced 

According to J Loosle ys president ol 
ouis firm which has 


agent for the 


\d-Craft, In¢ St. J 
been named ational sales 


lisplays, the new process lends 
advertising 


OMPpos1t1o!1 
itself ideally to all dimensional 
impact value is of prime importance 


Lindsey Takes Over 
At The Vogue 
N. M 


manager for The 


Linds« has been named display 
Vogue, San Antonio. At 
Harris & Co., and 
nore recently with the display staff ot 
Sanger Brothers, both of Dallas He takes 
ver the Vogue Wendell 
Potter, who resigned a short time ago t 


oin Toske 


me time he was with A. 


position trom 


Dutch & Son Opens 
Florida Showrooms 
\ beautiful showroom 
28 Biscavne 
Dutch & Son of Florida, 


has been opened at 
Miami, by Samuel 


featuring ex 


boulevard, 


lusive lines of display equipment and sup 
\ccording to Harold Dutch this will 


largest enterprise of its kind in the 


He continues: “We will concentrate 


entire state of Florida territory 


—The tremendous size of the main window of Sears, 


DISPLAY WorRtd 


service to the merchants by 


stock for 


emphasizing 
maintaining an adequate imme- 
diate delivery; we expect to make this one 
of the finest institutions of its kind in the 
country. We will also cater to Cuba, the 
Bahamas, and the Caribbean area.” 

\mong the lines handled will be those ot 
Korrect-Way Display Products, Scheuer 
Creations, Inc., and Earl W. Gasthoff 

\s noted elsewhere in this issue, the 
jobbing firm under the name of 
Samuel ( Dutch & Son in Buffalo has 
| under 


operate d 


ven sold to others and will continue 


that title 


Kosner Replaces Sims 
At Harzfeld's 
Louis Kosner, assistant, 


Harz- 


formerly first 
has been named display director for 
Kansas City He replaces John R. 
resigned recently after 
specialty shop, and who has 


1¢ lds, 
Sims, who many 
vears with the 


not yet announced his future plans 


Dave Stromberg 

Grandfather Again 
Stromberg, Mutual 
proudly 
Linda Bauer, on 


Display Mfg. 
announces the 


Dave 
Company, 
birth of a granddaughter, 


Cleveland, 


\ugust 13. He now has two grandchildren, 


a boy and a girl 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 








Baltimore, enabled 


Roebuck & Co., 


Robert Kessling to do this impressive scene with the three kings, the shepherds, and the stable— 


Your New Yor 
BUYING GUI 


ALLIED DISPLAY MATERIALS, INC. 
Display Novelties, Materials, Accessories 
65 Madison Ave. MU 5-6487 

ARTS AND FLOWERS DISPLAYS, INC, 
Artificial Flowers, iages, Novelties 
43 West 56th St. GE 49-6848 

BLISS DISPLAY CORP, 
Display Promotio nimated Displays 
460 West 34th St -5750 


BONAF! IDE DISP DECORATIVE 
@ and Plants 


THE L. J. CHA 


Artificial Fle orations — 


36-38 West 3fth St WE 721687 ‘ 
A & AY CO, | 


COLONIAL D 
Artificial 
70 West { 
DECORATIVE 
Artificial ] 
- 136 West 
DISPLAY 
Coron 
147 We 
FERRIS SE 


W ire 


GRIMES 
Displa 
(Form 
22 We 

DAVID H 
Artificia 
11 W 

LAVERNE 
Displa 
225 Fi 

A, LUTZ 
Reed ai 
3 West. 


LUSTRA- cr 


NATURAL €] 
Artifical’ 
233 Fifth ives 
NAT SIEGEL, INC. 
Mannequins, Display Fistures ‘and Novell 
39 West 37th St. WI 7-8485 ™ 
RESULT DISPLAYS, INC. : ; 
Plastic Display Tray. s and Head 
503 West 33rd St. “LO 3-5900 
TIMBERTONE DECORATIVE co., INC, 
‘Display Papers 
324 Lafayette St. WA 5-6167 
D. G. WILLIAMS, INC. 
Mannequins, Display Fixtures and Nov 
498 Seventh Ave. LA 4-4069 


Save Time . Get More Ideas 
Do Your Display Shoppint 


v 


tg Decorations 
22.2377 





| 
if 
INC. 


cessories 


INC, 
elties 


Displays 


RATIVE 
Plants 


ations 





Y CO, 1 





FacNG THE SPIRIT OF CHojes. 
gre TO THE ENTING : 


“Sy : ‘ F 
5 PAPR 9 2 
ae 


{ “* 





From these key display houses of New York City 
comes a large percentage of the display material 
which sets the Christmas spirit aglow each year in 
virtually every community in America. And. this 
year they have prepared a multitude of fresh ideas 


and attractions which will.make your store out- 


standing for the big shopping season coming up. 


plays i Whether it is new mannequins or fixtures you need 


or fabulous Christmas props, you will find them 
ations ’ - 


conveniently concentrated in New York. 
1 Novelti " ij 
* It is only 70 days until most 
stores will “break” with their 
holiday windows and interiors. 
If you have delayed ordering for 
this big event, better do so as 
soon as possible. 








76 





DINGLEMAN 


PRODUCTS COMPANY 


509 West 56th Street 
New York, N. Y. 





@ Attractive Xmas items for 
every type window 





@ 52" and 107" processed 
noseam papers with inter- 


esting backgrounds 





@ 26" novelty case trims 





@ Floorings of distinction 


and new in character 





@ Sce your Local Jobber 











SENSATIOWL/ 


@® Winaows 
e@ Interiors 


e Streets 

Strong Pulp Mache 
26"' High @ 6° 
Deep Relief e 
Weather Resistant 
@ Hard Lacquer 
Finish @ Bright 
Painted Colors. 

Order early. Clip 
and attach this ad 
for prompt atten- 
tion F.O.B. San 
Diego (S) 


SAN DIEGO 


CALIFORNIA 


228 “B’ st. 
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Display Course Expanding 
At University Of Houston 

“The modern display techniques course 1s 
one of the features of the Houston Institute 
ot Retailing offered by the University of 
Houston,” according to James C. Taylor, di 
rector of distributive education. He 
“The success of this work is a result 


con- 
tinues 
of the splendid efforts of one of Houston's 

X. L. Paxton, dis- 
srothers. 


outstanding displaymen, | 
play manager ot Shudde | 

“In addition to basic fundamentals of dis 
application, Mr 


students abreast of the 


play and their practical 
Paxton 


latest display 


keeps his 
techniques. With a minimum ot 
student demon 
carry his students 
The improved work 
resulted in 
which 


lectures and a maximum of 


Stration, he is. abl to 


along at a rapid pace. 


ot several ot his students has 


their having received promotions, 


leaves no doubt as to the practical value ot 
this course 
“Plans are now being made to make 
ivailable display instructors for large stores 
desiring special display courses for their em 
courses will cover such things 


The s¢ 


SEPTEMBER, 1945 


as outline arrangements of their mercha: 
general appearance of the entire i: 
teriors and exteriors of their stores. How t 
display and arrange merchandise in show 
cases and on counters will be included, wit 
suggestions as to the proper arrangement | 
aisles and departments to handle customs 
in the quickest way. 

“It is anticipated that numerous. stor 
will take advantage of this expanded cours 
This type of work is not only 
those taking it, but also to their employer 


dise, 


beneficial 


Morton Sanders Joins 
Tom Lee, Ltd. 

Morton Sanders, display 
joined Tom Lee, Ltd., New York City 


designer, 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 








by Tony Brinker 





WHEN THE PRINCIPAL ORGANIZATION | 
WAS STILL THE INTERNATIONAL 
ASSOCIATION OF WINDOW TRIMMERS... 
WAS ACTIVE IN ASSOCIATION WORK 
UNTIL 1936. WAS PRESIDENT OF 
THE IADM IN 1929. 








TRADE PERSONALITIES no. 7c 


| 1 
VisPray HAS BEEN HIS LIFE WORK... | 
DISPLAY MANAGER, SALESMAN , AND | O\SPLAy | 
MANUFACTURER. BEGAN His CAREER | | OBPT. | 















EVEREtrs , FREDERIKSEN, SOPER CO. 













{IN 1936, AFTER il YEARS 
WITH THE M.L. PARKER 
CO. , DAVENPORT, IOWA, 
AS DISPLAY MANAGER, 
BEGAN TRAVELING 
FOR EARL W. GASTHOFF 
COMPANY. IN 1946 
ENTERED THE 
MANUFACTURING FIELD 
AS PRESIDENT OF 
THE PRESENT 
COMPANY . 


HOBBY... BASEBALL, WHICH HE 
FOLLOWS VERY CLOSELY 








KANSAS ITY 








945 


me 
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DEALER COOPERATION 
IN DISPLAY 


[Continued from page 50] 


rton, and the whole unit placed in a six 
ch space on a counter. Full lines of night 
tches, padlocks and cabinet locks are 
sunted in complete units on compact. 
lorful merchandising display boards that 
n be hung anywhere in the store 

\nyone planning a point-ot-purchase dis 
iy program under conditions similar to 
se in hardware retailing had better avoid 
cessive demands for display space in the 
ire. It is not the bigness of a display that 
ll win its acceptance but its usefulness as 
sales agent. 

Che products displaved, the colors used, 
e shape and form of the display unit must 
mbine to attract consumer attention. If 
u try to do it with big displays you will 
nd that, no matter how striking the dis 
iv, it will not be used 

The reasons are: There is rarely enough 
ume for the retailer in any single item 
justify a grandiose allocation of space 
it. There is too wide a variety of prod- 


icts Carried for any single one to deserve 


xcessive attention. 
We were confronted with these limita 


tions when we recently expanded our dis- 
tribution of builders’ finishing hardware into 


light construction market through retail 
mber vards The economics with which 
were faced were simply stated. Builders’ 
nishing hardware made by us represents 
out 142 per cent of the total home build 
budget Therefore, at best it could 
nly mean to the retailer a minute portion 
f his annual business 
Yet we wanted this outlet because it rep 
sented the most logical means of supply- 
‘ the home building market. Our problem 
to devise a merchandising apparatus 
it would fill the gap caused by the re 
ler’s understandable indifference to a part 
his business that was but a decimal 
int of his total and which he maintained, 
therto, as something of a necessary evil 
We solved this problem basically in terms 
display although we called it something 
S¢ We decided not to sell these outlets 
the standard manner of so many locks ot 
is kind and so many door closers of that 
ind, but in terms of a total stock of hard 
are. 
We called this the basic stock it ts 
ifficient to supply eight houses. We placed 
is stock, which consisted of Yale builders’ 
nishing hardware and other brands non- 
mpetitive with us in a colorful builders’ 
irdware cabinet. The total unit we called 
The Store Within A Store,” for that is 
at it is — a complete hardware stock 
lumber vards 
There are four doors on the cabinet on 
ich are displayed or sampled, as we call 
every single item in the cabinet. Places 
the sides of the cabinet are used tor 
splay merchandising boards. The cabinet 
a complete display unit that uses a 
tal of 12 square feet in the store. It is 
imatic and colorful and attracts store 
tention not to a single item but to all the 
ilders’ finishing hardware needed for a 
me 


} 


his display unit has made it a relatively 
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LET THESE SILENT SALESMEN 
nececah ten ties Move Your Merchandise 


results at point-of-sales for Off Your Shelves! 


national users. 


ADELPHI No. 5 


Carries 5 lbs. centerweight, es 
has 6" plate, solidly made $7.99 
of durable aluminum with 


gray hammertone finish. Retail List 
Complete with motor. FOS. MY. 





ADELPHI No. 9 $1 9.95 


Carries 40 Ibs. center- 
weight, 9"' diameter x 23/4," Retail List » 
high. Complete with motor F.O.B. N. Y. 


Carries 100 Ibs. center- 
weight, 18" diameter stand- 


ard top. Complete with — " 


motor. 


ADELPHI No. 100 $192 





@ Lighting outlet optional at slight extra cost. 


Put motion into your promotions with eye-catching Adelphi Electrically 
Operated Turntables. All Adelphi Turntables are UNCONDITIONAALY 
GUARANTEED AGAINST MECHANICAL FAILURE FOR ONE YEAR, con- 
tain no belts or noisy gears. Component parts approved by Underwriters 
Laboratory. Let these silent salesmen work for you for as little as 2c per 
week. Quantity discounts on request — Immediate delivery. 


ALDERMAN ASSOCIATES Inc. 


Turntable Specialists 


1186 BROADWAY NEW YORK i. Ne ft. 











USE THE 
DY-O-RUG 
OPPORTUNITY FOR COLOR MAGIC 


E xX C H A N G E The Perfect Dye for Display Purposes. 


Saves Time—Saves Money—Easy to Use. 
For any WANT AD purpose: 


Get color harmony or renew worn, faded carpets 


POSITION WANTED without removing from floor. Also wool fabrics, 
draperies, etc. 
POSITION VACANT Easily applied — Ready for use next day — Pint 
USED EQUIPMENT FOR SALE covers 108 square feet — 14 colors 


i 2 -_—_ 3.00 pt. 
REPRESENTATIVES WANTED PRICE All colors $2.29 pt Black $3.00 pt 


° HELMS CHEMICAL CO. 


$3.00 Per Colura Inch — CASH WITH ORDER BROOK, INDIANA 














@ PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS @ 
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TAKE A BOW 


When You're Complimented on 
New Display Brilliance of 





mar mos oy <P>. 


EXPANDED ALUMINUM FOIL 


You'll like the unlimited display-building versa- 
tility, the color-brilliance, the tremendous variety 
of effects you can get with R-P EXPANDED 
ALUMINUM FOIL. Reflects a diamond-like 
sparkle from thousands of surfaces — in TWELVE 
COLORS, both bright and soft shades, in addi- 
tion to silver. BRIGHT colors include: Red 
Green, Dark Blue, Light Blue, Pale Gold, Rose, 
Helio and Copper. SOFT shades include: Dull 
Opal, Rose, Lilac and Sky Blue. 


R-P Expanded Aluminum Foil, today's most ver- 
satile decorative material, is flexible, easy to 
fashion, easy to cut. Ask your Jobber for sam- 
ples. It is available in large and small pattern 
—27" and 24" widths respectively, 50° rolls. 


Manufactured By 


RESEARCH PRODUCTS CORPORATION 


1015 East Washington Avenue 
Madison 10, Wisconsin 








A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 


Laverne 
Criginals 


225 Fifth Ave., New York 10, N. Y. 
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simple matter for our jobbers’ salesmen to 
sell these outlets for their chief problem is 
to keep the basic stock up to scratch at all 
times. In addition, because the “Store With 
in A Store” is in fact a compact hardware 
department, it makes stock control of these 
products a simple routine matter for the 
retailer 

Now, it is one thing to make displays and 
another to get them used. Yale & Towne 
directly to retailers but 
through wholesale distributors. Our whole- 
salers are also our distributors of display 


does not sell 


material 

\t the moment, for example, as we are 
taking the fullest advantage of the Institute's 
Rochester tests, we are placing a crucial re 
sponsibility on our wholesale distributors 
This, by the way, is an interesting develop 
ment that grew out of the Rochester tests 
Following the tests, it seemed to us that 
one way of getting window and interior dis 
plays used in various parts of the country 
in concentrated strength was to organize on 
our own a series of point-of-purchase dis 
play tests 

Our technique is to have a wholesaler in 
a specific sales area select ten or more of 
his outlets for whom we provide the neces 
sary display material. The retail stores are 
told the results of the Rochester tests and 
are asked to make the same test in their 
own area 

Our distributors place the display ma 
terial in the store windows and provide the 
retail outlets with tally sheets and = score 
cards which we furnish so that the effects 
ot display on any single product can_ be 
evaluated by the retailer immediately. Actu 
ally, of course, we hope that ultimately we 


1] 


will have involved many thousands of retail 
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outlets in our own version of the Institute's 
test. 

Beyond the displays for retail outlets we 
also build displays for hardware sold t 
architects through contract specialists 
These again are functional displays in whic} 
the product is shown in operation. Often 
products are effectively mounted on trans 
lucent plastic displays so that the parts ot 
the product can be seen as the item is 
operated. 

Because the hardware business at. the 
manufacturing end, too, is involved in a 
multitude ot different products, it is obvious 
that the quantity of displays we use is 
enormous. It is a substantial percentage of 
our marketing budget. 


LETTER FROM PARIS 
[Continued from page 41] 


room fairly glitters with the magnificent 
effect of the light through the nylon. 

The most dressed-up counters in Paris ar¢ 
certainly to be found at M. Rochas; he has 
four selling tables covered in white organdy 
flaring out into great skirts that greatly 
resemble his junior formals. The organd\ 
is shown over yellow on one table, a candy 
green on another: big bows in the self 
fabric finish off the corner. 

Effective displays here are composed ot 
antique gold frames, modern parasols, street 
wear ballet slippers, and shortie gloves. 

The writer was very impressed with M 
Rochas’ dressing-room arranged in a large 
glass pagoda at the far end of the salon 
The cabinets themselves were curtained 11 
the white nylon repeated in the ceiling 
Plans are to recover the counters with ever) 














ce AN tht 











—Russell Kehrt, Jenny's, Cincinnati, built this display around the "Baby, it's cold outside!" song 

title. It shows a group of women so intent on the aftermath of an afternoon of bridge that 

the hostess fails to hear her husband — laden with packages from Jenny's — ringing the 

doorbell and calling: ‘Baby, its cold outside; baby, I'll freeze out here!" A special recording 
was made for the sound effects— 
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isonal change. Counters nearest the door 


iture the Rochas perfumes, and the coun- | 
coverings are changed to match the | 
rapping of the specific perfume being pro- | 


ited. At the time of my visit the counter 


lerskirt was a pale rose, with bows of | 


ick velvet, in perfect coordination with 
; “Rose” perfume introduced at the shop 
ning. 


his completely French shop is certainly 


of the most refreshing in Paris, and is | 


, delight to the Rochas clients. 

\ime. Riotteau, on the Place Vendome, 

s faced with a triple problem: first, dis- 
ewelry; second, a shop constructed like a 
hall corridor: third, no windows. Her suc- 

s in overcoming these handicaps ts 
astonishing. Enlisting the aid of two 
culptors, Chopin de Janvry and Patriarch, 
she proceeded to build a window which 


shows all the panorama of the Place Ven- | 


lome, complete with pots of flowers and all 
in perspective . . . while a lighting effect 


display case for pins and earrings. 


Following the design of the artist, de 
Bigorie, Elizabeth Giraudon painted = a | 
literal mile of English ivy over the entire 
white painted wall. This in turn was ac- 
ented with exquisite pansies the (Riotteau 
motif) individually designed and_ painted 

then appliqued to the wall at regular 
tervals each a perfect work of art. 


\ most amusing touch was that of actual 
dels of the hands of such personages as 
hristian Dior, M. de Bigorie, Poulleno the 
nusician, and Mademoiselle Jeanne de 
Richter — used to support small display 
Ives protruding from the wall. 


\t the far end of the room she has placed 
i most charming dressing table and antique 
rror. The mirror and table have been 
inted in the same white as the wall, the 
rror frame surrounded by an elaborate 
wer garland. \ metal chair painted 
ite is cushioned in lilac satin, the lilac 
cated in the sectional sofa set against 
wall. Tiny metal end-tables with deli 
tely curved legs flank the dressing table, 
ving as display props for jewel boxes 
1 compacts. 
he piece de resistance is located behind 
enificent lilac drapes of heavy satin, the 
ric dating back to the eighteenth century, 
re Mme. Riotteau has caused to be con 
icted a large grotto ot deep green velvet 
r chicken wire. The sheen exactly match 
the wall-to-wall carpeting and shelving 
ughout the room. Set into the grotto 
illuminated portholes displaying gold 
precious stones. In the billows of velvet 
places odd pins, cases, and compacts. | 
s display is changed weekly. A won 
tul old pirate chest is set at the foot ot 
grotto, effectively displaying masses of | 


playing precious jewelry set like costume | 





behind the scene makes every day a sunny 

me at Mme. Riotteau’s. 

very bit of space has been utilized in- | , 
seniously. The stands supporting the lamps | , 
open to reveal green velvet interiors dis- | , | 
playing Russian powder-boxes. Little Louis | . . _ 
XVI end tables were painted white, given | Ne , - a 

. slight marble stain, the glass tops re- | ‘y . ss d ’ 
constructed to revolve and made removable | : £ a SS Pe 
to display antique watches redesigned as 4 — a . 
dhepat age for pins and earrings | Me XG11 SANTA CUT-OUT - X634 MRS. CLAUS CUT-OUT 
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Introducing Santa and Mrs. Claus / | 


) NEW, FORCEFUL EYE-APPEAL 
FOR YOUR GIFT DISPLAYS 








eS 


43 IN. HIGH © EASEL BACK 43 IN. HIGH ¢ EASEL BACK 


THESE NEW, LIFE LIKE FIGURES, FINISHED IN FULL COLORS ON 
STURDY STOCK, WILL GIVE DOUBLE DISPLAY IMPACT TO YOUR 
GIFT PROMOTIONS. USE THEM IN SETS IN YOUR WINDOW AND 
INTERIOR DISPLAYS. 





PACKED INDIVIDUALLY - $3.00 EACH 


rae ces 


oX553 CHRISTMAS BELLS PAPER BORDER, SIN. WIDE, 100 FT. LONG 
TRIM THE EDGES OF SHELVES, TABLES, ETC., WITH THIS BRIGHT, 






an Sige 7 


ms 





NARROW BORDER. PRINTED IN RED, DEEP BLUE AND LIGHT DISPLAy 

BLUE. - - - - - PER ROLL - $2.00. 

THE REYBURN MANUFACTURING CO., INC. : 
FACTORIES: PHILADELPHIA 32, PA. ° ROYERSFORD. PA. ATERIAY 


— 














_ 2 Outstanding } Displays / 


e Multi-Brite —-the all new, non-tarnishing glitter cloth 
eLamelure —< tinsel and rayon festoon cloth 


eGiantf Silver Brife—the new Giant Jewel Cloth with 
added sparkle and beauty 


ASK FOR THESE BY NAME 
at Your Local Jobber or Write Direct to Us 


Jobbers and Chain Inquiries Invited 


ASSOCIATED FABRICS CO. [2,627 STREET 


"For Fabrics of Distinction" 
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NOW y 
READY e 


The new Beau Monde 
Manikin Brochure is 
yours for the asking. 
It illustrates the new 
line of high-fashion, 
Parisian-type mani- 
kins that display 
directors everywhere 
are talking about. 
Write... call for your 
copy today. 











An attention-getting "NATURAL" for 


Capture ATTENTIO 
Automatically 


with 
ADmatic 





Store windows 

Store departments 

Dead end of aisles 

Head of escalators 

Credit department where people wait 
Tea rooms and restaurants 

Style shows 

Seasonal merchandising, etc. 








VIONEA TIC ~ Pp ector \ 





AD watic P; ‘ojector Com pany 


SALFS AND DISPLAY OFFICE 
111 West Jackson Bivd. * Chicago 4, Illinois 
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un-set stones and jewelry to be redesigne 
\ full-length mirror set in the back of tl 
grotto reflects the entire scene and helps t 
achieve a feeling of depth 
Mme. Riotteau has certainly reached 

new height in decorating art and her salo 
is a credit to the traditional Parisienn 
reputation for chic good taste and exquisit 


imagination 


Hunter's Month Contest 
To Have Awards 

Phe Sporting Goods Dealer, 2018 Was! 
ington avenue, St. Louis 3, 1s offering a total 
of $750 in prizes for the best displays sul 
mitted in the annual National Hunter's 
Month contest sponsored by the publicatior 

lirst prize will be $250 in cash to cove: 
a hunting trip of the winner's choice, plus 
a Browning Super-posed 20-gauge shotgut 
with a retail value of $244. As second priz 
The Dealer is offering $50 in cash, witl 
$25 for third prize and $10 each for fourtl 
and fifth. 

In addition, True magazine, of New York 
City, is offering free display material to at 
in the installation of windows. The window 
containing a copy of True, or its cover 
which rates highest in the contest judging 
will win another award valued at $150. The 
cover blow-up furnished is in full color and 
is 40 by 60 inches 

Full details covering the contest can be 
had by writing direct to the publication at 
the address given above. Last year’s winne: 
of the event was George H. Wagner, J. | 
Brandeis & Co., Omaha 


Surace Heads Display 
For Jamaica Store 
Paul A. Surace has resigned as display 


manager tor Ann Lewis Shops, Baltimore 


where he had been for two years, in order t 
accept a similar position with Wilbur 
Rogers, Jamaica, Long Island. Prior t 
jointing Ann Lewis, furace was with Man 


gel’s, Memphis, Oppenheim Collins in New 
York City and Brooklyn, and with Frederick 
Loeset mw £0. OT Brooklyn 

\ new addition to Surace’s family 1s 


son, Who has been named Gregory Paul 


New Line Of Color 
Bought Out By Wesco 

Wesco Waterpaints, Inc. announces the 
manufacture of the new House & Gardet 
1949-1950 color selections in their “Flite” 
wall finish 

The new House & Garden colors are based 
on the color preferences as shown in Rahr 
color counts of over 400,000 women, and the 
colors are now being introduced by decora 
tors and designers for the coming seaso1 
Wesco is marketing the product under 4 
special “Flite” label developed for this prod 
uct which will sell at a little higher price 
than the standard line of “Flite” pastels 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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POINSETTIA EMBROIDERY BELLS AND CONES FIFTH AVENUE STRIPES DIAGONAL STRIPE 
EMBOSSED FOIL 2 : ON FOIL ON FOIL 
{ and Green on White Coated Paper Red Bells and Green Cones Fuchsia on Dull Silver 
Red on Gold on Dull Silver Foul Red on Dull Silver 'd “ we at per 
PRICE GROUP C White on Cold PRICE GROUP G Xmas Green on Dull Silver pepey es n ~ ight Silver 
ind Green on Dull Silver Foil PRICE GROUP J : ff Raspberry Pink on Dull Silver ced on “bse bey ~e : 
. iil # Red Bells and Cruise Blue Cones Light Green on Dul! Silver s ve on Brig “Dd 
PRICE GROUP G_ Green on Silver on Bright Gold Foil PRICE GROUP F aspberry Pink on Dull Silver 
White on Silver PRICE GROUP | PRICE GROUP F 
ind Green on Bright Gold Foil Medium Blue on Silver , ( Brown on Bright Copper White on Dull Lilac 
Pink on Silver Red Bells and Green Cones Blue on Bright Gold White on Dull Opal 
PRICE GROUP | PRICE GROUP | on White Coated Paper PRICE GROUP H PRICE GROUP H 
PRICE GROUP C 





& 33% 
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= a el on LE writs 
BELLS AND HOLLY LEAF TEXTILE EMBOSSED HOLIDAY STRIPE FAN FOIL EMBOSSED DIAGONAL 
on White Coated Paper DIAGONAL STRIPE on White Coated Paper ited CHALK STRIPE ON FOIL 
en Bells and Red Holly ON FOIL Red and Green on White ee PRICE GROUP I White on Brigt t Re y : 
Bells and Green Holly Red and Clee cn White 6 se wishape 8 a J 
; f l Vhit White on Bright Dark 
e Bells and Green Holly Red an Sent saver peice encour e Silver PRICE GROUP E Black on Dull Gold 
PRICE GROUP Cc Green on Bright Silver White or Br ght Fuchsia 
Blue on Bright Silver sold ~—s PRICE GROUP G ee ee 
PRICE GROUP | Wh € Du G | 
Wh Aqua 








B'S? Peecse PLS Lt 
PRICE PRICE PRICE PRICE PRICE PRICE PRICE 
GROUP C | GROUP E | GROUP F| GROUP G GROUP H | GROUP | | GROUP J 
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26° wide x 25 long t $1.75 $200 | 3 2.65 $ + 2a $ 2.70 


RO 


PRICE GROUP H 

























ROLL SIZE also avatlable rn 
4 on White Coated Paper 


PRICE GROUP A 








wide x 50 long $ 3.10 , 36 37 2 ge 







26 





= 











26 wide x 278 yd. long 
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YOUR 
DISPLAY WINDOW! 
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BEFORE 
TREATMENT 


i= = 
AFTER TREATMENT 
WITH .e-- 


CLEARSITE 


(TRADE MARK 


A revolutionary process 
guaranteed to steam proof 
your display windows, large 
or small. Easy to apply. Long 
lasting results. Inexpensive. 
Gives crystal clear windows, 
even in cold weather. A 
definite profit booster. 


—<—GET THE FACTS BY MAIL=~—™ 














CLEARSITE LABORATORIES, INC l 

923A Forbes Street Pittsburgh 19, Penno | 
I Gentlemen. Send full information on CLEARSITE #500 | 
| Nome l 
1 Street ] 
] city Siete l 
Cee eee cue cee ae ae ao a= ow ao —) 

































Maruspacki hoeh. 
Flowers-Foliage 


GEN€RAL 
DISPLAY 


CORPORATION 


140 WEST FOURTH ST. 


Cincinnati 2. Ohio 


HOME OFFICE - FACTORY 
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Help From Magazines 


No. 2: Life 


Ho value of Life maga 
stems f 
zine itself the « 
of its editorial and ad 


chandising tool 


lmpact 
\t the 


in 1936, Life set up a 


request ot 
mer 


partment to help the retailer 


of this new magazine whicl 
value to him 
grown considerably during th 


the purpose is the same 


‘wee SE 


department 


zine aS a mer- 
rom the maga 
-xcitement and 
vertising pages. 


stores, back 


chandising de 
take advantag 
1 had a direct 


\Ithough the department has 


e past 13 years, 


to help offer com 


EIT IN 





plete selling trom advertising page 
retail counter 
It is a three part program, broken dow 


as follows: 

1. Personal 
representatives covering 45 of the 50 major 
job is to help the 


contact through 30 retail 


trading areas. Their sol 


—Examples of how various stores tie-in with 
Life-advertised merchandise in treatments of 
the exterior, windows, and store interior— 








1949 
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tailer take advantage of Life in a way 
t suited to the particular store. 


) 


WEEK 


R 
how 
Ising 
—1dval 


1d VE 


Wee 


yy 


Trade paper campaign. Every other 
in Women’s Wear, and once a month 
etailing, Life runs trade ads to 
how stores all over the country art 
Life in their selling, and to give an 
ice listing of products that will be 


rtised in Life for the next four to six 


Through direct mail. Reprints of thes« 
ads are sent to over 1,000 executives 


5) department stores, so that they may 


them through the store to the people 


erned in planning an “Advertised in 


tie-in To the same list are sent 


nce editorial releases on Life Modern 
ing stories. Since closing date on most 


stories 1s two weeks ahead of issue 
Life and the stores have to work 
ly to plan these tie-ins of home, fashion 
ervday living. 

ih Lite has this basic merchandis 
rogram, it is the store’s creative im 


nation and spontaneous enthusiasm from 


all Life promotions grow .. . it 1s 
] 


etailer, knowing that when people read 


t things in Life, they want to buy; and 


ving that he can direct their buying to 


les counter 
iin display aids are available to 
tate the store’s association with Life 
over blow-ups, coordinated with thi 
ular promotion or tie-in; “Advertised 
ce” posters, stickers, arrows, tent cards 
ninter cards for making tie-ins with 
tised products; Life Modern Living 
s, stickers and tent cards for making 
ri Living tie-ins; newspaper mats of 
\dvertised in Life’ and Life Modern 
and counter cards upon which Lif 
to be mounted to remind customers 
original selling impressions. 
tore wishing to plan a promotion 
on a large scale with many products 
one individual product tie-in, can 
either the local retail representative 
New York ( ity office at Rockefeller 


cal comments from display directors 
the value of Life tie-ins are these 
splays give extra sales power.” 
H. Wagner, J. L. Brandeis & Sons, 
“We watch every issue of Life for 
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wae s Ms LEVERS 


ingpilll | 





No longer a display man’s dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of 4’ 
square steel, laid out in 6” squares. 3x6... 23.75 
as 4'x 8 ...... 38.00 

Ceiling Toggles — .35 each 


(6 required for 3’ x 6’) 
(9 required for 4’ x 8’) 


ORDER TODAY 











oe8gsetse 
Bese” 460 W. 34th St., New York 1, N.Y. 
*T.M. BRyant 9-5750 
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| an opportunity for a tie-in promotion 


a a a ° 
| that red and white Life card is about as 
Fireproof Expanded Aluminum Foil | arresting a device as I know. Our tesis 
show that it invariably gives our displays 
extra stopping power. The reason is plai 
I think: It associates what we are showi 
with the most interesting and exciting mag 
azine there is ... Life.” Lee W. Court. 
Wm. Filene’s Sons Company, Boston. 
(This is the second in a series of arti 
on display assistance from consumer pub 
lications. Next month: Holiday.—Ed.) 


LOS ANGELES REPORTING 
[Continued from page 43] 
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fo aLuniKun Font ath : - windows promoting black and white checked 
Lance PATTEM 5 ‘ ; 20 

én woolen sports coats at Bullock’s-Wilshire 
Display Director William Blackburn kept 
these windows very simple. Background 


EXP ANDES 





° ° e ° , ‘ > , > { ( re re red, < 
One of the brightest stars in the display horizon, expanded aluminum panels in the windows were removed, allow 


foil has enjoyed a sensational success since first offered about a year ago. 
It is a gleaming. metallic material with a 3-dimensional surface which offers 


ing window-shoppers a clear view of the en 
tire main floor. But the brightly spotlighted 


unlimited opportunities for the imaginative display man. Gives sparkling, mannequin was able to draw more than its 
beautiful and unusual effects. Flexible, easy to cut, absolutely fireproof. share of attention—as proven by the sales 
Available in four patterns and the following bright metallic colors in each records 


pattern: Red. dark blue. green. copper. gold, helio, light blue. rose or 


silver, all with silver on the reverse side “Your budget worries take a holiday” was 


the theme of a series of windows done by 
No. AF-9010 — Expanded Aluminum Foil, Large Pattern. Rolls 27 in. Display Director Bill Meisner at Ohrbach’s 

: i oh f 20 QF . . 3 
wide by 50 ft. long. Per roll . . . $8.95. Che background was a large sheet of light 


No. AF-9011 Expanded Aluminum Foil. Small Pattern. Rolls 24 in. blue seamless paper on which large semi 


wide by 50 ft. long. Per roll . . . $7.50. tropical plants had been sketched. Meisne: 
: lighted this seamless paper background by 
No. AF-9013 — Unexpanded Aluminum Foil. Die-Cut in the small pat- entiiine ek Chan tenths tn Tehk quell wie mee 

P ° e ~ . - pa Ce 2 7 g a UP 

tern, but not expanded. Rolls 30 in. wide by 50 ft. long. Per roll . . . $22.50. ; é 
it an interesting three-dimensional effect 
No. AF-9014— Non-Expandable and Unexpanded Aluminum Foil in (ground cork and brick paper were used o1 
Combination. Consists of a 14 in. section of Non-Expandable small pattern the floor in the background and seemed t 

= : ' b= — en geen salibaeay a . . _ ; ; 

die, with an 8 in. border of small pattern Unexpanded \luminum Foil on blend right into the paper background. I 
either side. Rolls 30 in. wide by 50 ft. long. Per roll... $17.50. ceastun ; | 
the smaller windows, Meisner used a back 


panel on which mountains wert 


/ ground 
New: sketched in lightly. In front of this a tre 


design cut-out panel was placed and the mer 


Expanded Aluminum Puffing Foil chandise arranged in front of this. The d 


sign of these smaller windows was repeated 





in the display cards throughout the store 


No. AF-9016 — The newest development in expanded foils. Light weight puffing foil : ‘ae 
die-cut in the large pattern. Ideal for garlands. wreaths. borders and of other uses. ind in Ohrbach’s newspaper advertising 
Available in silver only. Rolls 25 in. wide by 50 ft. long. Per roll... $2.95. 

Write For Samples Designers To Open Exhibit 


On Elements Of Showrooms 


a 7 T 7 | Tr 4 ~Y " ; 
( A R R | S () N W A ( N kK R ( () “Stores and showrooms on show’ 1s th 
ya 7 l J A e = title of an exhibit opened to interested per 
sons by Kim Hoffmann and Stephen Heid 
rich, industrial designers and interior deco 


2018 WASHINGTON AVENUE ST. LOUIS 3, MISSOURI | rators, at 139 East 57th street, New York 


City. An analysis of the elements of store 


America's Most Complete Line of Dispiay Materials 





design is shown in dramatic form. The ex 
hibit opened September 14 and will continu 


USE THE Use the Original, Quality through October 31; hours are 10:30-—5 :00 


OPPORTUNITY SLEEVE FORMS except Saturdays and Sundays 
EXCHANGE SHIRT DICKIES Von Deben To Assist 











Also Detachable Ties In Display Classes 
For any WANT AD purpose: Top quality — made entirely of virgin The Rochester Institute of Technology. 
POSITION WANTED POSITION VACANT material — but at no extra cost. Rochester, N. Y., has added Raymond Von 
USED DISPLAY EQUIPMENT FOR SALE THERE ARE NONE AS GOOD Deben to its retailing faculty. He will assist 


REPRESENTATIVES WANTE in teaching display courses, in addition to 

- . Ss. BENDER instructing in color and design and_ the 
The Originator—Established Over Thirty Years principles of retailing 

$3.00 Per Column Inch -CASH WITH ORDER 215 West 40th St., New York City 18 Formerly with the display department 0! 

J. C. Penney Company, Rochester, Von Dehe 

is a graduate of the College of William and 

Mary and of the School of Retailing, New 

York university. 
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The FIRST 
ENTIRELY NEW 
BACKGROUND 
IN FE ARS........ 


“PHOTO-MURAL 
FABRIC’ 


A display sensation wherever used! Beautiful 

















background scenes 100 inches high by 210 


Design No. 2 Winter Snow Scene — 4 panels, complete $60.00 inches long . . . actual photographs of out- 

Other designs available include: standing scenes reproduced on fine, soft, close- 
No. | Fall Woodland — In brown or wine, 5 panels $75.00 weave rayon crepe. Durable, sun-fast, can be 
No. 4 Woodland with Brook — In rich brown, 4 panels. 60.00 washed or dry cleaned. Furnished in four and 
No. 5 City Sky-Line — In rich blue, 5 panels 75.00 five panels, each 42 inches wide. All prices 
No. 6 The Greek Acropolis—In antique brown, 5 panels 75.00 include drape boards for easy installation. 


A FEW OF THE MANY STORES USING 
“PHOTO-MURAL FABRIC” 

J. L. HUDSON CO., DETROIT 

D. H. HOLMES, LTD., NEW ORLEANS 

F. & R. LAZARUS CO., COLUMBUS 

T. EATON CO., TORONTO 

LaSALLE & KOCH, TOLEDO 

BOND CLOTHES, NEW YORK CITY 


STIX, BAER & FULLER, ST. LOUIS 





YOUNKER BROS., DES MOINES Design No. 3 Winter Wonderland with Brook — 
In blue, 5 panels $75.00 


WRITE, WIRE OR PHONE AT ONCE 


Decorative Displays 


57-57 63D ST., MASPETH, L. I., N. Y. EVERGREEN 6-0400 
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Enjoy the ADDED Beauty of Your 
Lighted Tree in MOTION... 











KASSON Revolves 
ELECTRIC 3 Times 
CHRISTMAS a Minute 


TREE TURNER 





Adjustable 
to most 


Tree sizes! 


Ideal for holiday windows and Christmas displays 
throughout the store. Sturdy, dependable self- 
starting A.C. motor. Double, built-in outlet for 
tree lights 


Modern Merchandise Displays 
Need LIGHTED MOTION! 


Roto-Sho 


New Model 712 re- 
volves 3 RPM while 
permitting novel, 
self - contained 
lighting effects, or 
operation of elec- 
trical devices. 200 
Ibs. capacity; 1[8"' 
dia. turntable. Will 
revolutionize your 
window trim! 


ELECTRIC TURNTABLES 





See your local jobber or write us for 
complete turntable catalog! 


GENERAL DIE & STAMPING COMPANY 
Dept. O, 262 Mott St., New York 12, N. Y. 








SNOW FLAKES 





BLOCKS — BELLS 
TINSELS — DIAMOND DUST 


Also Wood Flakes, 


manufacture 
Chips and many other Christmas 
other colors. 


items. Green and 


Tear off coupon—paste on post card 








or letter. 
aaa a See re eee mT eer re : 
7 ‘ 
H National Sawdust Co., Inc. ° 
: 65 .N. 6th St., Brooklyn 11, N. Y. ‘ 
‘ Name ; 
‘ ‘ 
‘ Address ‘ 
‘ City & State ° 
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EMPHASIS ON PASTELS 
[ Continued from page 54] 


were made of %-inch silver beads. 

In the center of the floor, suspended from 
the ceiling, was a huge dome, carrying out 
the same color scheme — silver, chartreuse, 
and white, with sequins. 

On the ledges were 7-foot trees made of 
white wire, and with a group of candles in 


the center. The tree was embellished with 
silver and chartreuse sprays, and with a 
silver finial at the tip of each branch. 


Underneath the tree was puffed chartreuse 
satin, and on that were gift boxes wrapped 
in silver, chartreuse, and white. 

were approximately 400 lighted 
candles throughout the first floor, and the 
theme was “The Store of Christmas Candle 
light Cheer.” 

Set into a background of wood-paper and 
brick was an Old English type shop win- 
interior of which was chartreuse, 
with the sash a bronze green. The roof top 
covered with snow and icicles, and a 
pine branch hung over the edge of the roof. 
merchandise was featured in this 
display. The mechanical unit to the left 
showed a small boy attempting to push his 
sled up a mound of snow, while the black 


There 


dow, the 
Was 


Boys’ 


dog on top of the snow bank, with the 
rope in his mouth, moved his head, trying 
to help. 


The merchandise on the mannequins dis- 
types of 


played all boys’ winter clothing, 


SEPTEMBER, 1949 


while the merchandise within the shop wi 
dow showed gift suggestions for boys. 

For the fashion window the background 
curtain and the front curtain were white 
chiffon with a design of holly painted and 
sequined in chartreuse. The Santa 
holding back the front curtain was dressed 
in chartreuse and white. Gift boxes along 
the valance were wrapped in chartreuse 
paper, white ribbon and had a cluster of 
chartreuse Christmas balls. 

In the center of the window tree 
which gave the illusion of a woman’s form 
The tree was painted white, sequined in 
chartreuse, and had a few chartreuse 1-inch 
Christmas balls on it. The fern leaves on 
the tree were white, sprinkled with char- 
treuse sequins. Coming from one arm of the 
tree was a group of candles painted white 
and sequined in chartreuse. 

The floor was covered with and a 
scattering of chartreuse Christmas balls, 
thus completing the theme of chartreuse and 
white. 

This was iust one of our fashion windows 
Our fashiou front was carried out in six 
colors: violet, chartreuse, cerise, blue, pink, 
and gold. The lighting, too, carried out the 
color theme of each window. These colors 
against a white background made not only 
the setting outstanding, but highlighted the 
merchandise so that the windows were sell- 
ing windows as well as fashion windows, 
thus creating a perfect combination of a 
fashion-selling window 


Claus 


WaS a 


Snow 
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BEHIND DISPLAY 
AT BONWIT TELLER 


[Continued from page 47] 


different poses, and perhaps five or six 
erent facial expressions 


he latest mannequins made tor Bonwit 
er have plastic eyes, set so they appear 
be natural. They tend to give a life 


depth and feeling to the mannequins’ 
ressions, as if their eyes had movement 
\side from ordering new mannequins 
larly, the display department works con 
iously to keep its mannequins in proper 
pair. All mannequins are washed follow 
removal from the windows. In order 
preserve the large stock of mannequins 
for the department continues to hold all 
imnequins in stock even when ordering 
idditional ones each year —cupboards have 
en installed in the basement of the store 
ulding to house the individual figures. 
Mannequin reserves prove valuable to the 
epartment in working out unusual sets, 
as one recently which required a two- 
eaded torso. Such a prop was constructed 
rom discarded mannequins in reserve, with 
extra head removed from one spliced 
to another torso and the whole covered 
ver with papier mache 
Wigs are selected made up to conform to 
ent high fashions 
\s a photographer of considerable ex 
erience, Moore has worked out a great 
eal of data on the subject of lighting. He 
feels that proper lighting is 50 per cent of 
the effectiveness of any display, though for 
most part windows are too shallow to 
ermit the best work with lighting. 


For interior display, remodeling of the | 


partments or the store’s interior 1s 
lanned through consultation among the 
play department, the architect, and the 
rior decorator. Management at Bonwit 
er realizes how important it is for archi 
and display to work together, to 
hieve the best results. They have found 
it such cooperation pays in the long run 


Display Firm Makes Known 


75 Per Cent Sales Increase 
sernard Robbins, vice-president ot Herz 
Robbins, Inc., wig manufacturer at 
157 West Broadway, New York City, an 
neces a 75 per cent increase in sales for 
first six months of this vear over the 
esponding figure in 1948. The increase 
ittributed to the wide acceptance given 
“Vari-Shape” mannequin wig having a 
ial rubber base which fits any skull 
irm name of the company was changed 
long ago from Bruno Herzberg, Inc., to 
present title. Herzberg established the 
ness over ten years ago, Robbins joining 
recently as a partner. Formation of a 
mannequin repair service for the firm’s 
mers will be announced soon. 
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a een 


NAIL PANELS 


faster! 


Automatic magazine-loading Spot- 

stapler nails wallboard, plywood, 

r r pressed woods and light metals 
| 

| without hammer marks. Spot- 

| 1 staplers either countersink or flush 





drive. 














%”" YX RK” Vy" ¥! Write for Bulletin 























Don’t forget—send in your news 
tems about all happenings in the 
display field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 











Three Outstanding 
SANTA PLAQUES 


Made of Composition 

in Gay Xmas Colors 
N528A— 

8" High (12" Dowel) $3.25 Ea. 


N528B— 
18" High (18" Dowel) 7.25 Ea. 


N528C— 
28" High (No Dowel) 12.00 Ea. 


Set of Three 21.95 Set 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 
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Winners Announced 
Bemberg Display Contest 

American Bemberg Corporation has m; 
known the results of a nationwide wind 
display contest sponsored by the company 


NOW y 
READY e 


conjunction with its recent spring-sum1t 
promotion of Bemberg rayon sheers. 
Winning first prize in Classification I, 1 
resenting retail stores of one million doll 
annual volume and up, is Kirven’s of ¢ 


The new Beau Monde 
Manikin Brochure is 


lumbus, Ga., Gwen Epting, display mana; 
First prize winner in Classification II, cove 
yours for the asking. ing stores with annual volumes unde: 
‘ million, is Newman's, Emporia, Kan., H 
It illustrates the new Schlichter, display manager. Both wim 
line of high-fashion, have been awarded first prizes ot $250. 
Parisian-type mani- Second and third prize awards of $100 


kins that display 


directors everywhere 


$50 respectively have been awarded to tom 
other stores. Representing Classification | 
second prize to Ellsworth’s, South Bend 
Walter Masterson, display manager; thir 
prize to Castner-Knott Company, Nashvill 


are talking about. 
George M. Allen, display manager. Fo 
Classification II]: second prize to Bintz Bri 
thers Department Store, Zanesville, Ohi 
Herb Krofit, display manager; third priz 
to Brady's, Bainbridge, Ga., Willian 


Write... call for your 
copy today. 





Brady, Jr.. display manager 








Beye " Honorable mention notation was als 
ee 
ltt eiven to the J. C. Penney Company of Joh 
2 ‘ ’ [ A | son City, Tenn., Carl J. Wheeler, displa 
ee be 
& Mahager 
. 
~) A ° Significant factor brought into sharp fos 
OP: by contest entrants was the direct Impetus 
orre ny dc bute on sales created by window display. Gwe 


IK pting of Kirven’s noted that “the window 
created a mild stampede. Every piece 


Bemberg 775 vards . was sold within 











two days atter the window was installed.” 
Similarly, Carl J. Wheeler, display mat 
° ger of the J. ©. Penney Company of Johnso1 
p p O I Ul I lL l y City, noted that the store’s window displa 
featured for a ten day period, brought about 
2 - a sell-out of the piece goods stock and at 
TL l ag! l t cal S2 per cent gain 1n dress sales 
s 8s 8 Phe window display contest was a specia 


feature of the “Sheer Magic” promotio1 


campaign conducted by Bemberg with th 


e ltrom many parts of the nation come reports ot a more support of some 34 manufacturers and 
» ° ° ° ' - . . ] or n mibe oO Sta S ] es ot en 
optimistic attitude on the part of retail management toward alle iategillha this sintiakaalls bug-ead 
" ‘ ° ; ° berg SHeel merchandise ranging trom house 
the Fall and Christmas season just ahead. ienioe iil shuns hameila “ea Madea ae 


. = . d id blouses W ¢ > Tea di 2» ar hich | Pal 
Ikverything else being equal, most ot this peak season Ree RANE IR Gears een oe 


. ; . : : ; : in May and continued throughout _ the 
business will go to the stores with the best displays. For OE 

display is the one selling tactor which brings the customer Contest entries evidenced favoritism 
face to tace with the dramatized merchandise in three ward piece goods display in window features 


Combination ready-to-wear and piece goods 
windows were also given considerable atte! 
he made. tion. While the majority of entrants tollowé 


the “Sheer Magic” theme using display 


dimensions and color, and where the actual purchase can 


Hence much ot the resp misibility tor making the most aia ik ie eRe Old Fea 
ot the big season CONUuNL Up talls directly on the shoulders dow themes were used. The Globe Compai 


. . $ = e ° . = ss 2 E . = 3 : ° 1 
of America’s displaymen. They have met similar tests in of Los Angeles used a circus theme wit 
th lt] all rs . ibe. t , 2 ternatine flash lights of red. blue, and gre 

: ais > ee On *t- a | y 
Me past, and they will do so again im this mportant per1od Windows were also designed around “¢ 
ot LO49 as Snow ” themes. The Johnson City st 
of J. C. Penney Company, taking advantag' 
of proximity to the Bemberg yarn mat 
. s s facturing plant, worked out an educatio 
ictor al a isp a Y by rnc type theme tracing the sheers from = spo 
s . 
ot varn to finished tabric and dresses. 


149 W. 24th Street New York City 11 Prize-winning windows were judged 


the basis of an interesting and original m¢ 








chandise presentation 
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UNSURPASSABLE! 
QUALITY 
DISTINCTIVENESS 
ORIGINALITY 
PRACTICABILITY 


IN GUSTAVE RUBNER DISPLAY CREATIONS 


UNQUESTIONABLE QUALITY 


To be certain that you are always getting Rubner quality 
.. ask if it’s a Rubner product” 

when ordering Jewel Cloth. Spanglette. Giant Spanglette 

and our other display materials. 

Rubner experience. facilities and “know how” enable us 

to produce unquestionable quality display fabries and 

materials. To avoid getting inferior products. always 
. “ask if it's Rubner's.” 

Reliable jobbers and distributors are cooperating in giving 

their customers the best products and therefore are 

identifying Rubner’s materials everytime you ... ask if 


it's Rubner’s.” 





Rubner's 
Christmas Sample Book 


has many varied ideas in 
fabrics and special effects for 
holiday display. Get it at your 
favorite jobber. 


There’s Always Something New if) C 
5925 Broadway, New York 63, N. Y. 
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DISPLAY KING 





MECHANICAL BOOK 


(Automatic Page Turner) 


@ Easy to mount copy, pictures, graphs, 
products to flat heavy aluminum sheets 


e@ 5 moving pages (12 sides to use} 


@ Two page sizes: |8"' x 24" shown above. 
Also 27" x 36" 


@5 to 6 second normal dwell. Special 
timing available 


@ 3 to 4 week delivery. 


GALE DOROTHEA 
37-61 85th St., Jackson Heights, L.1. 


MODERN MECHANISMS 
FOR DISPLAY MAKERS 

















Now Is The Time For All 

Good Merchants To 

Come To The Aid Of 
Their Windows 


Get Guaranteed Sun 
Protection and Visibility 
WITH THE ORIGINAL TRANSPARENT 


“SUN-SHADES” 


Equip your sun-exposed store windows with 
transparent protective SUN SHADES. Keep 
OUT the damaging rays of the sun ; 
let shoppers see IN! Help your windows 
to SELL. 


FREE: send For Samples Today 


‘ ‘ 
’ ' 
‘Pp e sel , wes Shade ind * 
’ 

' f NEW. brochure : 
’ ‘ 
’ ‘ 
+ Stor Na : 
' ‘ 
‘ ' 
3 Pe : 
’ ‘ 
’ ‘ 
+ Address : 
' ‘ 
‘ ‘ 
H t State ; 
5 ‘ 
‘ ' 


THE SUN SHADE CO. 


Manufacturers of the Original Transparent Sun Shade 
PALE PE Pee irre tie 








Irvington 11, New Jersey 
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isplay Budgets: 
Curtail Or Not? 


By CARL PETERSON 


Black's, Waterloo, lowa 


N recent months there has been a general 
tendency nation-wide to slash = display 
budgets. This movement has been en 
tered into under the guise of expense con 
\ great deal ot 
thinking on this matter has been without a 


trol and necessary econom\ 


fair analysis of just exactly what display 
means to the maintenance of peak volume; 


or at least what it means t 


holding the 
standard of the organization to a high level. 
This error is natural and understandable. 
When an intersection in a metropolitan city 
aroused citizenry will always cry for traffic 
regulation at that particular spot, notwith 
standing the fact that it might have been 
more judicious to take the precautionary 
measures before the accidents 


During the war years there was a ten 


dency in many display departments to go 


wild with relationship to display expense. 


However, taking an overall slash at display 


budgets without analyzing or considering the 


specific problems of each 
is talse economy 

Phe competent display director today has 
his budget so set up as to cover absolute, 
specific needs In analyzing display ex 
pense we at Black's have formulated a plan 
that is used as a guide line when we are 
considering display purchases By tollow 
ing this plan we can justify our purchases 
not only trom an artistic point of view and 
necessity, but trom a business viewpoint 
volume producing requirement 


Our plan, betore making any display pur 


chases or betore reducing any display bud 
eet, takes into consideration these six very 
mportant tactors 
Will the general overall character ot 
thre store's display operation be 
atfected bv a reduction 11 budget 


itfected to a degree that might reflect 


on the sales volume = picture If it 
take eight men to handle a depart 
ment effectively, it is rather ridicu 
lous to assume that it can be handled 
vith tive \ close analysis is made 
is to whether it actually requires 


] 1 
ereght peopl 


sometimes the condition 


is present that by improving working 


conditions such as Space allocation, 
et the maximum production can 
Ie i eved witl probably sevel 
peopl hese considerations are lett 
up to the discretion of the display 


MlanNagecl 


In the purchase of materials at Black’s 
the display manager considers the ex 
penditure from the standpoint ot 
necessity, what it will do for the dis 
play and what is the maximum amount 
of service that he might get trom this 
specific item. Assuming that the item 
is needed and acting on the assump 


has several accidents in a_— short. time, 


individual store 





— Carl Peterson — 


tion that the display manager is a 
he avails himself of 
every opportunity to get the best pos 
sible item from the best possible re 


businessman, 


source at the best possible price that 
will be in the best possible interest ol 


the organization 

(c) Our display manager has his budget 
so arranged that it can be divided into 
two categories for the sake of evalua 
tion. One category is equipment; the 
other category is decoration. By this 
division of classification evaluation of 
channels in which to spend his promo 
tional dollar is simplified 

d) As part of policy, display budgets 


shou 


debe set up im each store in 
Various percentages according to the 
specihe needs ot each store 

(e) The display manager should be 1 
possession ot the knowledge of the 

Giving him this 

consideration is, in realitv, only being 


ht 


volume of his store. 


fair when a display budget is broug 
up tot consideration 
f) “Dhe display managet should spend 1S 
display dollar with the same care and 
consideration that he would exercts¢ 
in spending his own money 
Phe tendency to slash display budgets 
without consideration to the specific prod 
lems involved is not only an unfair impos 
tion on the display manager, but it is hig! 
inconsistent with good business practice, al 
in many cases the difficulties that ensue wit 
such a move are confusion, unnecessary tur 
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r of personnel, and a lowering of the 


ndards of the store which in turn 
vers the sales volume. 
final 


and installed for one 


Displays are, in the 


] 
ed 


analysis, con 
specific pur 
to produce sales. We can not ex 
sales producing displays without ad 
Qu 


budget considerations displays 


ct the character of our stores 
consideration of the controller's job 
screening of retailing expense, the 


im 


tive display budgets 


re the person responsible knew the best 


hological time to desist from too great 


hasis on economy and consider what 1s 


dient to good business without harmine 


s potential 


New Type Mirror Windows 
Announced By Shipman 
Shipman, New York City, 
irror windows are well known in the dis 
held, has announced the 
new and_ startling 
feels will 
The 
combined 
and the 


Krederi whose 
discove ry 
technique’ 
field 
development is 


display 


ich he open up a broad 
application. 


based on. the 


new 
principles ot the 


kaleidoscope pe riscope, plus the 


mirror teature 


“With this arrangement a display of met 


handise, for instance, can be placed any 


ere within the vicinity of the spot selected 


the projection of the reflected picture,” 


iccording to Shipman. “In other words, the 


rchandis¢ can be placed between — the 


indows, under the window, or even in the 


sement and the displayman can have the 


eflected reproduction of it on an eye-level 
in the 


application of the 


window that he chooses 
kaleidoscope 


it any place 
hrough 
ir iple, the Same display can bere 
ited and amplified to 
iginal size No 
arge for the 


and it 1s equally 


many times its 


window is too small or 
installation of this novel 
adaptable 
or interior store use.” 

just 


f mirrors, 
poimt-ot-sale 
granted = [ S 

for this \dditional de 
can be had from him at 512 Fitth ave 
New York City 18 


December Market Week 
Plans Under Way 


have 


he en 


Ipman has 


invention 


by John 


director of the 


charts been mailed 


howman, IJr., managing 
mal Association of Display Industries 
t Walton Place, Chicago 11, to 


the association so that 


men 
thev may 
reservations for the annual Ds 
er Display Market Week his will 
ld at the Hotel New Yorker, New York 
December 11-15 
fifth, sixth and seventh floors of the 
vill be NADI exhibiting 
Rooms will be ready tor the 
llation ot material « morning « 
December 9 Market Week 
Dyecember 11, at 


> | 1 
ne at 3 DP. Thre foll 


then 


ht 
aVallabDie To! 


nN the 

1 
will 
cially on Sunday, 


= 
wing Thurs 








Don’t forget—send in your news 
tems about all happenings in the 
lisplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 
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lave been set up 
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TIMBERTONE 


NnnouncCeS the removal 


of its offices and show rooms to 


newly modernized quarters at 


114 EAST 32nd ST. 


(SUITE 1107) 


NEW YORK 16, N.Y. 


You are welcome at any 
time to inspect our new 
premises where the com- 
plete line of Timbertone 
Display Papers and the 
Timber-craft extra 3-di- 
mensional papers can be 


seen in an tdeal setting. 


VEW 


~ TIMBERTONE 


{IDDRESS 


>} Fete} y Wah s-mere) 7 Yb an cen 


114 E. 32 STREET SUITE 1107 NEW YORK 16, N. Y. 
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DIMENSIONAL — COLLAPSIBLE. 


Wire Snow Flakes 
and Xmas Trees 


for your ledges, columns, 
and windows. 


Set Adaptable 


for use 
of 


| ornaments 
U 
SNOW FLAKE sizes— 
6° —12'"— 18" —24"— 
30''—36" or larger. 


%S 


Ask about our FIRE-FLY 
sets to fit snow flakes and 


trees. \ y 
\ 
j 


wy 
Nighy; 
1) 
feo 


E 


pe 


} 


All of above have 4 
sides and can be 
flattened for easy 
storage. 


TREE sizes—3'—4'—5'— 
6 or taller. FINISHES 
—White or Silver. 


10:ST 
PERFORATED METAL STEPS 


15-ST 


Also collapsible in assorted sizes. 


Write for circular of full 
description and prices. 


See your local jobber 


MANUFACTURED BY 


ar \i di ommete) [3 
5219 CENTRE AVE. 
PITTSBURGH 6, PENNA. 
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Nugent Leaves Madigan's; 


Successor Not Named 

No successor has as yet been appointed 
to succeed John Nugent as display manager 
ot Madigan Brothers, following 
his resignation a short time ago. Nugent has 
future. At 
one time he was with Carson Pirie Scott 
& Co. and Mandel Brothers, of Chicago, and 
Madigan’s tor the past three 


Chicago, 


not announced his plans for the 


had been with 


Vears 


Round Edge Flat Wire 
Now Available 

American Nickeloid Company, Peru, IIl., 
has announced the availability of round edg¢ 
Furnished in nickel or chrome 
this material finds wide 


flat wire 
finish on steel base, 
usage among manufacturers in such decora 


tive and functional uses as trim, furniture 


parts, displays, et 
Known for its smooth edges, narrow 
widths, heavy gauges and rigidity, round 


edge flat wire is available finished on one 
or both sides. It is furnished in .035” to .125” 


thickness, and 3/16 to 2-inch widths. Stan 


dard length in nickel finish is 71 or 142 
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inches cut into two parts, no one part ex 
ceeding 95 inches. In chrome finish, lengths 
are 70 or 140 inches cut into two parts, n¢ 
one part exceeding 94 inches. 

Inquiry may be directed to American Nick 
eloid’s home office in Peru, Ill, or to any 
of its sales offices located in principal cities 


Blizzard In Window 
During Heat Wave 

The reactions of Chicago shoppers to 
recent display by Lane Bryant is aptly tol 
in this item from Advertising Age: 

There’s a strangely ingenious character at 
Lane Bryant's Chicago store who classifie: 
as the only so-called human being in tow: 
to whom the heat and humidity were pleasing 
last week 

He's the lad who did the window tor the 
mid-summer fur coat sale, put in the usual 
icicles and other reminders of more frigi« 
days, and then got the big, pay-oft idea: 

\ hidden mike at the top of the window 
which assails the sweat-saturated passersby 
with the unmistakable howl of bone-chilling 
wintry winds. 


by Tony Brinker 





m 
‘Became OD 
INTERESTED IN f v7, 
DISPLAY AND Le 
SPENT SOME ) 
TIME ON THE 
DISPLAY STAFF 
| oF macy's, 

THEN BECAME 
DISPLAY 
MANAGER 
FOR LINDER 
Coy, CLEVELAND, 
TRANSFERRED 
TO LASALLE a “ 
KOCH, TOLEDO, 

IN THE SAME 
CAPACITY AND 
AFTER A YEAR AND 
A HALF JOINED 
HALLE‘S SHORTLY 
OVER A YEAR AGO. 


t\ 
— 





on AT FIRST IN FASHION DESIGN TON StuDIED To 
AT THE Mc DOWELL SCHOOL OF DESIGN IN NEW YORK 3 


City. LATER DESIGNED APPAREL IN 
THE SAME City FoR A T/ME, THEN 
OPENED HIS OWN SALON FOR 

| CUSTOM-MADE APPAREL eas 























4 


DISPLAY PIRECTOR , He HALLE BROS. CO., CLEVELAND 
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A unique and complete line of 
amazingly natural-looking 
foods... including turkey, 
bread, meat, fish, vegetables 


and fruits. 


Made of light-weight Latex 
rubber, these displays are 
reproductions of the actual foods 
and are astoundingly 

realistic in appearance... 


surprisingly inexpensive! 






Available at your local jobber or write to: 


REGENT RUBBER CREATORS, Inc. 


36 EAST 12th STREET * NEW YORK 3, N.Y. @ Tel. OREGON 3-4298, GRAMERCY 3-3819 
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LAUREL ROPING 
Per yard 


250 yards, per yard 
500 yards or over, per yard 


Per yard 
250 yards or over, per yard 


Per yard 
250 yards or over, per yard 


(F. O. B. Packing Plant in Ala.) 
Per 60 lb. case (Covers 600 sq. ft.) 
5 cases or over, per case 
Per half-case 


erected soon after arrival. 


EVERGREEN ROPING 


For STREET or STORE Holiday Decorations 


WHITE PINE ROPING 
HEMLOCK ROPING 


SOUTHERN WILD SMILAX 


These are Natural Fresh Cut Evergreens (Not Preserved), and should be 


EXPRESS SHIPMENTS ONLY. Order from this ad. 
Prompt shipments. Guaranteed Stock. 


CAROLINA FOILAGE CO.,  somntcarouna 


$ .14 
12 
101% 


$ .16 
14 


$ .16 
14 


$7.50 
6.00 
4.00 











in NEW Ice Blue 


finished in rust 


tirely of steel. 


CHOICE OF 2 SIZES .... ONLY she 


~ 95 No. MD59 
PACKED 12. “% . Adjustable 
TO CARTON DOZEN 7" to 13" 





ART R. COHEN COMPANY 


Modern Display Equipment 
810 Penn Ave. Pittsburgh 22, Penna. 








LOWER PRICE 


Bases and uprights finished 
Adjustable height wire clamps 


"'Silvertex'’ Plate. Substantial 
6/2"" round bases. Made en- 











Enamel. 








resisting 


No. MD60 
Adjustable 
12" 40°23" 
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Harris ls Promoted 
By Frank & Seder 


Following the resignation of Leslie 
Gibbs, Jr., as display manager for the cen 
tral store of Frank & Seder, Philadelphia 
Nathaniel Harris has been appointed to thi 
position. He had been in charge of displa 
at the company’s 69th street branch, an 
will continue to supervise the department 
at the branch store in addition to his ne 
duties. 


Swiss Magazine Honors 
Cecilia Staples 


The work of Cecelia Staples, head 
Staples-Smith, Inc., New York City, is the 
subject of several pages in the current issu 
of Graphis, international journal for graphi« 
and applied art. Especially interesting is 
the fact that the Swiss publication thus 
makes manifest its belief in display as ai 
art form, a contention supported by many 
leading displaymen. 


Kerstein Wins Recognition 
For Father's Day Work 

Duke Kerstein, since July 1 display and 
advertising manager for the J. C. Penney 
Company store in Albuquerque, has _ been 
awarded second prize by the National Fa- 
ther’s Day Council for an advertisement he 
prepared while with Stromberg’s Men's 
Wear, of the same city. 
Sutcliff Leaves McCreery's; 
Plans Not Announced 

After many years with the display depart 
ment of James McCreery & Co., New York 
City, Andrew Sutcliff has resigned as dis 
play director and is taking an extended 
vacation before announcing his future plans 
His successor at the store has not beet 
appointed 


Polyplastics Company 


Is Incorporated 

Polyplastics Company of 
street, Brooklyn, manufacturer of plasti 
letters and other plastic products, has now 
incorporated. Its corporation name, under 
the laws ot New York state, is Polyplasti 
Forms, Ine 


255 Conover! 


Garrison-Wagner Catalogue 
Has Fall Supplement 


\ supplement to the regular tall catalogue 


ot Garrison-Wagner Company has bee! 
issued by the St. Louis firm. Shown art 
foliage, set pieces, screens. novelties, dis 


players, display papers, panels, and relate 
items. Much of the 24-page supplement 1s 
in color. Copies may be had by writing the 
company at 2018 Washington avenue 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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HOW TO KNOW 


HAT do you think about when you 
receive your copy of a business 
paper that carries your advertisement? Are 
you reminded that you have an interest in 
every copy of that issue? Do you have to 
wonder, “Is ita good business investment?” 


—or do you know? 


When you bought the space, did you use 
an A.B.C. report giving all the facts you 
should have about the distribution of the 
publication? How many people evidenced 
reader interest by paying for their copies? 
Did they pay the full price? What premiums, 
if any, were used as circulation inducements? 
How many get the publication free? Did 
you see an occupational or business break- 


down of the circulation telling you how 


what happens to your advertising 


many are really prospects for your merchan- 
dise? How many subscriptions are in ar- 
rears? What is the renewal percentage? 


Where does the circulation go? 


The answers to all these questions and 
more are given in the reports issued by the 
Audit Bureau of Circulations. A.B.C. re- 
ports are based on actual audits of publish- 
ers’ records made by the Bureau’s experi- 
enced circulation auditors. Always make 
A.B.C. reports your starting point in buying 
space. You know what happens to your ad- 


vertising when you use A.B.C, reports. 


This paper is a member of the Audit 
Bureau of Circulations. Ask us for a copy 


of our A.B.C. report and then study it. 











SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has 
responded to a publication’s editorial appeal. With 
the interests of readers thus identified, it becomes 
possible to reach specialized groups effectively with 
specialized advertising appeals. 
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ABC = AUDIT BUREAU OF CIRCULATIONS 


Facts as the Basic Yardstick of Advertising Value 
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Display Innovations 
In Store Basement 

Designed to create the impression of 
suburban community of separate shops, Jo 





Taylor's novel basement store opened to 
public Monday, August 29, with a comple 
stock of all new fall merchandise and 








aati 


interest in discovering the basement-buyi 
habits of the Kansas City customer. 
\pparently a new habit was formed 











the basement’s opening day when 25,00 
people surged through the aisles, the largest 
crowd ever to attend any store opening 
the history of Kansas City Shoppers 
whether or not they realized it, saw 
| number of innovations in basement displa 
LL auality C 20 4 Richard G. Roth, John Taylor's president 
gi J 25 feet described — the crowd as “beyond expecta 
53 inches * tions’. He said “the crowd proved agait 





that when you have the right article at 
the right price at the right time the cus 
COLUMBIA 1S READY aan rat elle = ™_ 


FALL & CHRISTMAS The John Taylor’s basement is the latest 


CATALOGUES to answer wresd every ~~ _ eee addition to basement merchandising in_ the 
even to making up our ian oman Kansas City area. It is a new field for t 
ON REQUEST 12 feet high for your special order. Taylor's, a Macy associate, who previously t] 


did not offer customers a basement. store 











division in its operation. 


Created and Manufactured by en 


Citians were wooed to the base t 


ment opening with an aggressive institu 
tional and merchandise advertising campaigt 
and general store publicity 

Creation of the basement is part of the 


overall expansion planning of the new Macy 


DISPLAY MATERIALS COMPANY associate store being erected at a cost 1 


‘ excess of $7,000,000 Taylor’s was pu 
179 Pacific Street Brooklyn 2, N. Y. chased by B, i. Macy'& Co. in March: 190 
aS Roth holds great hopes for the grand 





opening of the main store later in the fall 





“Tt the basement opening was any indicatiot 
of local acceptance then our new main store 
should more than please the Kansas Cit) 
shoppers,” he said 

The basement store occupies an area 
47,000 square feet Daniel Schwartzman 
architect, of New York City, designed the 


NOW | 
READY e 


fixtures, merchandise displays and_ other 
teatures. The Kansas City firm of Kivett & 
re Myers are architects for the entire building 
The new Beau Monde 


Manikin Brochure is 


project and solved sales engineering prob fe 
lems in other departments n 

The two main basement entrances, stra 
tegically located at the upstairs Store en 
trances, invite traffic from the busy main 


yours for the asking. 


It illustrates the new 
, TT ; thoroughfare in front of the store to the 
line of high-fashion, 


basement floor and new escalators and hig! 
speed elevators permit trathe to flow int 


Parisian-type mani- 


kins that display 


every part of the basement 


he main street entrances guide customers 
into the women’s and children’s groups and 


directors everywhere 
° the escalator leads to the men's division 
are talking about. 


Near the elevators is the piece goods sectiot 


Write... call for your Fhe Taylor basement probably presents as 
i startling and dramatic an effect with its 
copy today. 


merchandising grouping and floor design as * 





any in the country. The ready-to-wea! 
group sweeps the entire width of the store 
in the form of an are and is carpeted wit! 











rose-beige broadloom The remainder 


a ; the basement is floored in beige marbeli 
a asphalt tile. 
a e 


Other groups simulate separate sto! 


21-23 SO. SECOND STREET MEMPHIS, TENNESSEE each offering different} merchandise ai 


535 GRAVIER STREET NEW ORLEANS, LOUISIANA ae Do ay ay ee are aes 
Forty-six different merchandise classifc: 
MR. FRED LOKEY, exclusive Korrect-Way distributor | tions make up the basement operation 1! 


cluding . 
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Children’s shoes, women’s shoes, sports- 
ar, dresses, junior dresses, millinery, furs, 
its, suits, toddlers, infants, girls, hand- 
gs, refreshments, men’s furnishings, boy’s 
thing, boy’s furnishings, drapery fabrics, 
tterns, yard goods, housedresses, under 
ir, hosiery, aprons and uniforms, corsets 
| brassieres, service desk, layaway, fitting 
ms and service. 
\ hung ceiling of “Acoustone” reaches 
ry part of the basement selling floor and 
spreads into all fitting rooms and dressing 
im areas. Outlets are provided in the 
ling for piped music from an _ upstairs 
control room and the circuit can also be 
itilized for announcements from the store's 
ces. 
Overall illumination comes from recessed 
ivred “warmtone” fluorescent lights.  In- 
candescent spotlights provide additional 
lighting and the walls and showcases are 
highlighted by “warmtone” fluorescent cove 
lighting. 
lables in the basement store have been 
topped in “Formica,” especially effective in 
the children’s department where tots stand 
the tables to be fitted. 
\ lighted cornice extends completely 
iround the basement to complement the 
pes of merchandise carried. 
Stock is held in an outer periphery and 
stock 1s more than a minute away from 
display counter or case. “This is con 
lered a tremendous advance over previous 
lepartment store design,” according to a 
spokesman for the store. 
\ definite color scheme was engineered 
the basement. The woodwork is warm 
mak, the columns dove gray and the esca- 
itors pearl gray. Pastels give a_ light, 
feeling to the entire floor. 
ldge-lighted plastic signs and opaque 
ite signs of the same material, with gray 
stic lettering, identify the various mer 
ndise departments. 
lominating all is the John Taylor's base 
store slogan, “Value, Quality, Assort 


nt, and Service 


Chicago Club Members 
Hear Lighting Talk 


\ttending the first meeting of the fall sea 

members of the Chicago Display Club 

t the evening of September 14 at the Chi 
» Lighting Institute to hear an address 
Carl W. Zerson, managing director of the 
titute. He discussed “The Power of Light 
Merchandising and Display”. 

\Majorie Smith, display director for Edgar 
Stevens, Inc., Evanston, and president of 
Chicago group, announced plans for a 
ubership drive and appointed a number 
ommittees. 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
(to zebras (stuffed), or for general 
onsultation on display problems. No 
harge is made for this service, of 
ourse, 
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Design A-104 


DECORATIVE MURALS 


by Burton-Rodgers, Inc. 


BACKGROUNDS FOR HOLIDAY SELLING 


Screened in full colors on heavy offset paper — panels 








are washable. 


READY FOR IMMEDIATE SHIPMENT 


Design A-106 


Design A-109 Design A-I1I Size 15" x 90" 


Size 30°' x 60" Size 30" x 60" 


Write for description of all designs in this 
high quality all season line. 


Jobbers are invited to investigate 
the profit possibilities of this dis- 
tinctive mural line. 


} . 
~ Blade & Helen Sts. 
» Pd ° Elmwood 
Design A-102 a —_ we Cincinnati 16, Ohio 
Size 15" x 90" 














) 





Design A-107 Size 15" x 90" 
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e Any Size 


e Brilliant 


Phones: 4251-4252 





Now available for immediate delivery, these sensational, distinctive, 
individually formed Fluorescent Plastic Signs, Letters and Numerals 
offer you a dignified means of identification display. 


e Any Design 

e Fluorescent Gold, Red or Green 
e Block, Script or Made to Your Pattern 
e Attractive 
Just stand or hang anywhere and they glow like neon. 


WRITE OR PHONE FOR PRICES 


NEON SIGN CO., INC 
AND HOUSE OF PLASTICS 


HERRIN, ILL. 


DISPLAY WORLD 


e Distinctive 





M. G. BERRA, President 


SEPTEMBER, 





Self-Glowing 
FLUORESCENT 


PLASTIC Signs, 


Numerals, Letters! 


Ideal for Display Window, Counter, 
Ledge, Department, Desk, etc., Identifi- 


cation. 
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Selling Display To Our Dealers 


By WILLIAM N. FARLIE 


Head, Sales Promotion Section, Esso-Standard Oil Company 


4 INDOW displays Nave no place 
in modern service station business.” 
Phat 1s what some of our construc 
ion engineers thought, up to a few months 
rr 
Slide 1: ¢ » of window and narrow 
base \s t i ‘ mur salesrooms 
ver 121 vith deep show-windows 
irt toa £ ind leve featuring a 
| 14 } t. On the inside 
pp \ i shelf s i! 
t i window displa ) 
\ i I icust r 1 
lt t il 1 1 SadlC@sroon 
, = is view. Anc 
1 get ile He s d ible t 
‘ tside t e pro it ose 
t hi ( a pum] 

NX ‘Wi ( Pla iV¢ y Place | 
ervir tat | S Phat is what the 
t and there we were, trving to sell 

\ p Ba uur dealers trom Maint 
Louisiana his, I Course, Was Inco! 
sistent. Either station windows should be de 
ned to accommodate displavs or we should 
Awdi o pose.” Pownt-ol DP 
\ 1 l 


give up producing such point-of-sale ma 
terial 

Phe contusion started through an erron 
ous assumption that service station sales 
rooms are the same as conventional retatl 


ores. This is not at all true. Our problem 


is a rather special one but it was up to us 
the advertising 


department to prove it 
window from walk show 


and beyond) When look 


window 


Slide 2: Store 


} 


Ing mside window 


ing into a store from the sidewalk a 


1 


verson can usually see with no. difficulty 

it is displayed in the window and beyond 
nto the salesroom. These are the two points 
it-sale: the widow and the salesroom. It is 
ima n this regard that service stations 
itfe) 

(Slide 3: Service station scene showing is 
ind and. station in background) In_ this 
business there are three points-of-sale and 


ajority of customers, 
than the 


second 1s. the 


roughly 8&5 per 
cent, never get further first one, the 
pump tuiand, The window and 
: 1 

Salesroom 


Working through a 


ip of members of the 


study committee made 
construction and 
conducted a 


that 


sales, 
departments we 
experiments. W< 


advertising 


found 


series of 


ever 


with the best of interior lighting it 


is dith 


cult to see into the salesroom ot a modern 
service station from a car at the pump 1s- 
land. Distance and the numerous highlights 
and reflections cast by the wide expanse 01 
glass make it difficult to see anything be 
vond the window itself unless it is placed 


immediately behind. 
| he nh, too, 


sized windows look cold and quite unattrat 


without 


tive. That 1s where display comes 


picture 
the S¢ 


On the basis ot 


that 


Tacts lt 


window display of some sort 


lished 


necessary. It functions to draw the 


decoration, the ove! 


into tn 


was estab 


custome! 


from his car and then having piqued his 
curiosity that much lures him further, int 
the store itself. With this settled the next 


step was to provide a window 
more suitable for display purposes 


(Slide 4: Narrow 


14-inch level was too low effectively to sh 


base inside ) | 


Irom 


off displays to people sitting in cars at t 
pumps. After considerable study this heig 
has been substantially increased with 


slight step-up provided at the rear. T! 


gives both depth and elevation for the prop 
installation of any type display 


base that was 
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slide 5: 


erl stations 


Auxiliary bench) For those mod 
that built 
wit! the narrow window base an inexpen- 
siv. bench has 
against the inside of the window, providing 
bot the depth and height needed. 
that we 
the construction details 
again back in business providing 
lisplays that our dealers can not only use, 


have already been 


been designed to set up 


With 


settled we are 


So it was won our Case. 


window 


but ones which more and more dealers are 
using as each year goes by. 

(Slide 6: Dealer giving money and accept- 
ing display) The challenge of selling dis 
play material to dealers is actually a very 
fascinating one. In order to tell you how we 
vet dealers to lay their own good money on 
the line for our displays, I will first give you 
, picture of what these displays are and ex 
plain Our aims in producing them. 

Montage of many displays) We 
fer twelve monthly displays, most of them 


(Slide 7: 


consisting of a large center piece and two 
side cards. This allows for expansion or con 
traction of the display, by moving the sid¢ 
ards toward or away from the center, de 
pending upon the size of the window. The 
lesigns must be a combination of reminder 
advertising and impulse selling, with per- 
haps an occasional touch of the institutional. 

\s I mentioned, the very nature of service 
station windows is such that we can largely 
liscount any chance of pulling people off the 
streets. But we can help make the station 
more attractive and do a lot to increase the 
xtent of a customer's purchase, once he has 


pulled up to the pumps. These, therefore, 
lave been our chief aims 
(Slide 8: Men in a huddle) With them 


n mind, we start planning the campaign 
ibout a vear in advance of the first display 
ite. In our case, our display year runs, not 


rom January to December, but from May 
ugh the following April. Therefore, our 
begins the preceding May. Conse 


uently we are just about ready to plan our 
vindow display program beginning May 1950 
The first step is to decide which product 
be featured in any given month. The oil 
April and October 

the North; a month earlier in the 
But a consideration of supply problems and 


hange seasons are static: 


south 


sales targets 1s necessary to select the sub 

ects for the other months. 
While the first display is 

May, the actual selling begins in early De 


scheduled tor 


ber. That is the date of our annual met 
lising meeting, at which time we give 


merchandising managers a preview ot 
ext vear’s all-round advertising plans 
ide 9: Portfolio inside) The entire pro 
is wrapped up in portfolio form, thy 
spread of which is shown on_ this 
Here the full advertising story tor 1949 
| in two sections. The first explains oun 
touring aids, 


tor radio, outdoor and 


papers, with reproductions of typica 


sed newspaper ads and outdoor posters 


Or 
second section contains all coopera 
rograms in which the dealers share the 
\ctual samples of direct mail pieces, 
lars, Christmas cards and_ full-color 
displays are in 
that all fin 


materials have to be 


luctions of window 
|. This means, of course, 
samples of these 
leted in time for reproduction or in- 


[Continued on page 102] 
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Beautiful Velo-Print Papers 





BELL MURAL PATTERN 
VELO-PRINT PAPER 


A joyful allover pattern of gaily ringing bells 
produced in a variety of combinations ot flocking, 
tinsel and silk screen effects on sturdy Seamless 
paper. Large bells measure 10 in. by 744 in 

No. CBM-1 
red screened bows on white Seamless paper. 

No. CBM-2 White flocked bells and _ notes 


with gold screened bows on red Seamless paper 


Silver tinsel bells and notes with 


No. CBM-3 Green flocked bells and notes 
with red screened bows on chartreuse Seamless 
paper. 

No. CBM-4 White flocked bells and notes with 


gold screened bows on green Seamless paper. 


$1 1-95 


enews 


Rolls 40 inches wide by 25 feet 
long. Per roll 





BOW AND LEAF MURAL 
PATTERN VELO-PRINT PAPER 


An appropriate all over pattern of holly leaves 
and ribbens produced in a variety of combina 
tions of flocking, diamond dust, tinsel and silk 
screen effects on sturdy Seamless or foil paper 
Largest holly leaf measures approximately 74% in 
by 4% in. 

No. CLM-1 Silver tinsel leaves with red screened 
ribbons and berries on white Seamless paper. 


No. CLM-2 Diamond Dust leaves with gold 
screened ribbons and berries on red Seamless 
paper. 

No. CLM-3 Green flocked leaves with gold 


screened ribbons and berries on chartreuse Seam- 
less paper. 

No. CLM-4 flocked leaves with red 
screened ribbons and berries on silver foil paper 


Rolls 40 inches wide by 25 $1 1-55 


feet long. Per roll 


Green 


Products of Superb Craftsmanship in 
Silkscreen and Flocking Effects — strik- 
ing background papers for Christmas 
Display. 


REINDEER MURAL PATTERN 
VELO-PRINT PAPER 


An allover pattern for Christmas produced in a variety ot 
combinations of flocking, diamond dust, tinsel and silk screen 
effects on sturdy Seamless paper. Deer measure approximately 
13 in. by 9% in. 

No. CRM-1 Red flocked 
screened ribbon and dots on white Seamless paper 

No. CRM-2 Diamond Dust 
screened ribbon and dots on red Seamless paper. 


reindeer and stars with green 


reindeer and stars with gold 


No. CRM-3 Silver tinsel reindeer and stars with green rib 
bon and dots on chartreuse Seamless paper 
No. CRM-4 Diamond Dust reindeer and stars with gold 


screened ribbon and dots on green Seamless paper 
Rolls 40 inches wide by 25 feet long 
Per roll 


$11.9 


Visit Our St. Louis Showroom — You're Always Welcome 


GARRISON-WAGNER CO. 


America's Most Complete Line of Display Materials 


2018 WASHINGTON AVENUE 


ST. LOUIS 3, MISSOURI 
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A Displayman's Dream 


GLIDER D-U-A-L 
Iihomillée 


STEAM IRON 


© 
Expressly designed for Men's, 
Ladies’ ready-to-wear stores. Re- 
moves wrinkles in garments with- 
out removing from hanger or 
mannequin. Portable .. . con- 
venient . . . economical. 


Price Complete 


$§O>°0 


WEIGHT 2 LBS. 
° 


Illustrated Literature Sent on Request 


410 N. Patterson St., Madison, Wis. 


Sold Through Display Equipment 
Companies in Principal Cities 





MODERN PRODUCTS MFG. CO, 











BLACK LI 


FOR 

SIGNS 

THAT MIRROR 
THE MAGIC $PIR 
OF CHRISTMAS 


Send for 7143 CATALOG “Ci 
describing Black Lights, fluorescent leceuate’ cra yons, 
water colors and fabrics. Simple to use. Write today. 


BLACK LIGHT PRODUCTS 


67 East Lake Street Chicago 1, III, 
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CHRISTMAS EXTERIOR 
[Continued from page 48] 


ot the building was sent up and broughy 
back to a windlass on a truck, which pulled 
the wreath part way to the marquee. After 
it was resting completely on the building jt 
was raised the rest of the way by ten men 
Guy lines were attached to both sides of 
the wreath to help prevent the wind fron 
catching it and swinging it out away fron 
the building. One of the most disagreeable 
factors in the whole installation process was 
the wet and windy weather. 

All hanging units were suspended fron 
the roof on thin '%-inch airplane stee! 
cable, which was practically invisible fron 
the street. Most of the support, however 
was provided by the extension hooks on the 
face of the building. 

Except for the wreath, all units were first 
lifted to the roof a few days before hang 
ing, to be weatherized and completely as 
sembled, and then lowered into place. The 
whole enormous display was floodlighted 
from across the street by nine 1,500-watt 
lamps. 

On November 20, after many months of 
planning, designing, and constructing, our 
“Operation Santa” was complete 


Marvin Cohen Wins 
Scholarship Award 


It has been revealed by Dr. Milton 1 
Brown, director of the National Display 
Institute, 617 Chestnut street, Philadelphia 
that Marvin Cohen of 274 — street 
Brooklyn, has been awarded the R. Kas} 
Display Scholarship. Cohen was se nee by 
the faculty of the School of Industrial Arts 
New York City, as the outstanding student 
of the display course taught there 

The scholarship, which provides for a tull 
vear’s instruction at the National Display 
Institute, was established in June, 1949, as a 


tribute to the editor of DISP 9 AY WORI D 


Western aneing: anpaee 
To Represent Kent 

Western Decorating Company, 0904 Sout! 
Broadway, Los Angeles, has been appointed 
a jobber-representative for the Roger Kent 
Company, St. Louis, manufacturer of plas 
tic display fixtures and store equipment 
Western Decorating travels seven salesme! 
in Arizona, Nevada, and portions of Cal 


Tornila 


Catalogue Is Released 
By Canadian Firm 

Marjorie Smith, display director for Edgar 
just published a catalogue of the firm’s 
offerings for fall and Christmas. Copies 
may be had on request to the compan) 


— 





— 





We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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Bas'c Module Units 
Fixture Entire Store 


\ new modular system of display racks 
ind cases has been announced by Walter 
Wurdeman and Welton Becket, national! 
known architects and industrial designers. 

Utlizing only eight basic modules, the 
Wur-ket” multi-purpose unit offers dozens 
f possible combinations and is flexible 
nough to provide all the display and counter 
fixtures needed to equip an entire depart 
ment store. The unit will be introduced for 
the first time in Buffum'’s new = store in 
Santa Ana, Calif., “totally designed” by 
Wurdeman and Becket and now under con 
truction. 

Components of the “Wur-ket” unit include 

large open wooden chassis, four in- 
serts, and a frame for converting the in 
serts into counters. The chassis, 4. feet 
wide, are in three heights. Light and visi 
bility are kept at a maximum by a glass 
top and open sides, and each chassis can be 
juickly fitted with either hanging rods o1 
glass display shelves depending on the mer 
handising purpose for which it is intended 
fhe inserts, wooden cabinets fitted with 
s or drawers, are all 22 inches in depth 

nd designed to fit securely in the chassis 
ithout bolting into place, making possible 
ediate alterations in display and stock 
ingements. When in position the insert 
hangs the chassis by several inches giv 

g the assembled unit an appearance ot 
ghtness and grace that adds considerably 

ts decorative interest 

Kither of two smaller inserts, moreover, 
in be quickly converted into counters by 

icing in a wooden “saddle” especially de 
ened for this purpose 

e “Wur-ket” units for Buffum’s are be 

xecuted by the Wavell Fixture Com 

of Long Beach to Wurdeman = and 
et specifications 


10,000 Displays Used 
For School Promotion 
lrade groups sponsoring the second an 
“School Carnival” have made known 
the 1949 promotion saw more than 
L000) display kits used by retail stores 
ighout the country. Each kit con 
of seven lithographed cardboard 
illustrating a School Carnival mid 
\ number of wholesale distributors 
ted that they could have used “perhaps 
inds more” displays than they ordered 
soring groups were the Paper Station 
nd Tablet Mfgrs. Association, and the 
esale Stationers Association, both of 
York City. 


Omaha Club Elects 
Ed Wenstrand 
uncheon meeting of the Omaha Dis 
Club was held at the Legion Club on 
t 10. Officers tor the fiscal vear were 
as follows: President, Ed Wen 
J. C. Penney Company; vice-president 
Long, Goldstein-Chapman; secretary 
rer, Vi Griffith, J. L. Brandeis & 
ompany 


J ( 


club is planning to hold a picnic for 


ers and their families in September 
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DU 1 XsACLURE 


fora longer LIFE 


he wear-and-tear experienced by the overworked mannequin 
performing in the chain store and small specialty shop window 
demands that the mannequin be PLASTIC. . . 


Why ? 


Because its virtual indestructability, its resistance to chipping, 
breaking and/or warping means longer, longer use. THAT means 


greater economy, a word few people trifle with these days! 


More and more shop managers and display men are deciding: 
“Let’s make the next one PLASTIC.” 


They can count on all-around satisfactory service, too, by specify- 
ing ““DURALLURE.” The ‘“‘DURALLURE” line is styled by Ted Latimer, 
fully protected by a year-long guarantee, custom-manufactured 
exclusively by American Model Form Co., pioneers in plastic. 


(AU styles also available in papier mache. too.) 


A warm welcome awaits you always at our N. Y. 
showroom, or write for FREE catalog illustrating 
the complete AMFCO line. No obligation, of course. 


American Model Form Company, Inc. 
38 Greene Street, New York 13, N. Y. CAnal 6-8259 


We are re-zoning our sales territories. Write for particulars. 
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the 
NEIMAN -MARCUS 
holiday displays 


shown on pages 30, 31 ot 


this issue were prepared by 


Cecil Rockney’s 
DISPLAY EFFECTS 


in collaboration with Thelma 


and (Guy Malloy, Display D1 


rectors of Neiman-Marcus, Dallas 


A creative source for all stores, 
large or small -- with a national 


reputation for fine, original ideas. 


DISPLAY EFFECTS 


721 Browder e Dallas, Texas 













Send for 
Broadside DW/71C 


showing Williams 











Whimsicalities for Xmas. 






Just off the press! 


D2. CWiaw duc, 


Dot Williams, president 
498 Seventh Avenue, New York 18 
















@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS e 


OrSPLAY WoOoRLe 


SELLING DISPLAY MATERIAL 
TO OUR DEALERS 


[Continued from page 99] 


sertion in this portfolio. This gives us trom 
May to October to accomplish the work. 

\fter the merchandising managers return 
from the December meeting to their respec- 
tive divisions they hold similar meetings with 
their field men. At this time each one gets a 
copy of the portfolho and it is gone over in 
detail. 

\ll questions are 
ing begins. Thus, in mid-December each 


cleared up betore the 


salesman is ready to offer his dealers a 
complete advertising package for the next 
year 

(Slide 10: 


portfolio) it is the salesman’s job, using this 


Salesman with dealer and open 


book, to sell his dealers on the effectiveness 
ot the entire advertising drive and to take 
orders. for participation in the cooperative 
program, including displays. We 
have found the portfolio an effective tool for 
it is kept 


window 


this assignment. As you can see, 
simple and with a minimum of copy. 

I think it will be of interest to go through 
a few of the pages showing a typical display 
campaign. 

(Slide 11) Here we have a display on 
touring service to appeal to the customer be- 
fore he goes on vacation. The side cards play 
up the touring service. 

(Slide 12 

(Slide 13) This entire series is done with 
proved interesting up 


) Here you see the frog motif. 
animals, which have 
to this month 

(Slide 14) Here is a humorous looking 
rabbit that will appear in the service station 
windows late this year. 

(Slide 15) This is the Christmas display. 
You will notice there 1s no identification 
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no “Esso” oval or any other identificati 
We found through a survey that the dealers 
preferred to have a display of that type d 
ing the Christmas season. 

(Slide 16: Intormation book) A very 
portant part of this portfolio is one which 
the dealer never sees. We supplement. the 
copy-tree pages with a detailed salesman’s 
information book. It is expensively printed 
and gives the salesman all the facts and sales 
points on the items he will sell. They are 
given in a conversational vein in order to 
aid the 
sales talk. 


salesman in developing his) own 


For instance, here are a few of the sug 
gested lines on window diplays, for use when 
talking with dealers: 

“Window displays help you to sell addi 
tional products when customers come to your 
station for gas and oil. They get customers 
in a good mood to buy the products featured. 
You can win a lot of added business if you 
follow this up with real driveway selling 
Just as a clean, neat personal appearance re 
flects the kind of a man you are, a clean, 
well-done window reflects the type of busi- 
ness you operate.” 

(Slide 17: 
right here let me point out that it is not our 
goal to sell window displays to all “Esso” 
dealers. That would be a waste of dealers’ 


(good window, poor one) Now, 


money and our own, since the Esso-Standard 
Oil Company bears more than half the cost 
of every display. 

Dealers with 
automatically eliminated. It is up to every 
salesman to decide which of his dealers are 


inadequate windows are 


good prospects and good investments in this 
respect. 

Considering these and other factors the 
salesmen and their local management work 
out fair objectives on the numbers of window 





—For the notions department of Bresee’s Oneonta Department Store, Oneonta, N. Y., Lucile 

Blackmere designed and painted this mural of scissors, fabric, pin-cushion, needles and thread. 

Done in tempera directly on the dark green wall, the colors are a brilliant chartreuse, pale 
pinks, and purple— 











Now, 
t our 
Esco’ 
‘alers’ 


ndard 





ile 
ad. 


ale 
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plays and other programs that will be 
d. In order to insure timely delivery ot 
first, or May, display, a definite closing 
te has to be set. This deadline allows 
» months for men to gain their goals 
Slide 18: Display half-cut of carton) Be 
se of the portfolio and sales deadlines, 
luction of these displays is, as you can 
| imagine, a tairly complicated procedure 
one thing, we lean heavily on three 
ensional construction. All pieces must 
flat and be extremely simple to set up 
\n even further complication 1s set up by 
insistence on shipping via parcel post 
in economical rate. All-around size must 
efore be kept to a maximum of 84 inches 
rder to keep within this limit and avoid 
re expensive shipping costs, inconspicuous 
Is frequently have to be devised 
Slide 19: Motion machine) We also have 
matter of motion to consider. About one 
rd of the dealers who buy our displays 
purchased what we call a motion mes 
e machine. This machine has moving tape 
ich is pierced to form letters so that the 
rds march across the face of it 
Slide 20: Motion displays) This machine 
» has a power take-off which we use to 
motion in most of the center pieces. It 
me thing to design a display for motion 


d it is quite another to design and produce 


that will be effective either with or with 
motion. It means that in those displays 
which we plan motion, a knockout panel 
st be provided to allow the face of the 


nachine to show 


\ strict record of the dealers owning these 


hines is maintained by us. To them we 
d the motion displays and = necessary 
chanical parts. To all other deale rs Wwe 
| the same display with the moving parts 
unted down permanently and without 
es or attachments 
Slide 21: Picture of instruction sheet) 
elp the dealer make the most of the dis 
s he purchases, an illustrated instruc 
sheet accompanies eacl prec every 
th. A photograph suggests the manner 
vhich his windows can be done. Appro 
te color schemes and suitable product 
ngements are also furnished. This, of 
se, 1s for the dealer who installs his 
window. 
other phase of the display program 
is making considerable headway is 
se O} protessional display services Tot 
ling each month's window. This takes 
vork entirely out of the dealer's hands 
insures a protesstonal, uniform job. The 
bears the entire cost of this service 


ill arrangements are made on a local 


ide 22: “Flit’) While a major part of 
point-ot-purchase advertising supports 
e station activities, another important 
of our work involves planning and 
ction of “Flit™ insecticide advertising 


of course, includes window displays 


se are distributed principally for use i 
stores. The installations are handled 
a window service organization 


vised by us here in New York 

ide 28: What company gives best sup 
(jetting back to service station met 

lising, more and more of our dealers 

urchasing window displays every year 
enthusiastic reception of the program, 

ver, can best be shown bv the results 
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STO0P- 


Don't do any more cutting until 
youve found out about the 








Time, labor, and material are expensive. Using ordinary tools for cutout work 
sends your costs soaring, through a waste of all three of these factors. 


You can cut your production costs substantially — immediately — with the new 
K!10 Cutawl. It is designed especially for cutout work in display shops and 
sign shops. 


THE 


WORLD'S GREATEST 
DISPLAY CUTTING MACHINE! 


@ No holes to bore before cutting 


e Cuts designs of any size 





e Work remains stationary 


e Portable, easy to operate The NEW Model K10 





MAIL THIS COUPON FOR FREE CATALOG AND DISPLAY HELPS FOLDER 


INTERNATIONAL REGISTER CO., 2622 W. Washington Blvd.. 
Dept. 99-W, Chicago 12, Illinois - 

Please send me WITHOUT OBLIGATION: - 
Display Helps Folder O Cutawl Catalog 1 Easy-Papment Plan Details ; 

I do not own a Cutawil. 1 own Cutawl Model . Serial No. 
Company Street ; 
My Name City ; 
Title Zone State 
' 








DISPLAY WORLD 


“MANI-KLEEN™ 


REG. T.M 


Cleans Your Mannequins Quickly and Economically 


EASY—SAFE—SIMPLE TO USE. 
SCRATCH THE FINISH. 


There's Only One "MANI-KLEEN.” 


WILL NOT HARM OR 
LEAVES NO FILM OR RINGS. 


If You're Not Using it — 


You're Not Using the Best. Endorsed, Used and Recommended 
by Leading Stores Everywhere. 


WRITE FOR ADDRESS OF YOUR NEAREST JOBBER 


CARRATA COMPANY 


National Distributors 


1150 S. LOS ANGELES STREET e 








CURRICULUM 


| FACULTY 


MARC BIELER, School Consultant 
Display Manager, Bonwit Teller 
WM McBLAINE, Display Instructor 
: . Display Manager, Browning King 













| New Classes Being Formed 


Write for Descriptive Booklet 


LOS ANGELES 15, CALIFORNIA 





Cloth, Crepe Paper and Painted Backgrounds. Background Design. Mannequin Draping. Interior 
Display. Lighting. Show Card Writing. Fashions. Department Store Display. Small Wares. 
Women’s Ready-to-Wear. Women’s Specialties. Men’s Furnishings. Men’s Clothing. 


_ 


ARTHUR GLICK, Display Instructor x 


Formerly of Display Dept, Beck Shoe Stores 


CHAS. NUGENT, Display Instructor 
Display Depts., Blum Store and Strawbridge & Clothier 


ELWOOD SULOFF, BFA, Art Instructor, formerly Penn State College 


isoisrustncs NATIONAL DISPLAY INSTITUTE, 


School of Window Display 
PHILADELPHIA 















Ws 














EVERYTHING FOR DISPLAY || | 
JOS. E. PODGOR CO., Inc. 





Complete Disploy Suppliers 


618 MARKET ST. 





PHILADELPHIA 6, PA. 


USE THE 





| OPPORTUNITY 











EXCHANGE 





Select California Foliage 


For any WANT AD purpose: 
POSITION WANTED 
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of a survey which our research departme: 
conducted a short time ago. They set out t 
determine dealers’ attitude on the vario 
phases of “Esso” advertising and prom 
tional help. 

It covered not only our own dealers b 
competitive operators as well. One questio 
asked was: “Which oil company gives it 
dealers the best all-round advertising su 
ports 

Ninety-two per cent of the “Esso” deale: 
named “Esso”; 50 per cent of the competitiy 
dealers named their own companies; 35 px 
cent of the competitive dealers questione: 
named ‘Esso’s” as the best. 


(Slide 24: Are displays helpful?) Even 


more significant in connection with the sub 
ject, however, is this fact: When the sam 
dealer group was asked, “Do you. believe 
display material is helpful in increasing 


your sales?” 84 per cent of the “Esso” 


dealers judged it helpful. Other dealers 
too, in overwhelming majorities expressed 
the hame hearty endorsement. 

(Slide 25: Beckoning window display) R« 
sults such as these most certainly indicate 
healthy attitude on the dealer's part toward 
point-ot-purchase displays. We ot “Esso 


| have always been convinced of their valu 


Such findings solidify that conviction. 

In our business window displays are a 
potent force in the step that draws the five 
gallon customer from the pump outside to 
the salesroom inside where he is exposed t 
a wide variety of other “Esso” products, a 
cessories and services. 

Yes, the service station window display 
problem is a rather special one. Dealer at 
titude toward this type of sales promotior 


as brought out in the survey, dealer a 


ceptance as evidenced by ever-increasing 
orders, and our own firm belief in its value 
backed by extensive study and experienc: 
clearly indicate such point-of-purchase ma 
terial has a very definite and an extreme! 
Important place in today’s service. station 
business 

It will be of even greater importance 1 
the future. Competition is steadily growing 
keener. Real merchandising dealers are using 
every sales tool to advantage. 

We hope that our constant efforts to up 
grade all dealers will eventually mean_ the 
poor ones become good and the good ones 
become better merchandisers and, having so 
progressed, they will use and rely more and 
more on point-of-purchase advertising t 
help them do their job well. This we will 


' 
CHnCOUTrAaALRE 


Change Of Location 
For The Displayers 


Peter Corn announces that The Displayers 
Inc., a firm specializing in the design at 
manufacture of exhibits, displays, and con 
mercial interiors, has moved its offices and 
plant to 3500 Park avenue, New York Cit 
56. The entire operation can now be carri 


out on the ground floor. 








Don’t forget—send in your news 


Manzanita — Red or Gnarled Grape Stumy POSITION VACANT items about all happenings in the 
Ml Thoice tiurleve . Nl ones sols DISPLAY EQUIPMENT FOR SALE display field: births, deaths, marriages, 


changes of position, anything pertain- 
ing to display or displaymen anywhere. 


REPRESENTATIVES WANTED 
$3.00 Per Column Inch —CASH WITH ORDER 


WM. J. SHERLOCK 


P. O. Box 861 Fresno, California 
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Display In Oslo 


By ESTELLE LANOI 


NE of the most effective displays 
() designed for Steen and Str6m’s win- 

dows in Oslo, Norway, was that used 
last Christmas. The large corner window 
of the store was set up to depict the coming 
of the Magi to the manger. The window 
interior was fashioned to resemble a stable 
complete with hay hanging through the 
raiters in the loft. Light as from the star 
was focused down through the raftered roof. 
Palm trees stood to either side of the 
scene. The mannequins used for the char- 
acters of the scene were constructed espe- 
cially for the setting, with their heads 
fashioned from plaster of paris by Steen 
and Strém’s own display artists. The wigs 
used were also created by the display de- 
partment, and the figures were garbed in 
robes of rich, bright colors. 

The overall atmosphere of the window 
was simple and reverent in character, be- 
ing highly impressive in its simplicity. This 
setting attracted considerable comment and 
approval from the passersby as well as from 
the customers of the store generally. 

Windows to either side of the corner 
window were arranged to display general 
merchandise, each with a suggestion of the 
Christmas story theme in the background. 
Wall panel in-sets with cut-out scenes of 
the Holy Land carried out the theme of the 
large corner window. 

The skylight canopy over the street at 
the corner of the store greatly enhanced 
the impressive effect of the key setting. 

The display department for Steen and 
Strom, for which Olaf F. Nordbye is dis- 
play director, has arranged a great many 
exceptionally effective displays for the 
store, even when faced with appalling short- 
ages of display property materials and 
merchandise for display, which would seem 
to make the task almost impossible. 

here was one series put up to stress re- 
construction following the war, when Nor- 
way felt consi-lerably disheartened. One 
exceptional example from that series created 
the impression of the burning and wasting 

property, the effect created through the 

of red paper and lights, with a fan 
ving the paper from the background to 
give the appearance of flames. 

in extremely simple setting from this 
series, yet one which carried considerable 
Impact, suggested possibilities for those 
th hope and vision to move forward 
pite the seeming hopelessness of the 
luture. For this display pictures were 
inted against a brick wall in the back- 
ind, painted on the backwall. Group- 

in the foreground below each of those 
tographs displayed the tools for that 
ticular profession, suggesting to young 
le of Oslo and Norway ventures they 
ht pursue that would help in the re- 


~~ =’ OQ 


construction, or careers for them to follow 


ird progress. There was the student 
1 texthooks displaved. the telephone em- 


Pi ye with the manuals and apparatus per- 


(Continued on page 124) 
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HERE'S HOW TO BUILD 


dramatic CHRISTMAS DISPLAYS! 


USE 
GIANT 
KRYSTALITE 
SNO-PANELS 
and SLABS 


e@ and guaranteed 100% 
FIREPROOF PLASTIC SNOW 














Huge Christmas settings, floor-to- 
ceiling backgrounds, oversized 
shapes of every kind — letters — 
pedestals — tubes — circles — 
to take your Christmas uisplays out of the ordinary are now easy with sparkling, 
snow-white Krystalite. It’s so simple to work — so light yet so sturdy — so authentically 
snowy in appearance! 








TYPICAL KRYSTALITE PANEL SIZES 


Is” = 160° x. 1° 20” x 100” x 2” 
16 x. 36 eZ ie so =e 
les. 72 Se 12” x 100” x 3” 











Don’t forget! Krystalite Plastic Snow, the only truly FIREPROOF 
material with all the sparkling beauty of real snow. 


Sparkling Krystalite Canes AMAZINGLY Low Priced! 
32" — 24" — 12" in 1/2" Diameter 


Never before have you been able to get such attractive canes for so 
little. Full round Krystalite, with red satin ribbon and large festive 
bow adds a gay touch to both large and small displays. Write for 


AMAZING LOW PRICES. 





Free Samples on Request — Dealers Inquiries Invited 
¥ 
GCe-Grcde PRODUCTS, INC. srexssromnast 


ALL PURPOSE MOTION DISPLAYS 















Show Your Flashing 
z : Light 
Xmas Merchandise Optronal 


Moving Under a 





Lighted Rotating Tree 


VM 20 SERIES 
109 Ibs. Capacity 


17" Dic. VUE-MORE 











Basic Unit.........$22.50 ELECTRIC DISPLAY TURNTABLES 
Oealer Inquiries Invited 
TREE HOLDERS 
Write for Literature AVAILABLE TO FIT 


ANY TURNTABLE 
BREVEL PRODUCTS CORP. Sacntinw Mada 
74 Lafayette St. New York 13. N. Y. $11.95 (not shown) 
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New Fluorescent Lamps 


3, ] Announced By Sylvania 
voinlil e535 ranstucent Beauty Its popular T-12 “Slimline” fluorescent 


lamp can now be used in a wider variet 

tf) hl , / of applications as a result of the addition oj 

al an a ms Ite prece ° two smaller sized companion lamps now on 
the market, Sylvania Electric Products h 

makes known through B. K. Wickstrum 


general sales manager. 
Newest members of the “Slimline” fluores 
cent family are a 48-inch 40-watt and a 72 


inch 60-watt lamp, both having the same 


construction as the 75-watt size as well as 
the same instant-starting feature and 6,000 
hour average life rating on a 12-hour cyele 


“The two new companion units are being 
introduced,” Wickstrum said, “to fill cus- 


tomers’ requests for smaller lamps having 

S the same features as the 8-foot 75-watt 
PER GROSS model. Now there is a ‘Slimline’ lamp suit 

M ASSORTED able for every type of application. The 4 


foot lamp is ideal for small installations, 
° ° ‘ while the 6-foot unit is the answer to those 
In 6 fascinating designs —4 to 10%" who have asked for a lamp longer than 48 
inches and yet more convenient to handle 
than the 96-inch lamp.” 

a Applied to the glass ina jiffy The new 40-watt lamp can be used in 
present 40-watt, instant start type fixtures, 
Wickstrum pointed out, by changing from 








@ Tremendous coverage at little cost 


@ Used in America's greatest stores bi-pin to single-pin lampholders. No ballast 
change is required. The bulb itself is  suf- 
e Samples on request ficiently shortened so that the back-to-back 


dimension of the T-12 lampholders is. still 


ARKOW-LEWIS 705 ARCH STREET the standard 48 inches. 


A SSO CIATES & PHILADELPHIA 6 Store Modernization Exhibit 
ls Sent On Tour 


In a full-scale promotional effort designed 
to bring a maximum audience the advantages 











of acrylic plastic for store modernization and 
merchandising aids, Rohm & Haas Com- 
pany has sent on a nation-wide tour the 
exhibit that proved to a _ hit feature of 
the recent Store Modernization Show in 
New York City. The exhibit opened in 
Philadelphia on September 13, and will reach 
San Francisco, Los Angeles, Detroit, Cleve- 
land, St. Louis, Chicago, and Boston before 
Christmas, playing three-day stands in each 


NOW 
READY e 


The new Beau Monde 
“1° ° city 
Manikin Brochure = Called the “Plexiglas Store Show’, it 1s 
an enlarged edition of the New York ex 
hibit and includes applications not shown 
there because of space limitations. The ex- 
hibit takes the form of an actual shop, com- 
plete with a backlighted storefront and fea- 
turing signs, showcases, wall cabinets, light 
ing fixtures, partitions, displays, and other 
merchandising aids. Installation mockups 


yours for the asking. 
It illustrates the new 
line of high-fashion, 
Parisian-type mani- 
kins that display 
directors everywhere and models showing various store front 
are talking about. treatments that have been created with the 

company’s product have been added for the 


Write... call for your tout 


copy today. Purpose of the tour is_ two-fold: to ae 

quaint local fabricators with the sales pos 
sibilities of acrylic installations, by showing 
them examples of actual installations made 
in stores throughout the country during the 
past year, together with new developments 
from the Rohm & Haas design laboratory 


| i : and to provide a showroom to which fabri 


cators can bring their own potential cus 











on: ‘ ° . tomers. 
Accordingly, attendance on the first da) 
5 e Ko ay d bute | in each city is being limited to invited fabri 


cators. In addition to luncheon and the ex 
hibit’s presentation, Rohm & Haas 1s con 
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- LEADING STORES THROUGHOUT THE COUNTRY ARE BUYING FROM 


10n oi 

WON | 
sli 

strut 





CSCE 





— > 


a COMPLETE LINE OF 
adé ri 
same y: : f 
ell as 
6,000 DF. @ is 
cycle Od 
being Yd 
cus- 
laVINg 
-watt Originators of the well known 
“= 3-dimensional base metal snowflakes, 
ae Allied has added a line of bells*, 
those angels*, Xmas trees*, and fireplaces * 
in ae which comprise the most 
andle eye-compelling, sales-inviting displays 
roheli elo) (-Melsmiir-Mulela <1) 
ed in today... at prices surprisingly 
tures, inexpensive. Visit our showrooms 
irom and see for yourself! Write for our 
wer illustrated price folder. 
back 


am ALLIED DISPLAY MATERIALS, inc. - 


65 MADISON AVENUE -°’NEW YORK 16, N. Y. . corner 27TH sTREET 











LOS ANGELES, CALIF., 219 W. 7th STREET, HAAS BLDG. * Pats, Pealhinn 
igned 
tice icting a fabrication clinic, with members eens ee eer 
am its sales service staff on hand to answet 


Com »blems and to bring fabricators up to date 

r the n the latest techniques for handling OUR Ci ] f ( LINE 
a 3 risitmas 

oe \ttendance on the following two days 1s | . oR? 7 7 a i a IO DATE 
‘din nN. again by invitation. to fabricators’ IS NOH BEING PRESEN TED 
reach tomers. Invitations to these “public” 


wines are distributed by Rohm & Haas to | BY Ol R SALESMEN 


efore tabricators for distribution in turn to cus 

mers and prospective customers. Advance | AND 

blicity in retail trade journals in each | 

it is a cc - e Te Se a 7 : ai , — 
graphic area into which the show is being | IS CURREN TL) ON DISPLAY 


ioe nt is designed to supplement the direct 


‘leve- 


each 


hown , . ; “ys 
iil advertising of the exhibit. I 7 ~ , 
sean letails of the itinerary may be obtained IN OUR SHOW ROOM 
—r rom Rohm & Haas, Philadelphia 
te : a Write today for your copy of our new catalog. 
igh 
aes Fashion Show Uses Pees ; 
-kups Elaborate Setting We believe it to be the finest ner ie in our history. 
front Be sure to see it! 


r rom continent to continent and from 
h the i 
st to coast Nieman-Marcus, Dallas, as- 


r the bled the collections of suits, dresses, hats, | B O T A N I C A L 


els, furs and accessories from. great 


igners for presentation at the store’s | DECORATIVE SUPPLY COMPANY 


poe fth annual fall fashion show, held on 


» al 














er tember 5-6. || 31 SOUTH FRANKLIN STREET CHICAGO 6, ILL. 
ate! gainst an elaborate background of cham 
ane ne and bronze velvet drapery centered by 
are g, stvlized crest symbolizing the United 


tory % . - | 

es, France, Italy and England, the | EXQUISITE SMALL FLOWERS 
abri els descended steps of gold outlined | J Oo EB B E RS For Show Case and Interior Trims 
cus ' 


day Fees ( [ ( c y , ( ° ° ° ° = P : é ff ) bl 1 
2 eee a ene enutton | We: specialise: in Children’s: Mannequins | Tie"s; “Glsicy “seeen “Unseepamed. tenure 


santhemums onto a gold-covered runway ee 
: Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
| 56 W. 36TH ST. NEW YORE 18, N. Y. 


le ra 
nae television and newsreel cameras ground For particulars write 


abri the bulbs of fashion photographers | WINDOW MANNEQUIN, INC. 
gions . ears for the two days totaled 449 West 3 St. New York 1, N. Y. 
; ral thousands 
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Hollywood 
Snow 
In Colors 





Absolutely Flameproof! 


An absolutely flameproof, light and fluffy, 
plastic snow. Won't harm most delicate fab- 
Can be used over and over again. One 
Available in a 


rics. 
bushel covers 25 square feet. 
wide range of colors and in three grinds: 
(A) Regular—Mixture of Pebble, Fine and 
larger shapes; (B) Fine; (C) Pebble—Small 
Pebble Grind. Specify grind desired when 


ordering. 
COLORS 
No. PS- 04—Royal Blue 
No. PS- 06—Carnival (Mixed Colors) 
No. PS- 08—Emerald Green 
No. PS- 09—Grass Green 
No. PS-012—Pink 
No. PS-013—Cherry Red 
No. PS-015—Turquoise Blue 
No. PS-018—Chrome Yellow 
No. PS-017—White (Special Sizes) 


Regular Grind. 
Per Bushel 
Pebble Grind. 
Per Bushel 


$B 75 
$6 25 
Sot 6.7 


REGULAR GRIND SNOW WHITE 
HOLLYWOCD SNOW 


No. PS-4—Snow white, light and fluffy plas- 
tic. Blows and drifts like real snow. Each 
carton contains a bag of Sno-Sheen Mica which 


over Hollywood 


ean be lightly 
Snow so that it will glisten and reflect light. 
Packed one bushel in a carton, size 14% in. 


by Gross weight per 


carton, 4! $7 75 


sprinkled 


12% in. by 12% in. 
pounds. 


Per carton 


25 to 50 Cartons. Per earton $2.50 
50 or More Cartons. Per carton $2.25 


Garrison-Wagner Co. 


2018 Washington Avenue 
St. Louis 3, Missouri 
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Are Market Weeks 


Good Business? 


By JIM LOGAN 


(The author is a well-known display sales 
representative. The opinions expressed are 
his own and do not necessarily represent 
those of DISPLAY WORKLD.—Ed. ) 


ANY pro and con remarks have been 

made and printed regarding the past 

Display Market Week at Chicago and 
[ have just finished reading in Display 
World an article by W. L. Stensgaard which 
I found interesting, but with which I am not 
fully in agreement. This und other state- 
ments, it seems to me, have got away from 
the basic reason why the June convention 
has caused such a discussion. Let me state, 
first, that to have such a discussion is not an 
unhealthy sign in the industry and I do not 
believe one should get out of the display 
business for not believing that conventions 
as now held are good business. Free expres- 
sion of opinion is still an idea worth saving in 
this country. 

Unless I am entirely off the beam I be- 
lieve the basic reason for display manu- 
facturing and the selling of display products 
is to make a reasonable profit. Anything that 
lunders this certainly can not be called good 
business. I agree with Stensgaard that the 
display field needs more Ziegfelds, but Zieg- 
feld remember them made a 
profit, otherwise they would have closed as 
have numerous flops. The display industry 
has been putting on Zeigfeld shows, or con- 
or market weexs but with very 
poor box Smart showmen close a 
show quickly if it has no box office, but the 
display manufacturers, Eke Ol’ Man River, 
just keep rolling along year after year. I[ 
have attended display conventions and Mar- 
ket Weeks many the 
selling end of the business, and the only ones 
that were a financial success were a couple 
held during the war. In those days, display 
buy any thing available 


shows as I 


ventions 
office. 


for a good years on 


managers would 
and were glad to get it. 

I agree that almost every display manager, 
large or small, likes to go to a convention or 
Market Week. It is human nature to want to 
from it all — if a convention can 
from it all. It is a 


at ange, and a chance to 


— 


get 
he called getting 
trip, new 
meet new friends and greet old ones. They 
have a good time in general. 

But let us consider another hasic fact. How 
many can truthfully admit that they attend 
with the idea of purchasing their coming 
Christmas promotional needs? If they did 
have a plan or an idea about their coming 
Christmas, thev lose it quickly after touring 
the many exhibits. They become confused 
seeing so many different offerings, and in 
many cases leave the Market Week without 
buying anything. But often times they do 
purchase items that under different circum- 
stances they would never buy. Is this good 


away 
away 


scenery, 


business? The amount of orders booked and 
marked H. F. C. (“Hold For Confirmation’ — 
or actually “Hold For Cancellation”) would 
fill many wastepaper baskets. The condition 
is getting so common that many sales rep- 
resentatives think conventions are a_ waste 
of time, only their firms will not let them say 
so openly. I might add here that my views 
on this subject are my own, and do not nec- 
essarily represent the opinions of the firms 
I represent on the road. 

I further believe that no display manager 
regardless of how alert he may be, can at- 
tend all the numerous meetings of the Na- 
tional Retail Dry Goods Association, his 
own store group meetings, sectional display 
association meetings, visit the larger stores 
for ideas, and still have time to spare to buy 
his Christmas displays, both window and in- 
terior. Managers of large display depart- 
ments have admitted to me that they saw 
only about 25 per cent of the Chicago Mar- 
ket Week due to having to attend all these 
meetings. This isn’t fair to the display man- 
ager, nor is it fair to the manufacturer. The 
display manager doesn’t get around to see 
the manufacturer, who has gone to the 
trouble and expense perhaps of traveling 
half way across the country to show his 
items. The manufacturer and sales repre- 
sentatives stand around looking at each other 
down empty corridors. Thursday morning, if 
you do see a customer, he will ask only one 
question: “When will I see you in Green 
3ay?” or “When are you going to be back 
in Milwaukee ?” 

About this time packing cases start clut- 
tering up the halls and you shudder when 
you think of the fantastic sum it will cost to 
buy back your empty packing cases from the 
hotel porters. 

I am no condemning educational meetings 
because I believe the more the display mana- 
ger learns about handling his job, the better 
his department will be as a selling force in 
his store. I do not believe in taking a clock 
apart to see what makes it tick, but I do be- 
lieve in finding out why the display conven- 
tion clock hasn't been keeping good time 
financially for the exhibitors. 

I think it is time to look in at the works, 
so I have the following suggestions to offer 

1. Have a yearly meeting or clinic devot 
ing morning and afternoon sessions to an 
educational program for the advancement 0! 
display. An industry only advances as fast 
as does the people it serves. 

2. These meetings can be held in Chicago 
New York or any other city of interest to 
the display profession. 

3. Make these meetings interesting to 
small as well as large. store display people, 
by getting the best talent available in re- 
tailing. Actual demonstrations, taking in in- 
terior as well as window display. Speeches 
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y top management. Discussions relating to 
ie display profession and industry in 
eneral. Exchange of ideas between the dis- 
lay director and display manufacturer. 

4. An extensive entertainment program for 

ich evening properly arranged for the bene- 

t of all (not just a select group). 

5. The cost of this program could be pro 
ated among the manufacturers, each con- 

ibuting a sum based on the present expense 

ey incur in the making and shipping of 
imples, the renting of hotel space, etc. The 
total sum derived from such a set-up would 

each an astonishing figure and the array o! 
talent that could be hired would be prac- 

cally unlimited. 

6. Have no exhibits of any kind and all 
manufacturers’ showrooms be closed during 
the clinic. This is a big order, but it is the 
only fair way for out-of-town manufacturers. 

Many will think these ideas impractical, 
jut in recent weeks I have found many dis- 
play managers in favor of these suggestions, 
which I admit might be improved upon. 

Every display manufacturer today has 
a sales representative or jobber covering 
lifferent parts of the country and they make 
their regular trips regardless of how many 
Market Weeks are held during the year. The 
bulk of the display business is written by 
these men on the road, and at far less ex- 
pense than it takes to try and do business 
it a convention. 

I believe fewer than a dozen manufacturers 
would willingly show their lines at a Market 
Week, if it were not for the fact that they 
ire afraid their competitors will be there and 
they dare not lose face with their customers. 
I have no way of proving the above state- 
ment, but I have a feeling it is about true. 
Manufacturers continue to exhibit and the 
cost of their operation goes up, and with 
it up goes the cost of their product. Who in 
the long run pays for this needless expense 

f conventions in hotels? I think the answer 

-the stores the display managers represent 
it these affairs. Who, today, wants prices to 
ome down? The store which sends the dis- 
play manager to the convention. There is 
in old saying one could apply here: “You 
an’t have your cake and eat it, too.” 

Display conventions and Market Weeks, as 
they are now being held, are not good busi- 
ness. This is the basic fact, and it should be 
faced and a cure should be found. 

English Pin-Punch 
Introduced Here 

A chrome pin-punch designed to drive pins 
to any desired depth by means of hand pres- 

ire has been imported from England by 

‘liss Display Corporation, 460 West 34th 
treet, New York City, and is being marketed 

re. Small in size, the device has many uses 

a display department. 
sreenficld's Appoints 
Howard Buck 

Howard Buck has been named display 

inager of Greenfield’s, St. Luuis specialty 
tore, whose display had formerly been han 

led by Svl Reiser Associates. Prior to 
ining Greenfield's, Buck was with Myers 

rothers, Springfield, Ill., for the past 17 

ears. At Greenfield’s, Leonard M. Stieren 

is been promoted to the position of first 
sistant 
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SETS THE STAGE 
For SALES 


mal, 


THE MODERN WOOD WITH SCULPTURED BEAUTY 








PLYTEX helps you STOP the eye. . . and 
START the Sales! This beautiful new sculptured 
plywood gives your displays the freedom never 


before possible with even the rarest of woods! 


* 


PLYTEX is versatile. The large 4' x 8’ panels 
are equally attractive for walls, backgrounds, 
islands, counters or windows, and can be fin- 


ished naturally or stained, painted or lacquered. 


* 


PLYTEX is inexpensive. For all its beauty, 
PLYTEX costs only a few cents more per foot 


than regular 1%" plywoods. 


* 


Send for FREE sample of Plytex TODAY. 
See for yourself the unique beauty of 


this unusual wood. Write to 


National Distributors 
AETNA PLYWOOD & VENEER CO. 
1731 Elston Ave., Chicago 22, Ill. 


DAVIS PLYWOOD CORP. 
12555 Berea Rd., Cleveland 11, Ohio 























MANNEQUIN 
BENCHES 


that will add beauty to your new 
fashion displays. Four beautiful 
styles to choose, all priced right. 


No. 210 AB, upper left $12.75 


No. 209 FB, upper right 18.75 
No. 208 SB, lower left 22.50 
No. 211 RB, lower right 18.75 


JOBBERS INQUIRIES INVITED 


NINA DISPLAYS 


570 Grand Sireet, New York City 2 


























CAPI 


BROOKLYN 





Flufftex 


nated to paper ar 


Maribo 


50” x 25’ rolls 


0 x Zo 


colors. 
Hi-Pile 

50” x 25’ roll 
piled paper. Al 


Sparkle-Cl 


50” wide 
lic piled cloth 


50” x 25’ rolls 


best. 


Jewel Clot 


Large flaked tin 
Foil 
10” heavy 


Xmas co 


WO” x 24’ rolls 


toned paper. 


Ream or 50 x 
embossed 


cost. 


Cellukraft, 


Sparklestrands. 





leatherette 
Fall and Xmas colors 


Metal-Kraft 


Metallic yarn covered stake vining. 


Feather Twirl 


\ base metal foil feather vining. 


(Write for Catalogue) 


TAL 


ia;  ¥ 


Foam rubber 
id cloth. 


at last. Gay co 


s—Simulated 


l colors. 


oth 


MERCHANDISING CO. 


Manufacturers 
363-365 THATFORD AVE. 


lami- 


All colors. 


lored 


Feathers laminated to paper. Xmas 


grass 


A non tarnishing metal- 


Gold, Silver, Multi- 


Snow Paper 


Snow 


h 


paper 


Tinsel coy ered cloth. 


Giant Spanglette 


sel cloth. 


weight, embossed 


lors. 


Holiday Paper 


A distinctive 


Pattern No. 203 


25’ rolls. A 1 


Cello-Ribbon. 


at its 


two- 


wavy 


low 


etc. 








DISPLAY WORLD 


















NEW YORK DRIVES 
FOR BUSINESS 
{Continued from page 323) 
used by Display Director Gene Moore in the 
Bonwit Teller 
in such a manner as to focus unswerving at- 
collection of 
tweeds, velvet, jersey and wool of un- 
Natural 
the wooden construction, the design ot 
held leather 
laces design of the units varied in each 
of the the 
heavily covered with wood chips. 


windows, these props handled 


tention on the fashions in tat 
recta, 
usual 


made 


texture. lumber in S@-inch 


which was together by brown 


Phe 


elght windows and floors were 


Four white hats were shown by Display 
Director Sidney Ring in the corner window 
at Saks-Fiith Avenue against a warm cocoa 
colored felt) covering of hbackwall slanted 
toward the windgw front, much like a root 


side The 


were 


four bases on which the millinery 


placed were constructed and set 


neads 


Above, by John R. Foley, R. H. Macy & Co. 


... Below, by Winston Jones, Franklin Simon— 


’ 
y 
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i 

\ 

into the slanted plane like dormer windows | 

in a slanted roof. The display placard read ; 

“Headed Exclusively for S. F. A. . Otto 
Lucas’ superb fall millinery.” Only one jewel 
for accent—the three-strand pearl necklace 

with the wide brimmed fur hat. | 


Also at Saks was presented “The young 


way of dressing tor college and career.’ 


Svmbols of these alternate choices were cut 
out of brightly colored papers and appliqued 
to a white square meshed screen. “For Col 
also spelled out in the paper on the left 
the 
records, and girls in lolling poses but ac 
companied by text books, while in the right 


lege”, 


screen, symbols consisted of victrola 


panel appeared cutouts of lamp and chair, a 
holt of drapery fabric and a framed drawing 
The girl standing near green luggage wore 
with a skirt 
chartreuse blouse with gray cashmere sweat 


a bright red jacket gray and 


ers shown as a possible variation of the en 


semble 


Lively, amusing and dramatic were. the 


a 
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idows installed by Display Director Gene 
sore when the mesasge read “Bonwit has 
College Clothes with a direct new 


sonality” and showed a cross-section of 


npus needs with a collection of miniature 
nnequins posed in fashions and attitudes 
the flapper area. 
ruxedo Junction” read the title attached 
the museum case in the accompanying 
istration, the case painted black and the 
little figures left pure white. The long 
t soed evening dress of fuchsia colored net 
wid taffeta couldn't possibly have reached 
knees and her escort in characteristic 
tom of the Roaring 20s carried his flask 
prominently on his hip 
Nonsense in the other of the eight cases 
lepicted “Speakeasy—Underground Move 


nt 1920”... “Plunk-Plunk and the Sut- 
fering Sex”... “Yellow Slicker—The Cat's 
Meow”. Slate blue walls as background 


harply set off the warm tones of the fea 
tured skirts. 


\ foretaste of fall woolens was given at 
\ltman’s under the heading “Color scope 
classics ... a correlated wardrobe for cam- 
pus, city or country,” this lettered on a 
grainy piece of wood. Fall being the hunting 
season not only for clothes but game, each 
of the six displays had a mounted head ot an 
animal—in this instance a handsome ram 
with curled horns. The ram’s head was 
fastened to a wooden beam which was car- 
ried at an angle through a lattice of narrow 
slats held together by wooden balls. Yards of 
black, red and white woolen material were 
lraped through the lattice unit which was 
set before a blue wall. One girl wore a moss 
green velveteen suit, the other a tweed jacket 
and skirt in rust and henna with yellow ac- 


cessories 


\merican plaids Quaker, ranger, lum 
verjack, pueblo, paddock and bonanza 


re described: “American folkways cap- 


din American Regional Plaids, tagged at 
ittle prices for little Folk”. In three of the 
R. H. Macy Broadway windows Display Di 
ector John R. Foley used a brightly painted 
map of the United States in part composed 
l-inch plywood plaques on which 
vered wagons were projected, the wagon 
iver of course in the identical plaids of the 
sses displayed. Detailed attention had 
n given to the harness on the galloping 
rses, which were also cut out of wood and 
implements on the wagon sides wert 
arately cut out and applied 


‘cal atmosphere was created by Display 
ector Winston Jones in a Franklin Simon 
low when the card copy read “We tak 
cue from the North Pole in Northcool 
m Tropicals”. The heads of the three 
ires were cut from snow blocks and their 
ulated features made with lumps of coal 
h gave them a very droll expression. 
w blocks and icicles framed the setting 
made a base for the barber pole hung 
the sign “North Pole . .. Northcool” 
frosted pink and white barber pole also 
gested that these North Pole inhabitants, 
n warmer climes, could have proceeded as 
is the lather stage. The backwall was a 
dark green and the display as a whole 
s outstandingly refreshing during the pro- 
ted heat wave which New York suffered 
s summer, 
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Imported Italian Preserved Holly — green painted, 
dotted with bunches of Red Holly Berries. 
(packed one to a corrugated box) 
15" overall $1.00 ea. 26" overall $3.50 ea. 
18" overall 1.50 ea. 32" overall 5.50 ea. 
20" overall 2.00 ea. 36" overall 7.50 ea. 
JOS. G. NEIDINGER CO. 
4713-37 DARRAH STREET PHILADELPHIA 24, PA. 














Versatile 
Durable 
PLASTIC 
DISPLAY 
EASEL 


7h WEASEL Saset 


Tough — flexible — transparent! 
Junior (55¢ doz.) holds cards to 
4 in. high; Senior ($2.55 doz.) to 
14 in. high. 


[Oss 





440 SANSOME ST. 


PLASTIC 
PRICE TICKETS 


Washable, durable 
all-plastic tags in | 
or 2 colors, assorted 
sizes, shapes. Non- 
inflammable, printing 
won't scratch off, al- 
ways sparkling. As low 
as 2c each! 


PLASTIC 
GARMENT 
RACK 
DIVIDERS 


Divide racks alphabetically, by 
size, or by delivery days! Dur- 
able, printing won't scratch off. 
Priced as low as 5c ea. in quan- 
tity! 


Write today for name of your nearest wholesaler! 


PLASTIC FABRICATORS COMPANY 


Printers, Laminators, Fabricators of Sheet Plastic Materials 
SAN FRANCISCO 11, CALIFORNIA 
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Don't Get Into A 


“COLOR RUT” 


Explore the world of show card colors! 


There are greens ... and GREENS; there 
are yellows ... and YELLOWS; there are 
whites and WHITES; and so on 
through the entire range of colors. 


Show card artists will find it worth while 
to get to know all of the "colors within 
colors’. A better knowledge of all colors 
will give your work individuality. Get 
acquointed with ACE SHOW CARD 
COLORS. Every Ace Color has character. 
Try these wonder- 
ful colors next time 
you buy. 








Ask your dealer or 
write us TODAY 
for a Color Card. 











PRESCOTT PAINT CO. 


50 CHURCH STREET, NEW YORK 7, N.Y. 


for the 


new look... .. 
display WIGS 


Mere fucoly 


manufacturers of 


arranjays wigs 
34 West 20 Street 
New York, New York 
CHelseo 3-83.40 
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CHICAGO PREVIEWS 
ADVANCE FASHIONS 


[Continued from page 39] 


bleached Chinese carvings set in black lac- 
quer; banquettes covered with green and 
chartreuse prints, and gay chandeliers of 
metal painted green and magenta. Children’s 
tops are motifs used for wall decoration. 

A combination of daylight and artificial 
lighting 1s installed throughout the store to 
achieve clear, shadowless illumination. 

Vaughn Fletcher, formerly with Mandel 
Brothers, is in charge of display. 

A study in coordination 
seven interesting at 
Lytton & Co. For the promotion G. C. 
Bowen, display manager, fall coats 
with white fox collars, the coat color being 
in each window. An irregularly 
shaped panel was angled at one side and 
covered with white floral wallpaper, its 
background color — a shade lighter than 
the coat featured — being repeated on the 
backwall and a blurb of wallboard covered 
with felt on the floor. From a telephone on 
the side panel wires were strung across the 
background to connect with a_ telephone 
pole, set at an eye-catching angle, that be- 
came a merchandiser for accessories. Tele- 
phone equipment white to 
pick up the center splash of white fur and 
substantiated the message “Advance selling 
Townley winter coats” flashed by the copy. 

The classicism with a fall 
silhouette was translated by Clement Brad- 
director at Carson Pirie Scott 
& Co., in a double exposure. The window 
divided into two scenes by an open 
louvred door disclosing a glamorous tweed 


produced 
Henry C. 


color 
windows 


chose 


changed 


was lacquered 


of tweeds 
ley, display 
was 
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coat against a background of Williamsburg 
green. In the foreground a classic tweed 
was modeled against neutral gray wall 

By flooding the forward scene with amber 
lighting and keeping the scene beyond hig! 

lighted with green, the playing of one color 
against another accomplished an illusion of 
great depth and gave the neutral textures 
an ingredient of good taste. 

With pennants flying Marshall Field & 
Co. launched its College Shop with back to 
and fads for a fall cruise 
“S. S. Campus Queen.” <A 
full scale stern, deck-house, funnels, and 
hatch were reproduced in the sixth floor 
area, constructed as a modern steamship, 
as pictured. Bright yellow, red, blue and 
white pennants set the color scheme. Fun- 
nels of the ship were black with red, and 
yellow with blue stripes. Seats and backs 
of deck chairs were blue or yellow and all 
deck railings were blue. 

Twenty-five girls from colleges located in 
various parts of the country were in com- 
mand of the ship. They were thoroughly 
versed to help co-eds set a fashion-wise 
course for school activities in any section 
of the country. 

In keeping with the theme of a luxury 
liner the counsellors on board the “S. S. 
Campus Queen” wore natty dark sailorette 
uniforms of navy blue wool with red _ bind- 
ing around a sailor collar and a matching 
red bow. The opening of the shop was 
announced by five windows that repeated 
the steamship theme and decor. College 
jargon was interposed with a salty vernacu- 
lar in the copy addressed to “All college 
mates, here’s your campus gear.” Spot- 
lighting the featured campus merchandise, 


school fashions 


under the theme 





—''Please, madame! Must it 


be that one particular can?— 
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nsbury py continued “heave-ho .. . the con- 

tweed vertible dress,” “ahoy-there . . . tweeds 

wall plus leather,” “stand-by . . . navy with R y/ 

amber signal red,” “hold-fast . . . camel tones ep ace 
high- with gray,” and “avast there . .. jersey 

color separates.” Displays were by John Moss, Your Old Faded Wigs with 
ion of rector of design. 


xtures Not pictured are the following: BRUNO'S 


\ bank of four windows at Chas. A. 
tevens & Co. was used for a special coat 


ack to yomotion of Forstmann’s woolens. In w 
cruise keeping the props unobtrusive, display di- 

1” A ' ; sa 
ia -ector Arthur Gault drew attention to the 


eld W 


7 SD f 


» and workmanship and fine quality of the mer- 
floor chandise. In each setting a front and rear 
nship, view of two models was positioned as one 


i 


leaves cut from plywood and a modern ab- 
, and straction of a feminine torso draped with 


backs dress weight woolen after the manner in e 
id all which an impressionist might express his ¢d 
interpretation of a woman. The scenes were 


ed in flooded with amber and magenta lighting 
com- that picked up the brilliance of copper paper NO MEASURING NECESSARY 


>and ‘omposition by a wall decoration of fall y 
Fun- ee annequin 


ughly | “OVvere 2 . . ° ° ° 
po that covered the floor. A special base makes our wigs fit snugly and securely on the skull. This quality wig at budget 
oe Complete with sound effects that caused prices comes in any style or color desired. 

CTIC 


traffic to stop, look, and listen, Lane Bryant, 
Inc. presented an early showing of fur 





Ss ¢ coats with the technique of a Hollywood 
yrette producer. The background of the solo dis- 
bind- play was a photo-mural of a snowy scene 
vicina yn Chicago's Michigan avenue before which 
as coats were modeled with flocked white pine 
Bien trees to lure shoppers into preparing for 
‘lems winter while the sun shines. A recording of ree 
et sound effects mimicked the blustery winds yle No. 1001 Style No. 1002 Style No. 1003 
Hens of a raging blizzard, periodically interrupted 
Spot: by a mysterious voice that kept repeating, 
a ‘Baby, it’s Cold Outside.” The display was 


installed by Arthur Poirier, display man- 
ger. 


Simplicity was the keynote of a series of 
ur windows developed by Reed Schlade- 
in, display manager, The Fair, featuring 
black dresses “For the woman of distinc- 





‘ 





tion.” A stepped up dias displayed the Style No. 1004 Style No. 1005 Style No. 1008 
models Setore an open-work metal screen. Order Now for the Fall Season 

ind small tables were utilized for a showing 

f millinery and a seated mannequin. All ASK FOR OUR STYLE CHART 

props were painted flat black and the floors Available at leading jobbers, or order direct 


were covered with black cork. Blue-green 


backwalls were washed with clear lighting, 
supplying an exhilarating relief for the so- 4 ER ZBERG- ROBBI NS | NC. 
histicated settings. ° 

457 W. BROADWAY NEW YORK CITY 12 
SPECIALISTS IN MANNEQUIN WIGS AND REPAIRS 





Banks Takes Over 
At Beno Company 


Following his resignation as first assistant 

Emery-Bird-Thayer Company, Kansas 
itv, Leo Banks has joined the John Beno 
mpany, Council Bluffs, Iowa, as display 








Wy 


Rate WSS , NATURAL 
ae Christmas Greens 


inager. He was with Emery-Bird-Thayer ae PZ: e 
tora ZZ: 
- the past three years. lg EG 7 yeh . Attractive, Inexpensive 






Comes in 100 foot rolls. 
Me Heavy, graceful festooning for the exterior and interior of your store. 
Evergreen Roping decorations are suitable for streets, stores, public 
and a berry 
ASALM ROPING is bushy and well rounded. 








We invite DISPLAY WORLD 
readers to make frequent use of the 


: s 10” to 12” pone per 168 feet.......... eer 
Service Bureau for information on 14” ot 16 diameter, per 100 feet........... ; 1125.95 
resources for all types of display ma- Heavier grade, superior quality, per 109 feet.. ere 
terial and equipment from air brushes BALSAM aman ™ panes — ? m eae each, $2.95 


to zebras (stuffed), or for general | All Prices F.O.B. La Crosse or North Woods 
consu ti i ] : BALSAM WREATHS AND STARS MADE TO ORDER 
Itation on display problems. No Don’t Delay — Place Your Order AT ON7F' 


| penton ute 
a is made for this service, of NaF SEMSCH DISPLAY SERVICE 


AIG? 
*e SPE 628 SO. 3rd STREET SILAS B. NELSON, Prop. uA CROSSE, WISC. 
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Here are some 
REAL Christmas Values! 


NEW, ALL-METAL BELL. . 
All aluminum for the price of 
poper mache! 18” in diam- 
eter... lasts year after year, 
indoors or out. Beautifully 
finished in radiant red, blue, 
or green metollic colors. 
Price, eo. $7.75 Per doz. 
ea. $7.10 


STYLEPLASTIC TREE... 
Gracefully spiralled ... beav- 
tifully painted in pine green, 
and flecked with snowy white. 
Standing 12 high, it's a 
plastic-wonder for hi-style 
appearance and ruggedness. 
Price, eo. $4.75 Per doz. 
ea. $4.45 


ARTISTIC ICICLES 


Biggest display valve this season! Light-catching, eye- 
coatching...an 18 length of softly spiraling plastic 
beauty. They hang anywhere, and make windows ond 
showcases sparkle. Soft, blending red and green tones 
In dozen lots, only. Price, per doz. $2.75 Per gross 
$30.60 


CANDLE UNIT WITH DEER... 
Really distinctive with electric 
condie and velvet-flocked 
deer. On counters, in win- 
dows . all over the store, 
this unit grabs attention as a 
most attractive ond unusual 
display piece. 18° high with 
deer and Styleplastic base. 
Price, ea. $6.60 Per doz. 
ec. $6.05. Deer alone $1.70 
Condle alone $4.95 


Prompt attention to early orders. * DEALER'S INQUIRIES INVITED 


Krown Rragl DISPLAY MFRS. 


808'2 MADISON AVE. TOLEDO, OHIO 
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"Display Day" At Ad Club 
Emphasizes Medium 


“Display Day” was observed recently by 
the Long Beach, Calif., Advertising and 
Sales Club, with a large crowd present at 
the meeting to learn more about the part 
played by display in retailing. 

Speaker of 
formerly 


Was 


Maley, 
Broad- 


the day Aubrey 
display director for The 
Way Hollywood, Hollywood, and vice-presi- 
dent of the International Association of 
Display; Maley now is sales 
Nardini Studio, Hollywood. During his re- 
marks he took occasion to commend DIS- 
PLAY WORLD for its service to this field. 

Maley was introduced by Ken McCafferty, 
president of the club, a former display di 


manager for 


rector and now advertising manager for 
Sears, Roebuck & Co., Long Beach; Me- 
Cafferty is pictured at the left above. At 


the right, facing Maley, is Fred Buckler, 
held representative tor Sears 
Phe event provided these three with an 


opportunity to renew an old triendship, as 
McCafferty and Maley knew each other when 
the former was president of the Long Beach 


Display Club and Malev was an officer ot 


t IAD: Buckler started his career undet 
Malev’'s guidance when the latter was with 
Phe Broadwav-Hollvwood 


Gardner Names Frederick 


To Succeed Roth 


Gardnet Pittsburgh, 
appointment of Ralph <A 
Retail Stores Divi 

Roth, veteran ot 


\ugust 5. 


Displavs Company, 
WMNouNCces thre 
is head of the 

] 


succeeds 


lerederick 
S101 be 
thr display field, 


Karl 
who died 
Displays six 
Industrial 
vears with the sales 


lrederick joined Gardnet 


months ago as a salesman in the 


Division He was six 


promotion, merchandising and display. de 


partments of Firestone Tire and Rubber 


Company, Akron. Prior to this he was 13 
vears with Sears Roebuck & Co., working 
from the main office in Chicago on sales 
promotion, merchandising and = store plan 


ning 


Merrill Recovering 
From Operation 

Charlie Merrill, director for § 
Kann Sons Company, Washington, recently 
underwent an emergency operation for ap 
pendicitis but has returned to his 
regular duties at the store. 


display 


now 


Rivers Resigns 
From Worsinger 

Kathleen Rivers has resigned her positior 
with Worsinger Window Service, 110 West 
40th street, New York City, after 11 years 


with the firm. Her plans are unknown. 





—This clever display was worked up by Alfred 
Shirts, of New York City, together with Kaiser- 
Frazer, and used here by Dan Kaplan, Roth 


schild's, Kansas City. Colors were canary 
lime, and jungle green. Each colored shirt 
had its own matching car. The background 
gives the impression of a highway, with a large 
traffic light in the foreground. Grass covers 


the floor— 
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GIVE RETAILERS HELP 


[Continued from page 58] 


then he could with another. In other words, 


what he wants is opportunity better to serve 
customers. To give him what he wants 
why not back up the wanted product with 
plans to help exploit fully its sales oppor- 
tuvities at the lowest possible expense? 
he wants and needs of retailers vary as 
relate to different products and may in- 
clude such service as store planning to pro- 
vide more efficient selling facilities ; 
chandise arrangements to simplify 
promotional displays and advertising to ex- 
and so on. In any 
coordinated to 


mer- 
selling; 


ploit traffic possibilities ; 
event he wants all services 
work together. 

In planning a program for a retailer, dis- 
play the name of the manufacturer on the 

what it will contribute to 

through indentifying the point where 
the merchandise may be purchased. Retailers 
do not want gadgets which are designed pri- 
marily to post a manufacturer’s name before 
more people as a part of a national advertis- 


store 


basis. ot 


1 
SdlCs, 


ing program, unless it will mean something 

to them in direct sales. A retailer unit would 

fit into his plan of doing business ... a 

unit that would stock and display proper as- 

sortments keyed to local sales possibilities 

a unit that would sell more merchandise 

but occupy less space ...a unit that would 
make it easier for sales people to sell the 
item and easier for customers to buy it... 
a unit that would facilitate stockkeeping and 
help the retailer know where he stood at all 
times ...a unit that would do both a mer- 
chandising and promotion job, also tell the 
story about the merchandise, making it un- 
necessary to leave the display to complete 
the sale, etc. 

Yes, the retailer needs more interior dis- 
helps keyed to the retail viewpoint, but 
not have time to design them himself. 

When the right items are properly presented 

to him, however, he will be quick to recogize 

that they are on the right track. 
In presenting the program to the retailer: 
Don't put too much emphasis on selling the 
value of display. To do this would be to un- 
lerestimate the retailer's intelligence. Prac 
every 

lay. This is indicated by the fact that 

his store has show windows and displays of 
me kind throughout the entire selling area, 

and in the case of large stores by the fact 


tically retailer realizes the value of 


that they employ capable display directors 
to help them capitalize on all opportunities 
through the intelligent handling of 

Instead of selling the value 


handising. 
isplay show the retailer how vour parti 


visual 


r display program will help him to speed 
ales at less expense per transaction. 
mt get attempting to quote 
> and figures concerning the cost of win- 
circulation to a retailer. The 
ler is not in display 
. and therefore he is not interested in 


involved 


display 
business to. sell 
oting his window space to advertisers 
e basis of traffic circulation figures. He 
idered traffic figures when establishing 
store location. To a certain extent the 
he pays is based on traffic exposed to 
windows. How he exploits these traffic 
irtunities depends largely on what he 
with his displays. Whatever the traffic 
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WREATHS — Princess Pine, Italian Holly and Ruscus Enameled Green, 
Metallic Colors, Flocked Pastel Shades, Dyed Green with Red Berries or Red 
Cones. 


SPRAYS — Fraser Fir, Pine, Ruscus, Italian Holly — Metallic Colors, 
y 


Flocked Pastel Shades — Flameproofed. 


FESTOONING — Princess Pine, Dyed Green, Flocked or Metallic 


Colors. 
Fraser Fir and Laurel. 


Natural Evergreen — White Pine, Laurel and White Pine mixed, 


Silver and Green Enameled Laurel Roping 


Aluminum Foil — Silver, Silver/Red, Silver/Green, Spiralock Foil. Inside and 


Outside Weights. 


TREES — Flameproofed — Natural Fraser Fir, Pine. 


Princess Pine, 


Italian Holly and Ruscus — Flocked Pastel Shades, Metallic Colors. 


CONES— Large, Medium, Small—Metallic Colors, Gold, Silver, Flocked 


Pastel Shades, Enameled and Tipped. 


ATTENTION JOBBERS: Contact us at once for complete information. 


Photos available. 


Phone—Wire or Write. 


CROWN MFG. CO. 


BOX 511, HICKORY, N. C. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
& 
$3.00 Per Column Inch — CASH WITH ORDER 





REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 


2902 W. 76th St Los Angeles 43. Calif. 














COSTUMES of YESTERDAY 


Rent from 


KATHERINE BURR FLEMING 


76 Rogers St. Branford, Conn. 
Phone: New Haven 8-1836 


Write for circular of photos. 











« « When Writing Advertisers Please Mention DISPLAY WORLD » » 
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DISPLAY WORLD 


Multiply your sales 
by using Multi-Fit Wigs, 
which give you display 

variety at economical cost. 
We have originated and 
have perfected this type of 
mannequin wig to produce 
a custom made appearance. 
No size specifications 
needed! Multi-Fit Wigs fit 
snugly and securely and 
have the lifelike quality 
that attracts sales. 


Our hair style charts are 
available . . . or we can copy 
styles for you from illustrations or 


clippings submitted. 


MULTI-FIT WIG Co, 


35 WEST 36th STREET @ 


NEW YORK, N. Y. 





FOR REALISTIC 


DISPLAYS 


CORP. 
HAMBURG, N. Y. 





count, large or small, he has no alternative 
but to live with it as he can not shift win- 
lows about the town to take advantage of 
better locations. He can, however, take steps 
to increase daily traffic. This can be accom- 
plished through advertising to bring more 
people into the range of the displays and by 
building a reputation with displays to cause 
more people to seek out his windows when 
shopping. 

The retailer doesn't mind donating his 
valuable window space providing the display 
to be installed is aimed at helping him to in- 
crease his store traffic and sales. Rather than 
to get involved attempting to quote circula- 
tion figures, which are of little interest to 
the retailer, show him how your displays 
lean more to direct selling, thereby increas- 
ing his sales. Keep in mind that the retailer 
wants to make the most of the traffic ex- 
posed to each display space by featuring the 
right merchandise, at the right time with the 
right display. For a retailer to neglect the 
proper merchandising of a display space, 
already paid for in terms of expense, would 
be like paving for advertising space in a 
newspaper and then allowing it to run blank. 

Don't quote sales increases caused by your 
displays without showing what they really 
mean to the retailer. It 1s obvious that a 
more prominent or larger display will in- 
crease sales, and it will bring to light sales 
possibilities which may not have been fully 
exploited previously. The retailer wants all 
sales increases possible on a item, but not at 
the sacrifice of greater sales which could be 
secured from other merchandise. There is no 


question but what the sale of buggy whips, 
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for example, could be increased many times 
by devoting the entire store front to this 
merchandise, but unless the situation was 
unusual this increase would not offset the 
loss from the sale of the items which would 
have normally received these important dis- 
play spaces. 

A more convincing presentation of facts 
of interest to the retailer would be to show 
a comparison of figures with a sales increase 
for the space occupied with your display. 
Show that displays of your merchandise give 
a higher return per square foot, and that 
they more than justify the value of the space 
occupied. 

To summarize “give retailers the help they 
want and need”. Increase your sales to and 
through retail stores by helping your dealers 
to create a larger “open-to-buy” for your 
products. 

Place more emphasis on selling oppor- 
tunity through proper merchandising and 
then help the retailer fully to exploit this 
opportunity through proper dealer services. 

The effective job of increasing marketing 
efficiency is going to be accomplished 
through teamwork between manufacturer 
and retailer, so as to achieve greater volume 
and more efficiency for all selling factors. 
When plans are laid to give the retailer 
what he wants and needs, based on an un- 
selfish study of market possibilities, then a 
real forward step will be made toward 
smoothing out our system of distribution, 





Freedoms Foundation 
Asks Display Aid 

The assistance of displaymen in retail 
stores in securing publicity for the “Ameri- 
can Way of Life’ campaign being staged 
by Freedoms Foundation is requested by 
the latter organization. 3acked by such 
men as former president Herbert Hoover, 
Harold Stassen, Charles Seymour, presi- 
dent of Yale university, and others of simi- 
lar repute, Freedoms Foundation is spon- 
soring a cash and medal awards program 
for the American citizens who do the most 
outstanding job each year of bringing about 
a better understanding of the American way 
of life. 

A total of 144 cash awards, 100 honor 
medals, and 500 certificates of merit will 
be awarded. There will be $5.000 awarded 
in each of various classifications, some of 
which are listed below. Awards will be 
made in the general classifications on 
November 21. Entry of original material 
developed or written after October 1, 1947, 
may be submitted. Thus the first awards 
will cover a two-year period. [Entries post- 
marked before October 1, 1949, will be in- 
cluded in this year’s judging. 
include the ten best 
cartoons, ten best advertising campaigns 
(presumably including display), ten best 
articles in company employe publications, etc. 

Complete details can be secured, together 
with entry blanks, from Freedoms Founda- 
tion, Inc., Valley Forge, Pa. 


Categories single 





Interior Display Manager 
Leaves Mandel Brothers 

The resignation of Eleanor M. Austin as 
interior display manager for Mandel Bro 
thers, Chicago, has been announced. No su 
cessor has been named at this time. Miss 
Austin is retiring from the display field. 





a 
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Kind Outdoors Appeal Made 
to this By Hill & Hill Display 
m was Sailing at its best” is the conversation- 
set the starting theme of National Distillers point- N Oo W 
would of-sale display campaign for Hill & Hill 
nt dis- whiskey. Subject is the record-breaking 
speed made in the 1931 Bermuda yacht READY ca 
f facts race, in which the winner spanned the 628 
» show miles from New London, Conn., to St. 
crease David's Head, Bermuda, in 71 hours, 35 The new Beau Monde 
isplay, minutes and 43 seconds. pe : 
se give Principal element in the colorful window Manikin Brochure is 
d that and store display campaign is a superb yours for the asking. 
: space three-plane center piece with the Hill & ; 
Hill “house flag” above the circular marine It illustrates the new 
Ip the background, the yacht cockpit close-up and : : : 
“< a the rope encircled blurb, “Sailing at its line of high-fashion, 
lealers best”, pi the Hill & Hill bottle beside a Parisian-type mani- 
highball. . e 
re National Distillers is a staunch advocate kins that display 
oppor- of point-of-sale display promotion, and directors everywhere 
g and members of the sales force of the corpora- iki b 
it this tion’s many units serve constantly as “in- are talking about. 
ices. quiring reporters” in checking dealers on Write... call for your 
keting consumer interest in the different display d 
Bt laa campaigns. — copy today. 
cine Hill & Hill men, for example, reported 
leaned that last summer's window display was 
nities also an effective conversation-starter be- 
stellen tween customer and dealer. It was a re- 
a eae production of a prize-winning blue marlin , 
an with flocked scales that caught and reflected : | | | 
comuidl the light. oan 4 
saat Che current yachting campaign is expected . : 
' to be correspondingly successful in stimu- . U 
lating consumer interest in Hill & Hill. ore Tr. . 
The campaign was designed and _ litho- 
graphed in full color for National Distillers 
retail Products Corporation, New York City, by 
\meri- Einson-Freeman Company, Long Island 
staged City, N. Y. 
ed by Also by Einson-Freeman is a series of CRESCENT 
such displays for Armstrong Cork Company, : 
cover, Lancaster, Pa., featuring the theme of Que 
pore “low-cost flooring with a luxury look”. BOARDS =— “a 
simi- The new display measures 26 by 40 inches. it] 
Spon- It is in two planes and shows a section of a 
ogram Armstrong asphalt tiled flooring, with a ) 
/ most life-size hand holding a square of asphalt 
about tile above the untiled portion of a floor. 
a oy A point of interest in the execution of the 
colorful lithographed cardboard display is 
honor that the artwork was a large size section 
twill wooden flooring covered with actual 
arded \rmstrong tile and tiling cement as it CRESCENT 
wee of appears in the finished display. This “art” 
ill be was shipped direct from Armstrong’s plant 
is oO to the plant of the lithographer, and Einson- DISPLAY BLA N KS 
iterial Freeman's only additions to the original art 
1947, were the hand with the square of tile and 
— lettering and background for the logotype Eight Colors with Clay Coated Surface. 
sae which appears on a separate plane at the , —_ 
ye in- fo a Gialen, ' , Three Colors with Melton Finish Surface. 
_ lecssutitinen Manatees For Department Store Cards and Special 
nail For December Show Promotions. Use your favorite medium, 
s. etc. irty-eight applications for exhibit space eS 
sether at the December Market Week of the Na. por brush, sal printing. 
unda- tonal Association of Display Industries had 
b received shortly after the first week of Sold by leading distributors everywhere 
September, according to John Bowman, Jr.. 
iging director ys) the organization. / @ Prockuck of 
I 1 elsewhere in this issue, the annual CHICAGO CARDBOARD COMPANY 
= event will be held in New York City. 666 WASHINGTON BLVD. CHICAGO 6. ILLINOIS 
sro Chis early response,” states Bowman, “in- 
ae liiates that the 1949 Market Week will be 
Mis €\n larger than that of last year; we expect 
eld. to iave from 100 to 105 exhibitors.” 
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“ANIMATED” SANTA 


Low Cost 
| 
| 
| 





Just hook up your rocker, our Santa does 
the rest. 


Smiling, life-sized, Santa moves naturally 
with the Rocker. 


Santa only, $50.00 
SATISFACTION GUARANTEED 


Lebciht 


412 Bay Bldg. 
Seattle 1, Wash, 

















No. 1330 PLYTEX CABINET — 


Functional wood cabinet containing three large 
display shelves . decorative baroque doors, 
top and base of unusual redwood plytex 

finished in white lacquer with striking fuchsia 
rub 


foliage and ornaments not included 


ideal for Christmas and January White 
Sales... size; 66" « G3" x 19”. 
Each .. . $49.50 





DOERR Baar “Tan 


PORTSMOUTH, OHIO 
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My copies of DISPLAY WORLD are 

uch used, as I find them very interesting 

Mrs. Edward Newell, The Newell Party 
( t Shop, Galion, Ohio 

Phe tellows in my office particularly en 
wed the cartoon on page 90 of the August 
issue of DISPLAY WORLD on the “Simpl 
lite of a Displayman”. If reprints of the 
cartoon a available we would certainly 
ppreciate having a few I. M. Young, 
\\ ington, D. ( 

With reterence to the enclosed photograph 
published in the July issue of DISPLAY 
WORLD the caption should have read: “ 
contest among the Block & Kuhl branch 
stores” in fairness to the parent store in 
Peoria which is not eligible for the Block 
& Kuhl contests of this nature 1 would 
appreciate a note of correction. Alex E-. 
Stogsdill, display manager, Block & Kuhl 


Company, Decatur, Il] 


I lost my 
WORLD, 
Would you please 
\lt 


\ terrible thing has happened 
the August DISPLAY 
am lost without it 
duplicate 

New 


copy of 
and I 

1 
send 


Henry 
York Citv 


1i¢ a COpyV f 


emer, Coro, Inc.. 


be en 


DISPLAY WORLD 


just wouldn't 
Leo Banks, John Beno Company, 


I have taking 
three 


without it. 


over vears and be 


Council Bluffs, lowa 

his is to congratulate you on your new 
home as portrayed in the August issue, and 
to wish you the best of success in your new 
location James Kiley, Sears, Roebuck & 
.J0., Philadelphia 

Holley’s, the fashion shop in Ithaca, has 
just completed a tremendous remodeling pro- 
gram which will make it one of the most 
beautiful specialty stores in the country. 

We have always tollowed many trends 


magazine has advocated and should like 


your 
to express our appreciation for your fine pub 
lication 

Mav we extend, therefore, a cordial in 


Vitation to a representative of your staff to 
attend the formal opening of our outstanding 


speciality shop which will take place on Wed- 


nesday, September 14, at 7:30 p.m. Hi. 
Karch, president, Hollev’s Fashion Center, 
Ithaca, N. \ 

[ appreciate the many articles in each 
month’s issue of DISPLAY WORLD, for 
thev are reallv educational and worthwhile 


They give information that would be very 
hard to obtain from any other source 

I am proud of DISPLAY 
WORLD’s new home. You have a wonder- 
ful publication . R. L. Paxton, Shudde 
Brothers, Houston 


\s a subscriber 








| 
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Increase Your 
Earn-ABILITY 


48 week professional course in 


DISPLAY and MERCHANDISING 


Your talent and ideas are 
worth more when you have 





Also complete 


Six semester courses in the technical facility and 

confidence that comprehen. 

. . sive Feather and Feather 

e Commercial Art jie oe oie 
training gives you. 

: : , Complete — instruction at 

@ Fashion Drawing professional level in color 

and design, card writing 


wire, plaster, papier mache, 
and mannequin pinning for 
counter, window, and _ store 
display. 


© Costume Design- 
ing 


‘ “ Feather and Feather School 
e Interior Architec- 





of Design is approved for 
ture and Decora- G. I. training. For informa- 

tion and catalog write the 
tion Registrar. 













3917 Montrose Blvd. 
Justin 86617 
Houston 6, Texas 





feather and 
school of design 


STUDY \\ 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you — 
Names of our Graduates. 


Write for literature. 


THE KOESTER SCHOOL 


1328 Kimball Bldg., Chicago 4, II. 



















O nade ; Displays 


are created by 
ALAN DAWSON & COMPANY 


Creative Displays of Natural Foliage 


GLEN WILLIAMS, ONT., CANADA 


Complete Department Store Series 
Decorative Trees — Rustic Arches to Specifica- 
tions — Specially Designed Units — Argentine 
Pampas Grass — Cones — Spruce and Scotch 

Pine Trees — All Natural Products 


Spray Painted — FLOCKED — Sparkled 
and Diamond Dusted 











USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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ongratulations on the twenty-seventh 
thday of DISPLAY WORLD. I noted 
it your August 1949 issue contained 106 
ges of top information and is a source of 
piration to thousands of young display 
as well as to old-timers lke myselt 
Not only that, but the cream of the crop 
advertisers, fixture manufacturers, dis 
creators, artist suppliers and all asso 
ted products used in our business are 
well represented in = your publication 
they are a splendid source of informa 
1 to the entire trade hundreds of pi 
es of windows by the top displaymen in 
profession, top coverage of all dis 
ivmen’'s conventions, display shows by ex- 
rienced display reporters in othe: 
rds DISPLAY WORLD and your organi 
tion are the tops 
Thanking you tor the help vou have been 
me through the vears, | am very truly 
irs, A. W. Hijerpe. Meigs & Co., Inc., 


sridgeport, Conn 


’ctober 21 will mark the 70th aniversary 

the invention of the incandescent light 

is event will be observed by science and 
lustry throughout the country. 

It affords an excellent opportunity for 
special displays and features dealing with 

invention which ushered in the age of 
ctricity. Such material would be par- 
ticularly adaptable in lighting and other 
ctrical appliance departments as in win- 
lows of companies closely related to this 
nvention. 

We have available at this office photo- 
eraphs consisting of portraits and work 
scenes as well as contemporary sketches 
vhich we should be pleased to make avail- 
ble in reasonable quantities upon request 

display personnel. Some idea of sub 

ct matter should be given so that re- 
ests can be satisfactorily filled. This ma- 
rial 1s available without charge. 

It is my thought that you may wish to 
idvise your readers of the opportunity to 
secure this material and to participate in 
the observance of this significant anniver- 

A brief account of the invention and 
levelopment of the incandescent light is 

closed for your information—Edgar O. 
Seibert, public relations, Edison’s Birthday 
ommittee, 10 Downing street, New York 
ity 14. 


am teaching classes in merchandising 
irt at North Texas State college in Denton, 
xas. We get DISPLAY WORLD each 
nth and read and study it almost like 
xtbook 
hese classes include color, sign writing, 
dow lighting, window display, back 
und construction, projects in paper 
pture, papier mache, wire, store de- 
ing and construction of a miniature 
lern store. We also do 14 windows oft 
ntown and on the campus stores. 
am very anxious to receive catalogues, 
tographs and any type of illustrative 
rials to be used in connection with 
e classes. I will appreciate your help 
suggestions.—Mrs. Helen Wright, in- 
tor of merchandising art, School of 
iness, North Texas State college, Den- 
Texas. 
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NOW V 
READY e 


The new Beau Monde 
Manikin Brochure is 
yours for the asking. 
It illustrates the new 
line of high-fashion, 
Parisian-type mani- 
kins that display 
directors everywhere 
are talking about. 
Write... call for your 
copy today. 











i LE. HIER DISPLAY EQUIP. CO., INC. 


23 NORTH SIXTH STREET MINNEAPOLIS, MINNESOTA 
MR. LES HIER, exclusive Korrect-Way distributor 


THE “S/GNPRESS” sos 


FEATURING: SPEED... SIMPLICITY . .. LOW OPERATING COST 
... LONG LIFE 
Used for over fifteen years by leading national chains. Some have from 100 to 500 machines in use. 


MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 








































= Special / * Mothers Day rie Relax! <x. hee 
BROADCLOTH Old Fashioned Gift Sse eet boat | 
SHIRTS ( Suggestions Hunting Suits [ Warm & Cory 
sue \ {CHOCOLATES nov #2 || Lounging Robe 
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| #1200 $1500 


i ASSOPTED Fi avons 








DISPLAY EQUIPMENT CO. 


| 
|BOX C-144 ADRIAN, MICH. 
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Instant 


Cuff Adjustment! 


Merely push-pull for all dis- 
play shirts, suits, sweaters and 
jackets. Automatically adjusts 
to taper of the sleeve cuffs. 
CERTIFIED, GUARANTEED, 
needs no adjustment of any 


kind. 


Sold 6 pair to carton at only 


11 10 per carton 


CLEAR PLASTIC ONLY 


FIT-ALL CUFF FORM CO. 


BOX 311, JACKSONVILLE, FLA. 











. BACKGROUND DISPLAY PAPER 


TO DELIGHT THE EYE AT A 





} 
we thay - NEW LOW PRICE 
BLUE JEWEL 50" WIDE — — 25' ROLLS 


a $B .50 


WwW 
GREEN JEWEL PER ROLL 


ON WHITE 
4 ROLLS IN A CARTON 


|] ABACROME, rnc. 


455 WEST 45TH STREET 
NEW YORK CITY 19, N.Y. 























TURNTABLES 


DiIRECf FROM THE MANUFACTURER 
Have you read the ANY TURNTABLE TO YOUR SPECIFICATION 


Model No. 200 


Williams ad on page 3? 





MODEL No. 200 
Turn back and read it. 500 Ibs. Capacity 
It's worth the time! 
12" dia., 5" high, $29.50 
All steel construction. 


DC Wddiorss bee. MODEL No. 1000 — 48" dia., 9" high. 


Dot Williams, president s 
498 Seventh Avenve, New York 18 2,000 Ib. capacity. All steel. Turns two 


refrigerators, ranges, etc. 


MODEL No. 4003—For displaying auto- 
mobiles. 4,500 lb. capacity. 


Macton Turntables are designed, built, 
tested and sold only by 


MACTON MACHINERY CO. 
P. O. Box 829, Port Chester, N. Y. 


LFT MACTON MOVE YOUR MFRCHANDISE 




















| @ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS e 
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Television Tricks 
Repeated In Display 

The natural similarity between displa 
and television has long been realized b 
those in the former profession, and many 
displaymen in the next few years will find 
themselves having more and more to « 
with this latest form of advertising as their 
stores turn to the new medium. They will 
find many similarities between the display 
demands of television and those of win- 
dows and interiors. The following article 
from Advertising Age helps make this clear: 

Polishing an apple doesn't make it photo- 
graph well for television, according to 
Walter Raft, production manager of Pathe- 
scope Productions, major TV_ spot. pro- 
ducer in New York City. To make an 
apple look appealing on a video screen, it 
should be rubbed with crankcase oil, he 
explained, adding: “That also holds true 
for roast turkey.” 

Commenting on some of the problems 
facing television film producers, and some 
of the ingenious solutions which produc- 
tion men have devised, Raft cited the 
Jell-O commercials as an example. 

To obtain a natural-looking color and 
consistency in a series of TV announce- 
ments just completed by Pathescope for 
General Foods, Raft had to “dope up” the 
colors by mixing lime with strawberry, 
cherry with lemon, orange with raspberry, 
and so on. 

And to show off the transparency and 
luster of Jell-O, he used a glass table set 
with fine silver, china and glassware — 
and put the lighting under the table. 

Several series — one-minute, 20-second, 
30-second — were completed during the 
run. The Jell-O announcements were shot 
silent so as not to date them. They will 
form a library of spots which may be 
utilized in innumerable combinations. 

The current Pall Mall TV announcement 
required a great deal of production in- 
genuity. Sullivan, Stauffer, Colwell & 
Bayles prepared a script for the spot call- 
ing for a quartet of dancers about half 
the height of a pack of cigarettes. First 
step was the building of 13 giant Pall Mall 
packs ranging from 2 to 10 feet. They 
were made of extra light balsa wood cov- 
ered with muslin. Pall Mall labels, com- 
plete with Latin mottoes, were carefully 
copied on the muslin. 

Color was the next obstacle. If the 
actual red were used, it would show up on 
the panchromatic movie film as near white. 
After experimentation, a neutral shade of 
gray was decided upon — a shade which in 
the black and white scale of the film would 
seem to be the familiar Pall Mall red. 

In order to maintain the scale illusion of 
the dancers to the packs, it was necessary 
that nothing show except the dancers. the 
packs and the matches and cigarettes which 
they carried. To black out evervthing else. 
Pathescope used 250 square yards of black 
velvet. 

The black velvet was also used in the 
opening sequence of the commercial in 
which the cigarettes look as though the 
are going to tumble out of the screen into 
the living room. Several people dropped 
the cigarettes onto the velvet before th 
lens of a high-speed camera. 

The 60-second spot closes with Pall Mall's 
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ygan: “Pall Mall's greater length filters 
e smoke on the way to your throat.” 
nimation is used to flash the words across 
silhouette on the screen. 

Perhaps Pathescopes most elaborate ani- 
ation job was done for General Electric 
». The General Electric sign, which flashes 
n and off exactly like neon in the introduc 
nm to the Fred Waring TV show, is a 
ry tricky animation job. 

\lthough Raft. lke a great many other 
oducers, was reluctant to reveal many ot 
s trade secrets, he is more liberal with 
his advice. One suggestion he offers ad- 


ertisers concerned with costs is to film 


< 


ymmercials in a series wherever possible. 
Different stories, he adds, may be told on 
the same set, and labor may be used more 
efficiently. 
Displayman Presented 
With Diamond Pin 

Symbolical of 15 years’ service with the 
store, a diamond pin has been presented to 
Joe Rivera, of the display department of 
Lichtenstein’s Department Store, Corpus 
Christi, Texas. Twenty-three of the com 
pany’s 500 employes have been so honored. 
The presentation was made by Morris L. 
Lichtenstein, president of the firm. 


Human Interest Displays 
Stop Traffic 


Live mannequins, wearing identical 
masques made in the likeness of a fashion 
consultant on hand for a style show, made 
their appearance in a display at Rike- 
Kumler’s, Dayton, recently and succeeded in 
drawing large crowds to the window. Th 
figures posed as display mannequins for a 
time, then “came to life”. The display was 
used by Joe Vent, display director, in con- 
nection with a Mary Muffet dress promotion. 

[In Cincinnati, Virgil Ochiltree of Bond 
Clothing Company made a tie-in with the 
pening of a motion picture, “Black Magic”, 

a local theatre. In a window featuring 
appropriate merchandise a black-clad model 
was hypnotized by a professional hypnotist 
vhile crowds watched. 

Golf Tournament 


For Chicago Club 


The annual golf tournament and dinnet 
{ the Chicago Display Club will be held on 
Sunday, September 25. 


Castillo Is Visitor 
To DISPLAY WORLD 


\mong recent visitors to DISPLAY 
ORLD was Joe V. Castillo, manager and 
vner of Display Studios, Mexico City. 
Castillo was in the United States on a 
ving trip. 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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Stunning dis 
play using less 
than $12.00 of 
Vitronet was a 
highlight dis- 
play by Henry 
Callahan, Lord 
& Taylor 


100% FIREPROOF! Radiantly Beautiful! 


NETTING 


44 to 46 inches wide — choice of 14 smart colors 


A fabulously beautiful new material. 


than rayon or cotton nettings . 


is FIREPROOF. Featured on the front cover 


GLASS 
FIBER 


Richer and less expensive 
.. and SAFER, too, because it 
of DISPLAY 


WORLD, March 1949 . .. and in the windows of America's 


finest stores. Minimum cuts 10 yards. 


RADIANT GLASS FIBER 


11 W. 29TH ST. 


29 -_ 


COMPANY 
NEW YORK CITY 1 











NOW y 
READY e 


The new Beau Monde 
Manikin Brochure is 
yours for the asking. 
It illustrates the new 
line of high-fashion, 
Parisian-type mani- 
kins that display 
directors everywhere 
are talking about. 
Write... call for your 
copy today. 
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GENUINE 
GRASS 
CLOTH 


Your Favorite Display Material 


AVAILABLE AGAIN! 


Attention Display Men! 


Your favorite display ma- 
terial . Genuine Grass 
Cloth is back once 
more, and Lloyd’s has all 
you need! Grass Cloth 
is preferred by leading 
stores for making back- 
drops in show windows 
and display rooms... be- 
cause it adds that “extra 
touch.” 





Write for Samples and 
X Prices Today! 


W.H. S. Llayd CO. 


48 W. 48TH ST., NEW YORK 
NEWARK e CHICAGO e BOSTON 
BEVERLY HILLS, CAL. 


INC. 
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ON “CLINIC 
MANNEQUINS 


10 DAY RENOVATING 
SERVICE NOW OFFERED 


Let us restore your damaged 
and fcded mannequins to 
their original, lustrous beauty. 
Wigs refashioned in the latest 
modes. All workmanship com- 
pletely guaranteed. 


MANNEQUINS REFINISHED 





AND REPAIRED $15.00 
WIGS CUT AND 

RESTYLED $ 5.00 
Upon request, we supply 


specially - built Mannequin 
crates with packing, for your 
shipment. 


4232 Grand Avenue 
Duluth 7, Minnesota 
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National Sew And Save Week 
February 18 - 25 


The 1950 promotion of National Sew and 
Save Week, scheduled for February 18-25 
will retailers a splendid opportunity 
further to encourage and stimulate interest 
1949 observance of this out- 
standing promotion met with such success 
in all sections of the country that it was 
thought the number of home sewers had 
about reached a peak. But through the year 
there has been evidence of a further acceler- 
ation in this market indicating that the sew- 
ing boom even further provided 
retailers concentrate efforts in this direction. 


give 


in sewing. The 


can go 


Sew and Save Week is also an opportune 
catch the interest of 
point out. Clever, 
eye-catching window and departmental dis- 
plays will arouse the curiosity of women 
and girls who have thought of sewing but 
have yet to take the initial Window 
displays emphasizing the saving, high style 
and individuality attached to home sewing 
utmost importance because they will 
attract every shopper, even those who would 
not visit the sewing departments. 


time for retailers to 


non-sewers, the sponsors 


step 


are of 


ordinarily 


Many women who do not sew fear that they 
will be unable to choose the proper styles 
for their particular figures. Retailers can aid 
these women by scheduling fashion shows 
and informative displays that will demon- 
strate to them just what lines they should 


look for 


material, advertising mats, pub- 


stories and 


Display 


licity a brochure of promotional 
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ideas for the week will be available later 
in the year from the National Needlecrait 
Bureau, Inc., 385 Fifth avenue, New York 
City 16. 





Christmas Sock Suggested 
For Display Purposes 

Although designed primarily as a re-sale 
item, the display possibilities of the “Christ- 
mas Sock by Miriam” are pointed out 
by the manufacturer, Miriam G. Sauer, 
5442 Merrimac, Dallas. Of bright red wool 
felt, glittering with stars, sequin birds and 
bell-bows, it 1s cuffed in white and_ indi- 
vidual names can be appliqued in red felt 
letters. Other ornamentation includes a green 
felt Christmas tree and a white felt house 
complete down to the last doorknob. Twenty- 
one inches long, the sock will hold 
a half-bushel. 


about 


E. Ted Joyce Is Dead; 
Was Veteran Displayman 

Edward Thomas Joyce died at the age of 
65 at his home in Sioux City, Iowa, on Sep- 
tember 3 a few minutes after suffering a 
heart attack. At the time of his death he 
was display manager for Weatherwax’s, a 
position he had held for the past year. 


A veteran displayman and well known 


in the field, Joyce was born at St. Paul, 
Kans., in 1884. He is survived by the widow, 
a daughter, a brother, and four sisters. The 


body 


services 


returned to his birthplace for 


and burial. 


Was 








—For an August bedding and linen event, E. L. Vollmer, Joseph Horne Company, Pittsburgh, 


used the same theme in each of several windows — lush opera boxes containing a mannequin 


draped in the merchandise displayed and wearing a plastic crown. 


were piled high with merchandise. 


embroidered organdy, and the background was a dark black-green. 


Small gold ballroom chairs 


Over each mannequin hung a partial canopy of eyelet 


Says Vollmer: "We hoped, 


although the copy did not say so, that the passerby would get the idea that the lady of the 
home is really a royal personage and should be pampered."— 
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e later HOLIDAY THEMES 















ge [Continued from page 37 
D. Auld showed Santa’s reindeer at their 
own Christmas festivities. Each deer was ani- 
mated and costumed in a two-tone felt out- 
fit. One trims the tree, another has caught 
cold from his long trip and is soaking his 
re-sale feet in hot water, another drinks hot tea, 
Christ- Comet is on his way to bed, while the others 
d- out are occupied with various tasks. A large 
Sauer, picture of Santa Claus hangs on the wall. 
1 wool he first floor interior of Maison Blanche, 
ls and New Orleans, is seen in the last photograph. il 
1 indi- Emile Alline used a base metal silver i » 
ed felt Christmas tree on each of 14 ledges. The ~~: 
1 green trees revolved and were lighted by red and 
house green lamps within the bases. Christmas | 
wenty- joxes wrapped in both brilliant and pastel HAN Ss - he e Erecting counter and window displays 
about papers were around each tree. Posts were @ Securing posters to supporting strings 
trimmed with green base metal holly sprays TAC KERS e Attaching articles direct to display 


clustered around white fluorescent tube 
andle units having pale blue neon flame- 


boards 


ee oe —_ § th , 
Balanced Drive” is a description o 7 @ Tacking up indoor and outdoor placards 





















































shaped tips. combined accuracy, speed, and ease of 
Laatincte operation you get in Hansen Tackers. For @ Fastening easels to the backs of cutouts 
age of " display work of all kinds they can't be . 4 
. ha Store Is First To Use | matched. A few of their uses are listed ° Making floral blankets, bunting, ete. 
reg 8 Display Innovation | at right. Study them. e ee i 
: . , ags i 
ath he Perspective, illusions, realistic seasonal | There are 36 models of Hansen Tackers. ° on contetners 
aX’s, a scenes and even underwater effects can be | 80 styles of Hansen Staples. Choose the ° Stringing hardware to 
r. created by means of a new device which | one that fits your own needs. Let Han- display cards r\-) am 20) °) 
known made its first appearance recently in the | sen give you better displays. |e} oy a2. 
Paul, vindows of Peck & Peck, New York City. 
vidow, Called the “Illuminator”, it is a develop- ' 
s. The nent of Reyam Distributors Corporation, 30 CASE) FG. CO. 
ce for Rockefeller Plaza, of the same city, and is 
made of especially processed mirrored glass a 
vanes which adjust and work somewhat on 5044 RAVENSWOOD AVE. CHICAGO 40 ILL. 
a the opposite principle of a venetian blind 
The completely closed “Illuminator” be- | 
comes a double mirror. | 
Full details can be had direct from the | 
ompany. “ 
a | a SANTA with a SOCh 
Timbertone Moves, | - I ™ 
Increases Space | 
Offices and showroom of Timbertone Dec- | 
rative Company, Inc., New York City, have | P 
been moved from 324 Lafayette street to | So much $0, in fact, that we repeat 
114 East 32nd street. Concurrently with the the sensational success of last year. 
removal, H. Ramsey of the company an- | ANTA ul 
nounces the acquirement of another lott o ~ T boy 
for manufacturing purposes, thus making it | 
possible to double past production. The of Lustrous, Deep-Pile 
additional space was made necessary, ac- | Red and White Plush 
rding to Ramsey, because of a marked up Rich, full head-dress and beard of 
ng in business. was 
extremely realistic white wool, as 
— , illustrated. Red plush Santa cap 
Werden Heads he | with white plush trim and tipped 
For McCreery's with jaunty large white pom pom. 
one time with Bonwit Teller, Phila- Red plush coat with white plush 
hia, and for the past three years dis- trim and white plush belt with 
manager of Sr ib . ~~ & O., anh buckle. Glistening black heavy 
ton, N. J., Donald Werden has been leather-like leggings, trimmed with 
inted display manager for James Mc hi ppt ges 
oe eee. get white plush. Complete suit lined 
& Co., New York City. He re ith d : | e 
s Andrew Sutcliff, who resigned a short with sateen. Made in arge size only. 
ago after lengthy service with the firm | $50 complete F. 0. B. Pittsburgh 
rgh, = Mail orders filled promptly 
quin Don’t forget—send in your news 
airs tems about all happenings in the 
elet lisplay field: births, deaths, marriages, ART R. COHEN COMPANY 
Ded, hanges of position, anything pertain- Modern Display Equipment 
the ig to display or displaymen anywhere. | ; 
= | 810 Penn Ave. Pittsburgh 22, Penna. 
bl 

















124 


NLY 
MITTEN’S 
LETTERS 


give you perfect white molded 


letters! 14 faces, 34” to 
9” high. Third Dimensional, 


ae ol MA 
CHANGEABLE 
PINBACK 
SMOOTHBACK 
TRACK 
LETTERS 


Put dramatic 
sales appeal in 
Windows ® Point of 
Sale * Departmentalization 


Write for name of nearest dealer. 


MITTEN’S 
DISPLAY LETTERS 
2 West 46th St., New York 
OR Redlands, California 











FOR 


HRISTMAS 


e ROPINGS 

e WREATHS 

e TREES 

e ORNAMENTS 
e PLASTICS 

e ICICLES 

eo SNOW 


SEND FOR 14 PAGE PRICE LIST 


ARTS ns FLOWERS” 


DISPLAYS INC. 


Monufocturers @ Importers @ Creciors 


43 W. 56th St., near 5th Ave. 
New York City 19, N. Y. 


*U. S. Reg. Trade Mark 











DISPLAY WORLD 


DISPLAY IN OSLO 
[Continued from page 105] 


taining to that trade, and the mechanic 


with the tools for his profession. 

Steen and Strém, which was founded in 
1797, has occupied its present location dur- 
ing all the intervening years. Its progress 
has been through enlarging, and in modern- 
izing. Today the store has 17 street win- 
dows. 

For celebration of its one hundred and 
fiftieth anniversary in 1947 the 
staged a huge 


company 
pageant along the balcony 
light court on 
through the center of the building 
focused across the bal- 
restaurant area, making 
stairways from floor to 
floor to contribute to the impressiveness of 
the affair, making dramatic en 
trances. Costumes from the various periods 
in the through the 
were used in the pageant. 


which 
floor 


The pageant was 


encircles the every 


cony facing the 
use of the open 


possible 


store’s history years 

Nordbye has found that one of the most 
effective devices for his window displays 
small theatre set 
within the window, making a part of the 
overall display scene. In connection with 
suggested merchandise for 
travel in Denmark, he used a miniature of 
the Royal theatre of Copenhagen. For 14 
separate days his staff changed the scene 
in the little theatre each day. It created 
a considerable interest in the window, and 
as Steen and Strom is located in the busi- 
Oslo, it means that con- 
siderable traffic passes by its windows at 


has been the use of a 


a display of 


ness center of 


most hours of the day. 

The miniature theatre was complete with 
a curtain which could be lowered at will 
in front of its stage, thus enhancing its 
charm and arousing further interest. 

This same device was used in the store’s 
toy window at Christmas time also. 
with the celebra- 
tion of its one hundred and fiftieth anni- 


In connection store’s 


versary, Nordbye used a_ beautiful tribute 
to the King of Norway, arranged in the 
corner window. To frame a picture of the 


leaves, cut out 
f paper and creased for highlighting. The 
drapings and the flowers were in the na- 
Norway, red, 


king, Nordbye used metal 


tional colors of white, and 
blue. 
The same paneled flutings and circular 


dias, minus. the 


drapings, made an_ inter- 
esting setting for displaying fine furs. 
Others placed to the side of the center 
alcove formed platforms for two manne- 
quins wearing short jackets of fur. <A 


mannequin seated on the central dias wore 


a shawl of fur, while a longer coat was 

arranged over a form in front of her. 
Nordbve and. the 

staf! art 


thev have met the 


members of his display 
exceedingly ingenious in the way 
material 
which 
1 


problems Ot 
Faced with 
latest 
possibility. of 


mannequins 


were not of the manutacture an 


with no replacing them at 


the present time, wigs were styled in the 
latest fashions to cover the outmoded hair 
styles painted on the heads of the figures, 


to rejuvenate the stock manne 
During the war years when no use was 
permitted of the national colors, red, white 


or blue, artists were busy creating flowers 
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CRAPE SHADE —Any depth to 18". 
Price per running foot $2.- 
Draped to impart a quiet richness to 
the store front not possible with other 
treatment. 





PINCH PLEAT—Any depth to 18". 
Price per running foot $1.29 
(For 2'' fringe edging, add 25c per ft. 
1CO% fullness—Neat! Rich! 
@ Custom-made to fit your own windows! 
@ Quality fabrics in neutral shades to 
harmonize with store fronts & displays. 
@ Economical. Custom made, but at 
regular stock prices. 


ISINGLASS VALANCE CO. 


5206 Tilden Ave. * Bklyn 3. N.Y 


WHERE TO BUY CLOTH VALANCES 


e@ ST. LOUIS, MO. 
GARRISON WAGNER CO. 
2018 Washington Ave. 
@ CHICAGO, ILL. 
ADLER JONES CO. 
£21 S. Wabash Ave. 
e@ CHICAGO, ILL., NATIONAL CLOTH- 
JER SERVICE, Transportation Bidg., 
608 S. Dearborn St. 














WOOD LETTERS 


FOR. ALL PURPOSES 








. Wood base and 
Colored 


For that recessed window . . 
top .. . Plastic rope supports 
letters on blonde oak. 


Trade Marks Reproduced 


Disptay Crart 


GRAND RAPIDS 6 MICH. 


LAKE DRIVE S.E. 
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surreptitiously, working one here on blue, 
on. there in red, and a third in wh.te so 
tl on the day freedom was proclaimed 
Steen and Str6m burst forth in a gala 
urriy, decked in flowers of red, white, and 
with the beloved flag of Norway in 

the highlight position. 
(in one occasion when no merchandise 
was available for a spring fashion display, 
mes were made complete for the win- 
mannequins from materials out of the 
store’s fabric department and fashioned by 
store's designers and workshops. To 
complete the ensembles, which were of floral 
its, umbrellas were covered in matching 
fabrics to add an unusual touch to the 


\ setting stressing the fact that every- 
day 1s Mother’s Day had a draping around 
the background of the window, with a cut- 
suit tree for background. A modern mother 
sat on a bench below the tree and three 
little girls stood on the grass before her, 
me presenting her with a bouquet of flowers. 
[Three phonograph records formed the center 
of a banner across the center foreground 
next to the glass, and a poster-like scroll 
§ commemoration stood in the opposite 
side 

It wouldn't be Norway without the skis, 
and Steen and Strom featured a display of 
skis for Christmas, along with the ruck- 
sacks which go along on all the treks to 


the mountains. In Norway everyone goes 
off to the mountains in stout clothes, with 
‘uck sacks strapped to their shoulders, and 
skis 1f there is snow . . and of course 
this particular display showed equipment 
or the whole family. 


Late Developments 
In Point-Of-Sale 

Ihe Spool Cotton Company, New York 
City, wanted something that would sell the 

1s “Red Heart” yarn at the point-of- 
purchase. Oberly & Newell Lithograph 
Corporation, of the same city, came up with 
1 display which they describe as having 
three dimensions “plus one other”. ‘The 
ompany describes this “fourth” dimension 
as touch. Here’s how it was used: 

Ihe display itself consists of a baroque 
lrame in two velvety browns and a soft 


yellow, surrounding a central portion in 


something of a shadow-box effect. In the 
center, against an aqua green background 
a soft, cotton-filled heart, luxuriously 
iIstered in crimson satin to invite the 

h of hands. It is felt that few shop- 
will ke able to resist the urge to 

ke the soft satin, thus getting a first- 

| impression of the slogan: “Red Heart 
Quality Yarns ... your guarantee of good 


nald Duck, Walt Disney's irrepressible 
Is in a new role in a life-size litho 
hed cut-out display for fresh-frozen 
re juice under the Donald Duck brand 
ocery stores and delicatessens. 
ealers report that the new Donald 
display is ‘terrific box office’ and a 
sensation,” according to Monroe 
nthal, president of the New York City 
tising agency bearing his name: the 
nt is the Florida Citrus Owners’ Co- 
tive, Lake Wales, Fla. 


[Continued on page 128] 
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Exterior Street and Store Decorations 
Aluminum Star and Xmas Garland 


es 





Jobber inquiries invited 


4-Ft. Star. .....$25.00 


Aluminum, full relief 


nated with 300 watts white in 
ternal light Easy to reach in 
and change bulbs. Lights reflect 
back onto the outside causing 
very unusual design. Obtainabl 
In any size, also with solid red 
exterior and silver trim. Comes 


ready to plug in 


Garland... ..$1.25 yd. 


n. wide, 4 ply, ext ght 
finish. Will withstand severest 
wind conditions len times 


ore attractive than natural g 
land. Should last 10 years. Can 


used with or without light 
strings. Also comes in 6 in 
widths for inside use 
vard. Colors red or green 10c 


yard extra. 

Also 30 in. plastic bells, striking 
electrolier decorations, plastic 
Santa Claus faces, and elect: 

ligni strings. 

Everything for a complete ex 
terior decorating program 


Complete street line shipped to you on an approval basis. 


O. BOX 251 


VALLEY DECORATING & MFG. CO. 


FRESNO, CALIF. 














NOW y 
READY e 


The new Beau Monde 
Manikin Brochure is 
yours for the asking. 
It illustrates the new 
line of high-fashion, 
Parisian-type mani- 
kins that display 
directors everywhere 
are talking about. 
Write... call for your 
copy today. 





RODERICK S. CLANCY 


7335 South East 32nd Street 


Portland, Oregon 


MR. RODERICK S. CLANCY, exclusive Korrect-Way distributor 
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FOR REALISTIC 


DISPLAYS 


OS AMET LS G EFL 


EATON 
“SCATTER-GRASS” 


ehtolee 


EATON BROTHERS 
| CORP. 


HAMBURG, N. Y. 








DISPLAY’S 
CHANCE 


Present business conditions have 
given display the opportunity to 
prove to the world its entire worth. 


As we approach the Christmas sea- 
son, each and every displayman 
has the possibility of drawing record 
crowds into his store by the effec 
tive use of window and _ interior 
display space. 


HAMBERGER, who for over 25 
yecrs has bern offering the finest 
in display values, has come through 
once again with the newest in dis- 
play and the finest in values. 


See for yourself why America says 


“eé ¢ s? 
S i perger for Display 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3lst ST.. NEW YORK CITY | 
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Sears And Studebaker 
In The Spotlight 


Monday, August 22, brought a new ex- 


perience to South Bend as well as to the 


display department of Sears, Roebuck & Co. 
of that city. 
7 a.m. to see the new 1950 Studebaker take 
its place in the large corner display window 
of the South Bend store. 


To create this display, an 8 by 12-foot 


Crowds started gathering at 


panel of the large corner window was re- 
moved while the ton-and-a-half car was 
driven up the ramp to take its place in a 
luxurious setting. The engineering feat was 
directed by Les Moorhead, display manager, 
and his crew 

Sears was the first to feature “The Next 
Look in Cars” in a= retail establishment. 
The theme of the display tied Studebaker 
and Sears together in the following way: 
“Look to Studebaker for Design ... Look 
to Sears for Fashion”. The sub-theme was 
portrayed by unit displays placed at the 
extreme corners of the window. One unit 
display consisted of a rough clay quarter- 
size model and tools used to model the clay 
into miniatures of the actual car. Photo- 
graphs placed around the model showed the 
stages of design and work required to pro- 
duce the actual automobile. 

Copy in this display read: “Supremacy in 
the automotive field has been achieved by 
cooperation and willingness of the com- 
munity to create and work together. This 1s 
South Bend’s heritage’. Fashion in minia- 
ture was shown in the other unit display 
with a tiny mannequin, scissors, yardgoods 
and pins. Copy for the unit read “Michiana’s 
Fashion Center brings you styles from Paris, 
New York, Chicago and Dallas. This com- 
munity has made this store possible through 
trust and confidence in Sears styles and 
values. This is Sears’ heritage.” 

The steel gray convertible with candy 
striped upholstery was shown in a natural 
display figures 


setting, complemented by 
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wearing advance fall fashions. Brilliant 

lighted, both during the day and eveni: 

this display afforded the public anotl 

opportunity of viewing the latest in aut 

This display proved to e 
a great success in every way. 


motive design. 


Controllers’ Congress Reports 
On Display Expense 

The 1949 edition of “The Analysis 
Publicity Expenses”, compiled by the Co: 
trollers’ Congress of the National Retail] 
\ssociation, New York City 
emphasizes the fact that retailers in gen 
eral increased their advertising expendi 
tures during 1948 in the drive for business 
although the amounts set aside for display 
rose only to a minor degree for some stores 
and decreased for others when compared to 
the previous year. 

Data from more than 200 stores were 
analyzed in the publicity expense study and 
it was found that for stores in sales volume 


Dry Goods 


groups of two million dollars and over dis- 
play expenses rose only slightly over those 
for 1947; stores under this figure showed a 
decrease in display expense, this being 
ascribed to fewer purchases, or more 
limited purchases, of display materials and 
equipment. 

Radio advertising remained about the 
same for the two years, it was pointed out, 
The big 
increase came in expenses for newspaper 
advertising, this being about 2 cents more 
of the total publicity dollar than in the pre- 
ceding year. 


with direct mail expenses rising. 


Well-Known Displayman 
Is Married 


Well-known in Holland, where he is with 
Dyckhoff en Zoon, The Hague, Cor de 
Zwart was married on September 7 to Corry 
Remy, fashion and advertising designer 
formerly with Vroom & Dreesmann, and now 
a free-lance in the field. 
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Dennison Issues Book 


On Use Of Crepe Paper 

1e new Dennison book “How to Decorate 
Windows with Crepe Paper” is full of di- 
rections, plans, techniques and tips on how 
to use this material for display. 

is well illustrated, with easy-to-follow 
instructions on installing backgrounds, 
floors, drapes and valances, plus suggestions 
on using props. Pages of information on pro- 
fessional tricks with crepe paper in window 
designs are included, as well as tie-in inter- 
ior layouts that follow-up window displays. 
Photographs of typical windows and seasonal 
layouts are given. 

\nyone can follow the practical rules on 
design, color, materials and techniques. The 
commonsense do’s and don'ts make this book 
yf particular help for the druggist, jeweler, 
hairdresser, stationer, filling station pro- 
prietor, or anyone interested in the use of 
crepe paper for window or store decoration. 

The guidebook is available for a few cents 
at stationers or by writing direct to Denni- 
son Manufacturing Company, Framingham, 
Massachusetts. 


Shea Leaves Kobacker's 
For King Company 

Ralph W. Shea, formerly display manager 
for Kobacker’s, Canton, Ohio, has been ap- 
pointed to a similar position with M. O. 
King Company, Fl Centro, Calif. He will 
have the supervision of display for the 
three stores of the firm, located in El Centro 
—the main store—Indio and Brawley. 

Shea took over his new duties late in 
August after spending a three-week vacation 
at Oconomowoc, Wis., with Mrs. Shea and 
friends. 

Marcel LeClaire, formerly first assistant 
at Kobacker’s, has taken over the display 
managership for the Canton store 


“Roto-Yule" Tree 
Is New Item 
Seen as having display possibilities is a 
new “Roto-Yule” Christmas tree placed on 
t market by the Como-Tex Company, 
Board of Trade building, Chicago 4. Made 
heavy transparent parchment that has 
been multi-colored by screen processing, the 


tree is covered with flock and adorned with 
pictures of toys, with a silver foil star at 
the apex 


moving parts are involved, the tree 


ting by means of a flow of warm air 
from the electric light bulb inside it up over 
ntifically placed fins. The tree is 24 
in height by 13 inches at the base 

takes either 100 or 150-watt bulbs 


Harter Display Company 
Opens New Showroom 

nal opening of the new studios and 
oom of Harter Display Company, Inc 
Id on Monday and Tuesday, Septem 
12-13, with Howard Harter as host. The 
is located at 106 South Long Beach 
Rockville Centre, Long Island, N. Y 








Don’t forget—send in your news 
tems about 41! happenings in the 
jisplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 
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NOW | 
READY e 


The new Beau Monde 
Manikin Brochure is 
yours for the asking. 
It illustrates the new 
line of high-fashion, 
Parisian-type mani- 
kins that display 
directors everywhere 
are talking about. 
Write... call for your 
copy today. 





MILLER’S DISPLAY FIXTURES, LTD. 


1442 PEEL STREET MONTREAL, QUEBEC 
MR. |. MILLER, exclusive Korrect-Way distributor 




















Yi; wot ¢ TO Gisasl 
CUSTOM MADE, 
Pot, PAPIER MACHE 
CHRISTMAS DISPLAYS 


Write. lode 
PUSECKER ARTIST STUDIO 


142 S.WARREN AVE., COLUMBUS.OHIO 
















FOIL PAPER 
26" WIDTH — 25 ft. - 50 ft. - 100 ##. 


and full ream rolls. Carried in stock 


in 25 colors 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 


Write today for 





the newest designs in 









Plastic Displayers 











pictured in 
Catalog DW/72P 


DOWelbios duc. 


Dot Williams, president 
498 Seventh Avenue, New York 18 













WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St Baltimore 1, Md 
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ENHANCE MANNEQUIN DISPLAYS 
with Best 


COLOR ACTION 


Five automatic color changes per minute 
add drama of moving color-harmony to dis- 
plays and exhibits. Sturdy and compact, 
with full Universal bracket, the Best model 
155 gives long service at low cost. 13” plas- 
tic color wheel provides richer, deeper color 
tone. Uses GE Par-30 or R-40 lamps on 
110 V. 60 cycle current. Sold at your dealer 
or write 





List price with 
gelatin wheel 


$17.75 


List price with 
New Plastic 
wheel. 


ee Zz $19.75 


List price with Plastic Wheel com- 2 I 
plete with lamp, including excise tax. 0.9 









THE GREATEST 
RIBBON STORY 
EVER TOLD... 


Full color, new edition 
of TAFFEL TALES 

is ready to help you 
with your gift- 
wrapping problems. 
Write for your 

FREE copy 

today. 








Your Chipping and Breakage 
Problems are Over! 


Another new creation! Blouse, Sweater, Coat and dress 
forms in flesh colored ''NATEX" rubber. Chipproof and 
washable. Fits on any stand. 


No. CR — each, $4.95 


JOBBERS AND CHAIN STORE DISCOUNTS GIVEN 


NATIONAL MANNEQUIN CO. 
Subsidiary of National Art Studios 
308 S. MARKET ST. CHICAGO 6, ILL. 

















» « Please Mention DISPLAY WORLD When Writing Advertisers » 
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LATE DEVELOPMENTS 
AT POINT-OF-SALE 
[Continued from pauye 125] 


A 12-inch reproduction of the life-siz« 
display, however, is proving something ot 
a problem, since children make off with 
them if they are placed within reach; some 
have even tried to pilfer the full-size dis 
play. The units were designed, lithographed 
and manufactured by  Einson-Freeman, 
Long Island City, N. Y., under license from 
Walt Disney through Kay Kamen, New 
York City. 

The Northam Corporation, Stamford, 
Conn., is offering to retail druggists through 
their wholesalers a “Nail Brilliance” finger 
rest package in a special counter display 
unit. The striking package, done in dark 
blue and white, holds a bottle of the polish 
and a blue plastic finger rest to aid in 
giving a quick and efficient manicure; the 
finger is held securely by the finger rest 
during the process. 

General Electric Company is departing 
from dealer-aid convention in distributing 
to jewelers, druggists and electrical ap- 
pliance stores throughout the United States 
its new counter and window display that 
holds four GE electric clocks. 

The new display is simple, impressive and 
modest in its counter space requirements. 
It measures 12 by 12 inches, has two 
shelves and stands 17 inches from counter 
to top of the display panel. Openings at 
the back permit clock cords to be plugged 
into outlets if desired, or at least be hidden 
out of sight. Dealers use their own dis- 
cretion in selecting clocks from stocks to 
display on the stand. 

A noteworthy aspect of the new display, 
constructed of lithographed cardboard, 1s 
that it supplants the customary semi-per- 
manent display of wood or plastic, at 
enormous savings to the advertiser. Gen- 
eral Electric Company's attitude on the 
switch from “durable to cardboard” is that 
the latter can ke replaced quickly and in- 
expensively if it becomes slightly  shop- 
worn. The new display is by  Einson- 
Freeman. It ships flat and is easily folded 
into display position in four quick move 
ments. 

Eaton Paper Company, Pittsfield, Mass., 
is supplying dealers with new dual pur- 
pose displays billed as the “Eaton Fashion 


Mannequins.” They serve effectively on 
counters and back cases, as well as in store 
windows. The “Fashion Mannequins” are 


a quartette of full-color figures lithographed 
on card stock, in Paris-inspired “gowns” 
with super-imposed placards and streamers 
that advertise the advantages of Eaton 
“Open Stock” writing papers. Glamorous, 
stylized eye-catchers, the Eaton “Fashion 
Mannequins” are as practical as they are 
promotional. Currently they promote the 
“Open Stock” brand mentioned above, but 
a quick change of placard and streamer and 
the figures can do a similarly effective sell 
ing job on other categories of the Eaton 
line of writing papers. 

The “Fashion Mannequins” in store win 
dows show to advantage in artificial light 
as well as daylight, but some displaymen 
have employed theatrical lighting technique 
to dramatize the installation. They plac 
baby spots low in the window foreground 
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d this enables the “Fashion Mannequins” 
cast spectacular shadows on the back- 
ound. ‘lhe contrast between the giant 
adows and the miniature mannequins 
ightens the effect a great deal. 

The figures are 19 inches high and 12 


ches in diameter at the base. They ship 
it. A tab-slot arrangement locks the 
ures when shaped for installation in the 
re window or on a counter. Designed, 


hographed and manufactured by Einson- 
eeman. 

Lovely Pat McElroy, “Miss Rheingold 
4)", becomes a duck hunter in the new 
itumn Rheingold window display which 1s 
heduled for mid-September release to the 
ompany's dealers. She is accompanied by 
golten Lakrador retriever. Sophie of 


Saks-Fiith Avenue styled the chic brown 


( 


unting costume which she wears, and it 
hows up to excellent advantage in direct 
olor photography. The eight-color center 
jiece and accompanying food cards were 
esigned and produced for Liebman Brewing 
ompany, New York City, by Einson-Free- 
lan. 

Gibson Distilling Company, New York 
ity, has glamorized its promotion theme 


for “Selected 8” by coining the slogan 


t 


I 


‘Eight is Great’ and giving it heavy na- 
ional promotion. The advertising cam- 


paign gets strong point-of-sale support with 


i colorful sports window display that has 
hvsical flexibility and sales punch. 
Selling punch and brand name reminder 


effectiveness of the new display campaign 


ire handled by center pieces showing a 
riant red figure 8 which stands 37 inches 


high, die-cut and finished with gold foil 


1) 


An important and unusual feature of this 
lisplay is that it can be used to get the 
ost out of any window regardless of how 


| 


| 


leep or shallow it may be. Special hinged | 


laps on the giant 8 permit easy rearrange- 
ent of one or both wings of the display. 
il width of the three sections is 72 inches 
s a display intended to take full ad- 
ntage of the particular window in which 
is installed. Side cards, bottle toppers, 
ind scored reductions of the centerpiece 
re included in the display material that 
now being distributed to Gibson dealers 
itionally (for use where such material is 
rmitted). The reduction of the center 
ce measures 28 by 14 inches. Designed 
| lithographed in full color by Ejinson 
eeman Company. 


Egon Weiser Resigns 
Lane Bryant Post 
gon Weiser has resigned as display 
nager for Lane Bryant, Detroit, to be- 
ne effective September 25. His successor 
not been announced at this time. 
Weiser will serve as display consultant 
a number of fashion stores in Detroit 
| the surrounding suburban territory. 


4ermanson Moves 


'o New York City 
Merril Hermanson, one of the partners in 
neral Display Corporation, 140 West 
irth street, Cincinnati, has moved with 
family to New York City and will re- 
there permanently. The move was 
le to sunervise more closely the com 
ny's Manhattan office and showroom at 
Fifth avenue. 


| 
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newer, Onighter —\WINKLE-LITES 








“COMPLETE ENGINEERING AND MFG. SERVI 


“The Sure Key To 
a DAZZLING DISPLAYS 


© Surprisingly low-priced! 

@ Multiple hook-up, with or with- 
out transformer. 

® Series hook-up 

e'ustom built to your specifica- 
tions. 

® For indoor or outdoor use. 

@ Complete with bulbs installed, 
boxed individually or bulk 
packed. 

e All merchandise approved and 
guaranteed. 


4 NOEL 4 


Manufacturing Ca, Vue. dept.9s 


136-138 EAST 122nd STREET, NEW YORK 35, N, Y. 


CE EOR ELECTRIFYING DISPLAYS.” 











Write for Christmas 


19TH & ARCH STREETS 


A Star 
P. orformer 


14 POINTED STAR 


Beautifully constructed of heavy 
board; comes finished in Gold, 
Silver, Red, Green, Blue or White 
glitter. Used as a hanging piece 
or a displayer. Will carry up to 
40 Ibs. in weight. 


18" overall each, $ 7.95 


22" overall each, 10.95 


Also candy canes, 18" - 2’ 
Catalog 


ANKERUM MFG. CO. 


PHILADELPHIA 3, PA. 








123 E. BALTIMORE AVENUE 





PLAIN METALLIC FOILS 


ROLLS SILVER GOLD and COLORS 

26" x 25 Feet $1.40 $1.65 

26" x 50 Feet 2.35 3.00 

26’ x 100 Feet 4.60 5.85 
Bright Magenta Satin Aqua Bright Royal Blue 
Satin Chart A ; Bright Silver 
atin artreuse Bright Pink Beight Emerald Green 
Bright Red Bright Light Blue Bright Gold 


W. C. Huaoch Vue. 


LANSDOWNE, PENNA, 
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ILEO MANNEQUINS 


WOMEN e MISSES e@ TEENS e CHILDREN 








Matching the crisp snap of 
winter air, Mileo Mannequins 
make a dramatic — sales- 
productive — display of your 
apparel. 

















MILEO MANNEQUINS se, 


7 West 36th Street New York 18 














Plastic Bells 


In Metallic Finish — Opaque or Transparent 
6'' Overall — INEXPENSIVE 
Colors: Red, Green, Blue, White, Gold, Silver, Clear 


e Princess Pine Wreaths and Roping 
e Italian Holly Wreaths and Roping 
e@ Metallic Ornaments and Finials 


WRITE FOR PRICE LIST 


Jobber Orders Accepted 





DISPLAY PRODUCTION CENTRE, Inc. 
“Headquarters For Display” 


| 51 WEST 35TH STREET ° NEW YORK CITY 1 
































PRICE CARD and 
DISPLAY CARD HOLDERS 
WINDOW TRIMMER'S TOOL 
SNAP-IN TAG NEEDLES 
U. S. Pat. No. 241617 
Threads with your eyes shut 
Write for Illustrated Price List 


on Our Sales Help and Time Savers 


* * U t p 
RECO, 3055 River Road, River Grove, Ill. uw wen aeons 


LOW COST FLASHING EFFECTS 


Skedoodle Thermatic Flashers. Highest quality. Light, 
sound or motion. Many types and sizes. 45c and up 
Free descriptive folder No. 62 on request. Also motor 
driven flashers and controls. Address — 











MANNEQUIN WIGS! _ REPAIRS! 


Horse-hair and novelty wigs made te 
order; lowest prices. Old wigs made 
over to look like new. Fast service. 


¢ 


— 
i 


THAYER & CHANDLER AIRBRUSH 


we 
Rs Oe 
\ Soe aoa | 

n'* 
—~ 


4 
= 


Try us! 


ESTELLE BOBICK 


964 21ST STREET SAN PEDRO, CALIF. Bm 


THAYER s CHANDLER 
910 W.VAN BUREN ST.. CHICAGO.ILL. 
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Display Material Available 
For Crochet Promotions 

National Crochet Week will be held Jan- 
uary 21-28. The January date was chosen 
because the winter month is an ideal one 
for stimulating sales of crochet cotton for 
large pieces such as bedspreads and _ table- 
cloths. Posters announcing the nation-wide 
crochet contest and its $2500 in cash awards 
are part of the display material for National 
Crochet Week. Free leaflets giving rules for 
entering the contest will be available for 
distribution to customers during the Week 
Additional display material, advertising 
mats, publicity stories and a brochure of 
tie-in ideas for the developing of a success- 
ful year-round crochet department will be 
ready for the promotion. Write to the Na- 
tional Needlecraft Bureau, Inc., 385 Fifth 
avenue, New York City 16, for the informa- 
tion or material wanted. 


New Tacker Booklet 
Issued By Hansen 


As a condensed edition of the firm’s 
catalogue, the A. L. Hansen Mig. Company, 
5041 Ravenswood avenue, Chicago 40, has 
issued a 24-page booklet printed in two 
colors, illustrating and describing the firm’s 
line of tackers, staplers and staples. Each 
page is a complete reference for the product 
shown, including description, uses and staple 
sizes. A summarized list of staples and sizes 
is printed in the back pages. The booklet 
is 3 x 5% inches, convenient pocket size 
A copy of this booklet, T-40, will be sent on 
request. 





Special Counter Display 
For Lighters 

Realizing that lighters, as gift merchan 
dise, can add quite a sizeable bulge to total 
holiday dollar volume, the American Safety 
Razor Corporation has produced a complete 
pilfer-proof A.S.R. lighter showcase for 
counter usage. This showcase will not only 
display the A.S.R. lighter line but leave 
ample space available to display competitive 
brands. It is fashion constructed in deluxe 
wood with a glass top. 

This complete “Lighter Department” show 
case is provided gratis with an assortment 
of A.S.R. lighters. Another lighter display 
for showcase or counter will feature four 
A.S.R. lighters. 


Correction Noted 
In Stensgaard Ad 

Due to a typographical error the descrip 
tion of the “WLS Crystafoam Fashion 
Reindeer” in the advertisement of W. L 
Stensgaard & Associates, Inc., on page 1 of 
this issue is incorrect. Dimensions should 
read as follows: 

“Fashion Reindeer—42 inches long, 57 


inches high, 21 inches deep.” 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Testing Display's Power 
Covered In New Book 

The Association of National Advertisers 
is soon to release a new book which will 
outline a technique to measure the relative 
pulling power of two different displays. 
The book will be priced at $2.50. 

It is explained that the technique was 
first experimented with by Jack Kurie, 
vice-president of the ANA, when he was 
with Look. (It will be recalled that Look 
also experimented for some time with a 
special camera to follow the visual reac- 
tion of an individual to page layouts, dis- 
plays, etc.) The technique was used later 
by M. & M. Ltd. in developing effective 
point-of-sale displays for candies. An ex- 
ample of how the technique works is 
covered by a detailed report on an exhaus- 
tive test made by the Wildroot Company 
last year. 

Methods used are said to compensate for 
differences in weather conditions, time of 
the month, seasons, and other factors which 
might influence the comparison. 

“Daily or weekly sales records are kept, 
showing the net sales for each day or week 
in each store in which the test is being 
conducted. The net sales measurement is 
obtained by determining inventory figures 
in each store at the beginning and end of 
each day or sales period under considera- 
tion, together with the amount of goods re- 
ceived at the store during the period,” the 
report states. 

“In operation this means that the amount 
of goods on hand at the beginning of the 
sales period, plus the goods received during 
the same period, less the goods on hand at 
the end of the sales period, represents the 
net sales of the store.” 

Merchandise particularly susceptible to 
display activity within the store is said 
to be suitable for the technique involved in 
the test. Listed especially are impulse 
items, products that the purchaser buys on 
the spur of the moment; items subject to 


more or less frequent brand changes, such 
as cigarettes; and items with high fre- 
quency of purchase. 
rhe report mentions that a minimum of 
3 units should be sold during each testing 
period, regardless of the product. 
“A pair of stores in comparable neigh- 
irhoods should be used for the test. The 
tores should be similar in size and quality, 
nd the location for the displays inside the 
tore should be comparable in terms of 
trafe, surrounding merchandise, distance 
trom cash register and entrance, and _ visi- 
lity of location. The results will then be 
presentative of normal expectations for 
city size, geographical location, neigh- 
rhood, and location of display used in the 
The competing displays should be in- 
led in the stores and left there for a 
“| of two to four weeks. This period 
et up to the number of days required to 
eve the minimum sales which are nec- 
to make the test work. From tests 
eady conducted it was found that at 
36 units of the tested product should 
sold in each store for each minimum 
riod 
\fter this initial period the displays are 


[Continued on page 135] 
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PRICE MARKERS 
Smart - Dignified 


All Metal — Interchangeable 





Available in 
Bright Chrome 
or Satin Silvertone 

Yo" 5/16” Y2" ot 1” Highs Packaged in sets 


manufactured bj 


COMBINATION PRODUCTS CO. 
64-74 West 23rd Street « New York 10, N.Y. 
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W hether you sell Radios, 
Jewelry, Wearing Apparel 
or Furniture, the use of 
Aristocrat All Metal Price Markers 





wil increase ycur sales and dignify 
your displays 

Merchandise your products with 
artistry, dignity and assurance, at 
very low cost 


Send us your order today or write 


for our descriptive price list 














TRIPLET DISPLAY SET 








» 
LESS GLASS 


DIRECT SALES CO. 


PER SET OF 3 
CHECK WITH ORDER PLEASE 
JOBBERS INQUIRIES INVITED 


LIFE SIZE 
LIFE COLOR 


1212 AVENUE I (EYE) 
BROOKLYN 30, N. Y. 











KNOWING HOW TO SERVE 


is our biggest asset. Our customers bry from vs becavse WE KNOW HOW tto protect them 
against undesirable items: make TO-ORDER-ADJUSTMENTS ON NEW and instantly REPAIR 
OLD MACHINES. Truly a guaranteed and worry-free service. 


TO ALL DISPLAY MEN: THFSE TWO MOST WIDELY USED ITEMS ARE A MUST. 
sm 


Write for 
illustrated 
price list. 








No. £3 PLIER STAPLER 
for stapling paper bows, ribbons, etc. 


With a protected and better-all-around-service 
we solicit your orders. We can serve you 
WHEREVER you are. 


(a fe (om owe! 6 [» ovavall ‘a F 
SHR SHPUIS & PRovDers Co, LAE 





MODEL No. 15 or 18 TACKER 
for ccuntless tacking application 
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Displ ay 





BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa 
tion about 
which you are interested. 


anything in the display line tp 
If you do not find 


Display Letters 
Display Racks 

Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 

Flags and Banners 


DISPLAY WORLD 





Kieffer, Jr., The Kleinhans Company, Buf- 
falo, and Carl W. Ahlroth, The May Com- 
pany, Los Angeles. 

The first convention of the Pacific North 


west Display Men’s Association was held at 


h'cego, Paul Lupo, Barker Brothers, Los 
\ngeles, Frank Maxwell, Frederick & Nel- 
on, Seattle, A. G. Anderson, Crowley Milner 
Company, Detroit, and M. Schultz, Joseph 
Spies Company, Elgin, Il 


SEPTEMBER, 1949 


became display manager for D. J. Meggen- 
burg, Manchester, Iowa. 


SEPTEMBER, 1939 


Earl Darnell, who formerly handled dis- 


° play for the men’s store of Carson Pirie 
Scott & Co., Chicago, resigned to join 
. Bond’s, Los Angeles, in a similar position. 


Display’s Great Monthiy Digest z : ‘ 5 
SEPTEMBER, 1924 Dan Ganger, Wyman’s Department Store, 

Ss E R V I Cc E In the Hickok display contest, identical won first prize in a local contest sponsored 
first prizes of $500 were won by Clement by South Bend merchants; it was the city’s 


third annual “Window Show”. 

The Cleveland Display Club reelected the 
following officers: President, Ed Osterland, 
William Taylor Son & Co.; vice-president, 


Homer Richards, The May Company; secre- 


ed wanes. reer om Save he anouieinn Spokane, with more than 100 present. Offi- tary, Carl W. Schabitzer, Atlas Display 
dl precy Deed edgy onde Aight cers” elected were Karl Amdahl, Spokane, Products, Inc., and treasurer, Michael Dai 
or obligation. This service includes an analysis president; David D. Starr, Seattle, first Lindner Coy. 
of any dispiay problem. vice-president; second vice-president, L. A. William C. R. Taylor took over display 
= Geta biemenien McMullen. Portland; third vice-president, for the Lincoln avenue store of the Bond 
(] Animated Signs H. B. Kelly, Yakima, and A. O. Hewitt, Clothing Company, Chicago; he had _ been 
5 Artificial oni Portland, as secretary-treasurer. with Peck & Peck and Carson Pirie Scott 
(} Backgrounds Jack Cameron, president of the Inter- & Co. 
: oni sseaytnet aten national Association of Display Men, an- Louis A. Banks, The Hecht Company, was 
(| Bulletin—Directory Boards nounced the following committee appoint elected to the presidency of the National 
Bie BB A ments: Executive committee, Raymond T. Capital Display Club. 
() Color Lighting Whitnah, Crosby Brothers, Topeka; mem- B. C. Hampton, formerly display manager 
-Soeig nical “ership, W. L. Stensgaard, C. W. Klemm & — for Litt Brothers, Philadelphia, joined Gold 
) Cut-out Letters Co., Bloomington, Ill., H. H. Heim, The © blatt Brothers, Chicago. 
a Marston Company, San Diego, D. H. Han Howard H. Littell, display director fo 
[) Decorative Papers sen, Clarke & Co., Peoria, and E. W. Samsel, L. Bamberger & Co., Newark, resigned after 
C) Display Forms Young & Quinlan, Minneapolis; speakers’ nearly 25 years with the firm. Morris L 
menpeny Pasmance bureau, Allen H. Kageyv, Mandel Brothers, Rosenblum took over the department, in 


addition to his duties as art director. 

First prize winner in the Hickok display 
contest was Lester Greenberg, Brooks’, Los 
Angeles; Harold Malkson, The 
Continental, Boston; third was won by Les 


second was 


Foils 
Glass Spectaltics Thirty-five members of the St. Louis Dis- Blei and Guy Wolcott, Nebraska Clothing 
Grass Mats : s : : 4 , 
Hosiery & Shoe Forms nlay Men's Club held a dinner meeting at Company, Omaha, and fourth went to Hugh 
Invisible Glass = ] . anc nem sca wigs ce : Wilt. = oh Se . _ oe : 
Lithensaghed Displape vhich time plans were discussed for the McW illiams, Hutchins Brothers, San An 
| Mannequins next year’s [ADM convention tonio. 

Metal Sheets George Wagner, formerly with a depart- Linden Elswick was named display man 
Millinery Heads ; ; ae ; ‘ 

ment store in Wichita Falls, Texas, and ager for the Aurora, III, store of Block & 


- 
f 


jOnooOooOonooooAooooo 


= 


‘OOOO! 


t 


Motion Displays 


|} Motion Mechanisms 
‘] Mouldings 


Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 


] Plaques (Window) 
t 


Plywood 


Prue Cards— Tickets 


() Price Ticket Holders 
C) Ribbons 

C) Sate Banners 

() Show Card Colors 

C) Show Cards 

() Show Case Lighting 
() Show Cases 

(} Store Designing 

{1 Socks Window 

C) Store Equipment 

[’ Signs Brass- Bronze 
() Signs Card Holders 
{) Signs Electric 


J 


mis 
J 


MO 


00079 


Sign Printing Machines 
Sleeve Forms 

Store Fronts 

Tackers 

Time Switches 
Turntables 

Veneers (Imitation) 
Wall Board 

Wies 

Window Lighting 


prior to that time with The Hub, Chicago, 


Kuhl. 





Do you wish a copy of their catalogue? 
Do you plan to remodel your store soon? 
Do you plan to build a store soon? 
MAIL TO 
DISP!__AY WORLD 
CINCINNATI. OHTO 


OO 











Firm 

Display Manager 

Street —As an effective way of concentrating attention on the multiple small units of a silverware win- , 
City State dow, Louis A. Banks, The White House, San Francisco, divides the setting by means of shadow- 





boxes — breaking the window up into units, but still keeping the entire display coordinated— 














949 


gen- 


dis- 
3 
Pirie 
join 
tion. 
tore, 
yred 
ity’s 


the 
and, 
ent, 
cre- 
ay 
Jai 


lay 
ond 
een 
“ott 


Vas 
nal 














SEPTEMBER. 1949 


Just ask yourself 


DISPLAY WORLD 


Who gets the Blame 





for High Prices? 


It’s over your counters that your customers shell out those high 
prices that hurt so much. They don’t pay the manufacturer. They 
can’t pay labor. They pay you! 

And so they blame you! 


You can fight this stigma, and at the same time strike a major 
blow at the inflation that threatens your entire business, when 
you advertise U. S. Security Bonds. 


Purchase of Security Bonds by your customers reduces the 
potential for credit inflation, stabilizes business, keeps money 
in your community, makes better customers for you. 


To restore the confidence of your customers in you, to demon- 
strate that you are side-by-side with them in the same battle, 


advertise and display this symbol and slogan! 


JOIN THE FIGHT AGAINST 






BUY secuairy BONDS 





IGH PRICES § “America’s Security 1s Your Security” 


This campaign will be nationally advertised, nationally broad- 
cast, nationally displayed. Customers will look for the slogan 
and symbol in your advertising, in your store. 


You benefit yourself and your country by making this plan 
work. If you haven’t yet received your complete Advertising 
and Promotion Kit, write to Retail Consultant, Advertising 
Section, U. S. Savings Bonds Division, Treasury Department, 
Washington, D. C. 


Treasury Department acknowledges with appreciation the publication of this message by 


DISPLAY WORLD 


Cincinnati, Ohio 
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Opportunity Exchange 


DISPLAY JOBBERS WANTED SALESMEN ... AT ONCE 








JOBBERS WANTED 





FOR SEASONAL DECORATIVES, DESIGNED Exclusive Line— 
Exclusive line of plastic New Protected Territories 
Ice Canes and Natural Icicles EXCLUSIVELY FOR JOBBERS One of the moat prepressive ‘seume- 
being extended for the first . " facturers of seasonal Display units 
time. Write for samples, prices, Complete Christmas Line Ready on Gee eee sai 
prices, NOW. Send $5 for a For Your Showroom i. Hae aie ee ee 
50 piece assortment and be ience, high “sales record, initiative, 
convinced. THE PERFECT LINE FOR JOBBER DISTRIBUTION at gga sin pera Noggin Mla 
Newhart Products A complete line of Papier Mache, Mache Sculpture and Artificial oe SC 
Flowers. Smart, colorful, practical Christmas line of new Address BOX 9 TP 
P. O. Box 157. Devon, Conn. novelty ideas, etc., priced for fast-moving distribution. Com- Care of DISPLAY WORLD 


plete line of inexpensive display frames our specialty. 
Are you on our mailing list? Write on your letterhead for a 
free set of 8 by 10 photos of the new 1949 Christmas line. 














DISPLAY MAN WANTED DISPLAY ADVERTISING PRO- 
MOTIONAL — Seasonal Man now 


hago Fie eR Rn ASSOCIATED DISPLAYS ee ee ee 


design, layout, backgrounds, 
ind creative ability Write, giving 









































display background, personal quali- Leaders in new display techniques! Wate nee ee ee pie 
hcations, salary expected 54 GRAHAM AVE. BROOKLYN 6, N. Y. reasonable offer from any reliable 
B & BCL organization. Address BOX 9 CN 
— EV 7-6108 Care of DISPLAY WORLD 
Position Wanted by SALESMAN for Animated Window FOR SALE 
LINE WANTED Window Trimmer Disp!ays—Excellent opportunity for Bliss 
) : 3 top-notch producer. Leading firm of ° 
ao ae - a — Men's clothing and furnishings display creators, nationally noted Tap Dancing Santa 
eo ee oe Ver —excellent experience and ret- Mechanical—with 40 Records 
ginia, North ( arolina, South naman eal display for animated window displays, N Read vs Bli tal 
Carolina, Georgia, Florida. : is ae > ae , New last year — Bliss’ tap 
” sesso Ssetiowicvey * ps and manager with leading stores. wants mature salesman of proved dancing Santas in 10’x8' x3’ 
, * At COVEE Photos of work, car, bank ret- bil cavers " : age. Svnchronized witl >. 
more if wanted RARE ale nee a . —— Will ability to cover dept. stores in New stage. Synchronize with spe 
car and need NO ADVANCE ‘ ae esr we a alana ' York, New Jersey, Eastern Penn cial record. First class Pic. 
, ; ae " ocate a ere. << , : es 
DRAW. State complete de- ‘ sylvania and Maryland Liberal a geo install. " 
Ss rst | es 6 . St. 
tails in first letter on KESLAR comm. Write full details, give ref SELL FOR $750 
Care of M. SMITH - 
Se erences and present line carried ° 
Address Box 832 2525 CHURCH AVENUE \adrese Mem SEA, e/o Dicotay Worta || —ONNe aul Richardson 
a a) 4 l > sAdaress » C/O Iisplay ork 
Care of DISPLAY WORLD BROOKLYN, N. Y. , cai Charleston, W. Va. 
SALESMEN ATTENTION FOR SALE — POST UNITS 
Opening now available for experi RESIDENT SALESMEN WANTED ; Brownie obattied lanterns — 2° 
ced esmen to carry an unusua rh, ide. oug » > an- 
e of wood displays Tiree Me tique gold and white finish. wth 
S oper May he eae ee For Retail Trade holly spray. Used once. Just 42 to 
aering send mplete particul aie sell. $4.50 each. Photo on request 
\ddress BOX 9RV [excellent opportunity open in ALL TERRITORIES for Address BOX 9CM 


Care of DISPLAY WORLD Care of DISPLAY WORLD 


men familiar with selling mannequins. Must not handle 








other mannequin lines. 


Outstanding Line \LL TERRITORIES OPEN WANTED 
Wanted Address BOX 9 CP Display Man wanted for smart 


upstate New York women’s 


























exclusive representation Care ol DISPLAY WORLD apparel and accessory store. 
by salesman covering en Must know all phases of win- 
tire WEST COAST area “ | dow trim, garment drape and 
ackor¢ Salarv is li- 
Write full particulars. to FOR SALE ee 
surate with ability. Replies 
BOYD GASQUE CHRISTMAS MECHANICAL WINDOW PIECES strictly confidential. 
P OB : Made by Bliss Display Co. 
s F ; we oe, Tapping Santa Claus Cost $1,500 Sell $500 Address Box 9 BV 
an Francisco, Calif. Three Chair Jugglers Cost 1,200 Sell 500 Care of DISPLAY WORLD 
Snow Princess Cost 2/9 Sell 12 
Ticket Barker Cost 750 Sell 300 
Santa Claus Band Cost 1,200 Sell 500 
SACRIFICE—Directory Bulletin & Mechanical Doll House Cost 1,800 Sell 500 JOBBERS WANTED 
Bronze Plaque business for sale. In These can be bought as a wohle or separately ; : : ey : : 
New be ( ty, est. 35 bers will S KANN SONS co See FOREMOST DISPLAY 
sell at cost of stock and machinery 
ee: a rere ; ‘ COMPANY advertisement on 


excellen net 


Broker, 153'S. 9th St. Brooklyn 11, Att.: Mr. John Ryan 
N. Y. ‘EVergreen 7-7301. PENNSYLVANIA AT EIGHTH ST.,WASHINGTON 4, D. C. | | page 63. 
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desires 


ATTENTION SALESMEN 
AND MANUFACTURERS 
REPRESENTATIVES 


cellent card 
20 years in 
or West. 

Looking for A-l salesmen who 
would like to get in on the ground 


POSITION WANTED—Displayman 
change. i 
men’s and women’s wear and gen- 
eral department store display. Ex- 


Address BOX 8BL 7 


‘ é Home Study Lessons 
Experienced in 


writer. 39 years of age. ings—Priced very low. 
display. Desires South ¥ 
Silk Screen Process. 
culars. Will 

Ellsworth, Ill. 


in Window 
Display—an up-to-date course cov- 
ering all phases of the subject—500 
pages of text with 1000 detail draw- 
1 Also Store 
Interiors, Show Card Writing and 
S Write for cir- 
H. Bates, 


Experienced Window 
Display and 
Advertising Man 


Box D, 
in a Flint, Mich., department 








: Care of DISPLAY WORLD 
floor with a sensationally designed . . ave ¢g >x- 
line of set pieces, novelties and dis- store. essex have aa Pt 
players. Xmas line just completed. FOR SALE — $1,200 TAKES IT raete 3 SS ae 
Manufactured by one of the most CORRESPONDENCE INSTRUC- Free lance PP trimming route did opportunity tor right man. 


progressive firms in the field Mid- 
West and Southern Territories open. 


country in 


Address BOX 90A 
Care of DISPLAY WORLD 








TION—In Window Display. 
eration for over 40 years with over 
20,000 graduates 


catalog. THE KOESTER SCHOOL, 
Kimball Bldg., 25 E. Jackson Blvd., 
Chicago 4, Ill. 


In op- 
dren’s specialty shops. 
$100 and more a week. 
opportunity for 
teach. 
Write or call: 


in nearly every 


the world. Write for 


Ill., Bittersweet 8-3114. 


in Chicago for Women’s and Chil- 
i Income of 
Wonderful 
trimmer, 
Illness reason for sale. 

Harry Birnbaum, 
3°33 N. Clarendon Ave., Chicago 13, 


State past experience and sal- 
ary wanted. 


Address Box 9MX 


DISPLAY WORLD 


or will 


Care of 


























Use the Opportunity Exchange 


THE “QUICK ACTION” DISPLAY MARKET PLACE 


ePositions Wanted eDisplaymen Wanted eUsed Displays For Sale 
eClose-Outs of Display Materials 
eRepresentatives or Distributors Wanted 


$3.00 per column inch — remittance with order. 


FORMS CLOSE FOR OCTOBER ISSUE ON OCTOBER 10 


eJobbers Wanted 














BOOK DESCRIBES TESTS 
FOR DISPLAY'S POWER 
[Continued from page 131] 

from the stores for a_ similar 
ength of time. Following this ‘rest’ period 
he displays are reversed between the stores 


moved 


ind again installed for the same length of 


me as at first. In other words, the en- 





tire test, broken into three segments 
equal time, will take from about six to 
12 weeks.” 

The report continues that “to increase 


reliability and furnish a cross-check on the 
administration of the test it is 
that the test be performed more than once 
on a given pair of displays.” 


And “the 


suggested 


} 


influence of a display on de- 


pee Pa nae ee ee 
0 Bek ges eS 
Rega OTE RE 
pro 


—This float for San Antonio's Fiesta was constructed in the shop of the Lone Star Brewing 
Company, of the same city. After local use, it is being sent on a tour of outlying communities— 


of ferred sales tends usually to be correlated 


with immediate (and hence measurable) 
sales. In consequence, there is basis for 
assuming that the immediate sales effec- 
tiveness can indicate the over-all sales 


value of a display.” 


Silvestri Introduces 
Adjustable Column Frame 


Interior displays can be suspended in a 
few seconds from columns without damage 
to the pillars by adjustable 
column frame just Silvestri 
Art Mfg. Company, 710 Washington boule- 
vard, Chicago 6. No tools are 
adjusted by 
Fittings are provided for the 


means ot an 
introduced by 


needed, the 


“Simplex” frame being means 
of wing nuts 
attachment of decorative grilles from which 
the displays can be suspended; grilles are 
to be had in a number of designs and 
A patent is pending on the device 


request to the 


colors. 
Full details may be had on 
company. 
Ray Dowling Joins 
Utica Display Firm 

Ray Dowling has joined Arnold Display 
Company, Utica, N. Y. He was formerly 
with Oppenheim Collins, Buffalo, and on the 
display staff of Saks-34th Street, New York 
City: he left the latter position because of 
illness which kept him incapacitated for a 
year. More recently he was assistant at 
Goodwin's, Brooklyn. 
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| | ; Gat " Chnistnas Sensation 
Me Now: | DAZ-0-PLAK 
| als ° Senies* 





S Though strictly a budget item, 
va DAZ-O-PLAKS will serve to create 
some of this coming Christmas’ 

v most beautiful and entrancing dis- 
a play windows— windows that will 

a\\ have all of the glamour, sparkle and 

yw elegance that would ordinarily re- 
quire more than double the expen- 
diture. The DAZ-O-PLAK series*, 
available in gold, silver, red and 
green, can be for almost every dis- 
play purpose — Backgrounds, Floor- 


ings, Coverings, Round Pillars, etc. 


See one! 








PLEASE MAIL COUPON FOR FREE SAMPLES! 
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The World's Largest Display Fabric Organization Please send FREE samples of DAZ-O-PLAKS. 
142 WEST 44th STREET + NEW YORK 18, N. Y. _ 
400 BOYLSTON STREET + BOSTON 16, MASS. I as 
125 NO. WABASH AVENUE + CHICAGO 2, ILL. II x susecesccitucsicoeaingleg a Malbtinescpiadiiaee 
P 731 SO. HOPE STREET +» LOS ANGELES 14, CAL. , 
a 1249 WASHINGTON BOULEVARD + DETROIT, MICH. g ADDRESS 
2ND UNIT, SANTA FE BUILDING + DALLAS, TEXA 
i — CiTY__ STATE___ 
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Why is Our Sales Volume Higher in 1949? 


WE DON’T FLATTER OURSELVES that our sales volume in Darling Displays for the first half of 


1949 is ahead of the similar period in the first half of 1948. Rather, we trace this healthy 


business condition to two important factors: 


1.. Darling has always produced and developed display equipment of a functional character. 
Each and every display item produced by us is designed specifically to sell a certain type of 
merchandise, either for windows or interiors. We produce no atmospheric gadgets. We produce 
no display equipment that is designed to do one job today and to be torn down tomorrow to 
do an entirely different one. Each and every display item is store-tested and is the creation of our 
own experienced staff of designers in conjunction with the thousands of customers who have 
heen Darling Display users for many years. We believe. at a time when merchandise is hard to 
sell, that the smart merchant uses his promotional budget to do the best sefling job possible. He. 
therefore, seeks displays designed to catch the eye of the passerby. present his merchandise 


attractively, thereby creating extra-impulse sales and reducing high personnel costs. 


2.. Display, when it is compared honestly and fairly with any other retail selling medium, 
is the only sales medium used in retailing that cannot be eliminated. Hooper ratings, newspaper 
and magazine statistics as to readership are readily available, but no such ratings are needed 
for Display. Simply permit a window to be bare, or bury your merchandise within the store 
and that will provide statistics enough to prove the value of display. It is a known fact that 
some of our most potent merchandisers do their entire selling job through shrewd window dis- 
plays featuring merchandise. rather than faney backgrounds. followed up by display arrange- 


ments in the store that cannot possibly he overlooked Ivy anvone, 


Much pertinent information pertaining to merchandise can save the time of a sales clerk through 
proper pricing, sizing, and pertinent sales features. Sales are made. to the largest extent, where 
the cash register rings and it is there. when sales promotional dollars are carefully budgeted, 


that the smart merchants get the most for their promotional dollar. 


Darling Displays include metal equipment for all conceivable purposes, from garment racks to 
price card holders. and embraces. also. a complete line of plastic displayers, apparel forms 
for every type of garment, and mannequins for men, misses and children in price ranges to 


suit everyone's purse. 


We sincerely hope that we may serve you through our Darling Display Distributors located 


almost every principal city. Write us if you do not have up-to-the-minute catalog information. 


DARLING COMPANY 


ly, Jas 


PRESIDENT 
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